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Have you seen our booklet, “CoLtomsBia, THe LAND OF Correr”’ ’ 
It's delightfully illustrated, and yours form the asking 


Careful cultivation... Constant experimentation ... 


Assure perfect quality the year ‘round 


NATIONAL FEDERATION 
OF COFFEE GROWERS OF COLOMBIA 


Member of Pan American Coffee Bureau 
120 WALL STREET * NEW YORK 5, N. Y. 


‘ 
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‘ 


Are you still suffering from the traffic jams, 
the spillage, the wasted floor space that are part 
of in-the-store grinding ? 


The answer, as so many chains have found, is 
pre-ground coffee—packaged in PLIOFILM lined bags. 


This new, modern, more efficient method means 
more sales per square foot of shelf space. 

It eliminates loss from wrong grinds and pilferage. 
And, because PLIOFILM permits a filled bag to 

be heat-sealed, film to film, freshness 

and flavor get lasting protection. 


ONE 
In short, roaster-fresh coffee at bagged coffee prices. V, 
Get the facts now on the package that’s started 
a whole new trend in coffee merchandising. 
Write the Goodyear Packaging Engineer, 
Packaging Films Dept. R-6433, Akron 16, Ohio. 


COFFEE 
> 


POUND NET 


‘EGULAR GRIND 


(GOOD*YEAR 


PACKAGING | 
FILM 


Plichiim, « rubber hydrochloride M. The Goodyear Tire & Mutner ¢ 


| ARE YOU STILL SELLING COFFEE ae 
COUNTRY STORE 
. GOOD THINGS ARE BETTER IN | ee 
JUNE, 1956 


COOL OFF 
WITH 
“>| COFFEE 


J. ARON & COMPANY, INC. 


J. ARON & COMPANY. INC. 


Coffee Importers 


GREEN COFFEES FROM ALL OVER THE WORLD 


NEW ORLEANS NEW YORK SAN FRANCISCO 


NEW YORK Direct Representation NEW ORLEANS 
9| Wall Street SANTOS 336 Magazine Street 


SAN FRANCISCO Rio de JANEIRO CHICAGO 
242 California Street PARANAGUA 404 No. Wells Street 


Offices of Representatives in Coffee Producing Countries all over the World. 
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Sharples Guarantees 


Yield between 33¢7 and 3507 
of the weight of roasted coffee 
Loss of fines not to exceed 0.59%. 
Desired particle size and product bulk density. 
Capacity range from 50 Ibs. /hr. to 500 Ibs /hr. 
of finished instant coffee. 
Moisture content of product between 2%, and 3°7. 
Designed for economical expansion, 
Training of your operators and technical personnel 
Complete installation of all equipment, 
including building if desired. 


ESTMORELAND STREET + PHILADELPHIA 40, PENNSYLVANIA 
TORE PLT CLEVELAND © DETROIT CHICAGO NEW OMLEANS SEATTLE ANGELES SAN FRANCISCO HOUSTON 


Associated Companies and Representatives throughout the World 
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THEY ARE SWEET AND THEY WILL 
BRING DOWN THE COST OF YOUR BLENDS 


JUNTA 
CAFE 


HEAD OFFICE: RUA AUGUSTA 27- LISBON 
PORTUGAL 
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IMPROVES 


cup and keeping qualities 


REDUCES 


roasting costs 


GUMP 


RAY-Nox 


ROASTER 


BRIGHT, CLEAN ROASTS, with every bean tully and 
uniformly developed from center to surface, are pro 
duced in the Gump RAY-NOX Roaster, One reason 
is the balanced utilization of both radiant and con 
vected heat. Another reason: there is no recirculation 
of the heated gases . . . hence no recirculation of ob 
jectionable roasting by-products to contaminate the 
roast. “Smoking” of the coffee doesn't occur 


Roasts of superior flavor, development and uniform 
ity help build coffee sales—but that’s not the only ad 
vantage of the RAY-NOX Roaster. Costs go down 
in gas and power consumption in Maintenance and 
repairs. Keeping a RAY-NOX clean is simple, since 
all parts coming into contact with the coffee are con 
structed of stainless steel, Safety controls are included 
as standard equipment 

These are the advantages you want in your next 
roaster installation, Gump Engineers will help you plan 
your modernization or expansion program, And _ the 
Gump line of accessory roasting equipment includ 
ing Ideal Coolers, Stoners, and Exhaust Purifiers 
assures efficient operation of the complete department 
Write or wire today for detatled information, without 


obligation 


DUO-SET 


Recording 
Thermometers 


and Controls 


Gump RAY-NOX Coffee Roaster ive avaslable 


with a wide chowe of a ori ind control 

1. Indicating of recording thermometer only 

2. Recording thermometer with sual signaling 
device 

3. DUO-SET recording thermometer and controller 
for automatic control of ga draft and quench 

4. DUO-SET recording thermometer and controller 
for automatic control of gas, draft, quench, door 
cooler and feed hopper to provicle completely 
sutomatic roasting and cooling 


Engineers and Manufacturers Since 1872 


_F. GuMP Cc © « 13125. Cicero Avenue, Chicago 50, Illinois 


GUMP RAY-NOX COFFEE ROASTERS + GUMP COFFEE GRANULIZERS + IDEAL GREEN COFFEE CLEANERS 
BAR-NUN “‘AUTO-CHECK’’ NET WEIGHERS +» BAR-NUN BAG FEEDERS, OPENERS AND WEIGHERS 


JUNE 


1956 


DRAVER COFFEE BLENDING SYSTEMS + ELEVATORS AND CONVEYORS + EDTBAUER. 


DUPLEX NET WEIGHERS 
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Continental’s new 
self-tracking rip strip 
makes your coffee easier 
to open...easier to sell 


Now, end the annoyance of “off-key” rip strips forever. 


With Continental's new, self-tracking Gripstrip, your coffee 


cans will open quick, safe and sure — every time. 


Here’s how Gripstrip works. Double beads within the 


scored lines of the rip strip act like tiny railroad tracks. 


Each turn of the key locks one section of Gripstrip firmly 


against the next... all the way around the can. Simple? 


Sure. But how your customers will thank you for it. 


The remarkable new Gripstrip is now available on all 


Continental coffee cans. Why not let this modern develop- 


ment work for you? You'll find our tailor-made service as 


convenient and up-to-date as our containers. 


CONTINENTAL (C CAN COMPANY 


Eastern Division; 100 E. 42nd St., New York 17 
Central Division: 135 So. La Salle St., Chicago 3 
Pacific Division: Russ Building, San Francisco 4 
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YOURS for the asking 


The booklets listed below contain 
tzed, detailed information on various sub 


T/ / pour for 


special 


id Wau 


8 GRANULATORS 


This is a four-pag 
and specifications on a new line ot coftec 
The bulletin describes capacity 


bulletin with pictures 


granulator 


ind dimensions, special finishing — rolls, 
operation and maintenance, replacement 
heads, ct Jabez Burns & Sons, Inc 


llth Ave. at 43rd St., New York City 


FILLING MACHINES 

A four-page illustrated folder describes 
a complete line of modern filling machines 
and packaging machinery for virtually any 
of your needs. Stokes & Smith Co., 4962 
Summerdale Avenue, Philadelphia 24, Pa 


10 HOT COPFPE SERVICE 


This literature explains what 1s required 
in the setting up of plants for industrial 
hot coffee service It indicates space 
quirements, capital, equipment, et 


Plant Di 


) 


Vacuum Can Co., Coffee Service 
ion, 19 South Hoyne Ave 


Chicago 12 


BAG PACKAGE 

This four-page illustrated folder describes 
German-made automatic flat bag filling and 
closing machines. High speed types arc 
said to we and seal up to 130 bags pet 
minute Gebr. Holler, Mashinenfabrik, 
Bergisch Bei Koln. U. S. repre 
sentative: Ulbeco, Inc., 484 State Highway 
#17. Paramus, 


12 COFFEE GRANULIZERS 

A profusely illustrated folder which ex 
plains the line of Gump Coffee Granulizers 
was recently issued. Included are details 
mn the new Style “EF Granulizer, as well 
as facts about the four sizes of Granulizers, 
each available in two models. B. F. Gump 
Co., 1325 S. Cicero Avenue, Chicago 50 


13 STORE GRINDER 

This illustrated bulletin describes the 
new Super Grindmaster Model No. 500, 
supersedes the company's regular 
Grindmaster, featured for the past four 
years. Operation is fully automatic. The 
grind plate is on the front of the machine, 
n full view of the customer, and the 
F grinds are indicated with an illustration of 
the brewing device, as well as by name 
American Duplex Co. 815-827 West 
Market St., Louisville 2, Ky 
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‘a Burns 
granulator’’ gotto do 
with 
your customers? 


A BURNS GRANULATOR 
VOUR CUSTOMERS' GUARANTEE OF: 


Uniformity in color and grind size — because no 
overheating of the coffee occurs in grinding that will darken the product — 
because grind settings turn out a consistent product. 

Sharp grinds — because of the gradual paired-roll reduc- 
tion, from initial cracking to fine finishing — because every BURNS Granu- 
lator has hardened stee! rolls which are specially cut to produce sharp 
granules. 


Consistent Top Cup Quality —because consistently uni- 
form, sharp, cool grinds mean unvarying extraction quality. 


and—BURNS Granulators are ECONOMICAL—to buy, to operate, 
to maintain and to clean. 


In Your Own Interests and IN YOUR CUSTOMERS’ INTERESTS 
Buy a Burns Granulator. 


\ AND SONS, ING. 


llth Avenue and 43rd Street © New York 36, New York 
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Premiums 1956 


A COFFEE & TEA INDUSTRIES 
“fact-reference” feature 


%& Report: Seventh Annual National Coffee & Tea Premium Survey 


% Directory: Coffee & Tea Industries’ 1956 Premium Buying Guide 


The postwar spread of premium promotions among coffe 
and tea packers has gone into reverse 

This year fewer coffee and tea companies are using pre 
mium offers than in 1955 

This trend has been revealed by the seventh annual sur 
vey of premium use by coffee and tea firms, conducted as a 
service by Corrre & Tra INDUsTRIFS, formerly The Spice 
Mill 

More than 57% of the survey respondents are relying on 
premium promotions to boost their sales. This proportion 
compares with the highwater mark of 619% in 1955, and 
58% in 1954. It ts still ahead of the 1953 level of 55% 


The trend is taking place against changing patterns 11 
coffee and tea merchandising 


Coffee prices have dropped. Consumer resistance, an 
aftermath of the great price crisis of 1954, has receded 
The pressure to use every sales weapon to prod slow sales 
has lightened 

Tea men, too, are adjusting to a shift. Last year tea sales 
slipped, although it was still the second greatest in United 
States tea history. This was the first reverse in the upward 
trend begun in 1952. Readjustments in promotion and mer 
chandising policies are underway 

While fewer coffee and tea packers are turning to pre 
miums, those using the technique are tending to do so more 
intensively. A little less than half the respondents-49% 
listing premium offers said their promotions were on the 
same level as last year. But nearly as many, 449%, noted 
that their premium promotions so far this year had in 


creased. Only 7% noted a decrease 
Household items, ranging from blankets to cookwar 


have become even more dominant as coffee and tea pr 
miums. They now account for 839% of the offers, against 
68% in 1955 and 67% in 1954 

Give-away offers are again in first place. Self-liquidating 


premiums, tops last year, are now third behind give-aways 


and combination deals 


JUNE 56 


% Index: 1956 Checklist, with Addresses of Premium Suppliers 


More premiums are be Ing de live red by than other 
way Last year distribution through food stores topped 
other methods 

Budgets for premiums, where they changed at all, did so 
in the direction of larger proportions of gross sales and 
larger dollar amounts 

However, some of the heaviest premium users indicated 
they have no budgets for these promotions, since they oper 
ate entirely with self-liquidators 


Patterns in premium use 


The replies in the seventh annual coffee and tea pre 


mium survey point up an anomaly: the field, a 


promium 
promotion industry, has not been successful in promoting 
its bast premise amonp important seyments ot potential 
customers, at least in coffee and tea 

Premium people place their type of promotion as a form 
of advertising, with costs to be considered in the sam 
light as television, radio or printed media advertising 


Yet many coffee and tea men who shun premiunns ta 


‘ 
( 


they do so be« Ause premiums can only he offered at the ex 
pense of product quality 
attitude and the 


premium users is the viewpoint of coffee and tea men who 


Between this approach of consistent 


use premiums occasionally and, evidently, with reluctance 
One respondent put it this way 

Not sold on the value of premiums in promoting cotter 
We feel that straight advertising with a real consumer story 
is best for the long pull 

The ony time we might use a pive-away for instance 
would be to get quick movement in an overstocked store 

Yet representatives of top companies in both cotfee and 


tea offer a third view] ant They place consistent use of 


premiums as) an adjunct to, not a substitute for basi 
straight’ advertising 

Characteristic of premiums in coffee and tea is their 
concentration in the grocery and home consumer market 


WN 
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rr 


In the main packers selling to restaurants and institutions 
don't use Many of the respondents consider 
statement that they are in the institutional field a self 
evident reason for not using premiums 

Yor 
the re | 


premiums 
a mere 
there are exception 
th 


of the premium technique 


About 1% 


field and make 


to this pattern of 


mdents uis¢ 


are im institutional 


In one instance the premiums are two to five gallon tea 


urns which are made available to restaurants on a give-away 
basi In another case, also a pive away the premium 1s a 
cotfee urn In third le dispense rs pitche 


and ylasses are offered to restaurants in combination deals 


Only 6% of the re spondents who said they don't use pr 


miums sell to food stores only. On the other hand, 54% 
of the respondents are in the restaurant and institutional 
field only Another 29% of the non-users sell both to 
food stores and restaurant 

Ihe remaining 110 did not specify their markets 

Of the re spondents who do use premiums, 13% sell to 


grocers only, 4% to restaurants only. Nearly half these 
coffee and tea firms, 4807, sell both to grocers and restau 
rants 

Retail tea and coffee companies, 237 of the respondents, 
all used premiums 


These companies have developed the 
premium technique to what 


any field 


Using premiums more heavily 


Coffee and tea packers using premiums this year are doing 
so more intensively 


1s probably ts most intensive 


use 1 American 


according to the seventh annual coffe¢ 
and tea premium survey 

Nearly of respondents said their premium 
promotions were up this year compared to last 

Only 


The large sepment 


these 


indicated a drop in these promotions 
i9f,, declared their premium offers 
from year 

In this last category were the coffee and tea companies 
with coupon or stamp plans operating against lists of pre 
miums carried over with little change from year to year 


were unchanged, volume 


Several of the respondents using: more premiums indi 
cated they did so because the premiums avatlhable to them 


were better 

In many instances, the jump im premium use was tied 
to specific sales promotion efforts To get new product 
started was one explanat on 


New. territories opened 
was another 


Good re sponse to premium efforts last year evidently stim 
ulated more of the promotions this year in some instances 


Has 


Typical of the statements along these lines was this 
helped our cottce sales 


The postwar trend toward cotter and tea premiums WAS 


itself a reason for intensified use More companies are 


using premiums Was One pa ker s explanation for his own 


stepped up offers 


Other companies indicated their increased premium us¢ 
Was part of a normal policy ot expansion of all their activi 
ties, including larger budgets for advertising as a whol 


Companies which have cut back on premiums this year 
ilso otfere | 


dys 


reasons, Some of these explanations indicated 


ippomntment in One 


premiums company put 
it this way Not enous h results 
Other cutbacks, among retail tea and coffee houses, wer 


for policy reasons Too much money out on books 


Household items top all premiums 


Household items, always top coffee and tea premiums 
this year have increased their dominance of the field 

They now account for 83% of the offers, according to 
the seventh annual coffee and tea premium survey. Las! 
year they represented 68% of the offers, in 1954, 67% 

Items for sport or recreation ran a distant second, with 
nearly iy of the offers 
Wearing apparel, including hosiery, represented nearly 
/ of the items, toys 2% 
Inc luded 


restaurants 


yy and other types of items 7% 


{Oo 


beverage 


with these 


are 
items like 
dispensers and pitchers and glasses They represented 
however, only a fraction of 1% of the offers 

Within the broad category of household items, things 
for the kitchen were easily the most popular, representin 
340 of all the offers 


“other types” premiums 


and institutions, urns, 


Leading kitchen item 

Aluminumware led other kitchen items, 
the promotions, Right behind it, with 4% 
various kinds, including electric devices 

Some of the respondents used broad terms, such as 
‘kitchenware’, to their premiums, Such de 
scriptions, accounting for 6% of the offers, were grouped 
under kitchen items in the survey tabulations 


with 
were cotte: 


SO% orf 


makers of 


describe 


Dishes and glassware were popular household items 
with fully 15% of the offers. Other 
also came through heavily. Stainless steel, for example 
represented 4% of the offers 


tableware items 


Also mentioned were iced 


tea spoons, plastic tablecloths, sterling silver service 
and, steak knives. 
Some of the other household items mentioned wer: 


blankets, electric blankets, spreads, sheets and towels 
Cooking items, apart from aluminumware and coffe: 
makers, included frying pans and whistling tea 
kettles, 
The dishes and glassware ranged from coffee mugs t 
glass pitchers and stemmed goblets, and included crys 
talware, cups and saucers, chinaware and 


electric 


with consider 


able frequency, but less so than last year—iced tea glasses 


Other kitchen premiums listed were cooking ther 
mometers, dishcloths, Rubber Maid items and knif 
sharpeners 

Laundry, cleaning aids 
Laundry and cleaning aids are frequent coffee and 


tea premiums. Among the ones listed by the respondents 
were brushes, clothes baskets, Ironing board pads and 
covers, and sponges 

Playing cards topped other items in the sport and 
recreation category Also noted were outdoor grills 
fishpoles and reels 

Premiums for the home included clocks closet acces 
and 


electrical appliances, such as fans and radios 


SOTIES, lamps, rugs, thermometers, vases various 


Wearing apparel for men were among the coffee and 
tea premiums this year They included hats, shirts, ties 


and socks. Women were appealed to with nylon stock 


mvs 

Other premiums mentioned included toy trucks 
Christmas cards, fountain pen sets, novelties, Scotch 
tape, shears and stationery 

Also noted were product offers, such as 16 tea ba 


for one cent with the sale of a | ickave of 
(Car ued pas ) 
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COFFEE & TEA 


INDUSTRIES’ 


1956 Premium Buying Guide 


This Coffee and Tea Premium Buying Guide, pre- 
pared from information submitted for the purpose by 
the companies listed, carries forward this publication's 
79-year tradition of service to the coffee and tea industries. 

Use the Buying Guide in conjunction with the Premium 


Suppliers’ Index, which follows it. 


Check the Buying Guide for premium classifications in 
which you are interested. You will find, under each clas- 
sificotion, names of companies supplying that type of pre- 


APPLIANCES, ELeCTRIC 


Allied Precision Industries, In 
American Metal Products 
Ataco Steel Products 

Athol Comb Co., The 

Bertman Electric Co 

Century fnterprises, Inc 
Eastern Metal Products Corp 
Kceonomy Eleetric Lantern 
Knterprise, Div, of Silex Co 
General Slicing Machine Co., Inc 
Gilbert Co., A. C. 

Gilbert Mig. Co., Ine 
Hankseraft Co 

Hausman Sales Co. 
International Apphance Cory 
Knapp Monarch Ce 

Kord Mig. Co 

Herbert H. Krause Co., The 
Lau Blower Co., The 

Frank Lawrence Corp., The 
Leliman Bros. Silverware Corp 
Hostess, orp 

Metal Ware Corp., The 


National Food Slicing Machine Co., 


Inc 
Norris- Thermodor Corp 
North American Philips Co., In 
Northeast klectric Co 
Nut ne, Irie 
Oster Mfg. Co, Jolm 
Party Q-Corp 


Premi-o-Rama, 
Pressweld, In 
Proctor Ilectrie Ce 


Ram Associates 
Recreation Sales 
Kegal Ware, In 
Rival Mfg. Co. 


beson Rochester lnchustries, ! 
Salton Mig. Ce 

Sanit-All Products Cory 
Shetland Co., Ine., The 

Temple ( Ire 


Toastswell Co., The 


The Toastswell Company 
ESTABLISHED 1928 


Toastswell and Starlite Automatic Pop-up 
two and four slice Toasters, Bun Warm- 
ers, Buffet Servers, Fryers. 


620 Tower Grove Ave., St. Louis 10, Mo. 


‘Toastmaster Product 


vertisement. 


If you need more information about coffee and tea 
premiums, sources or problems, drop a line to the Pre- 
mium Service Department, Coffee and Tea Industries, 
106 Water Street, New York 5, N. Y. 


mium. For the address of any of these companies, look 
at the Suppliers’ Index. 

A listing in bold face type means the company has an 
advertisement in this issue. In most cases, you can find 
helpful additional detail about that premium in the ad- 


Waring Products Corp 
West Bend Aluminum 


APRONS 


© reations 

Art Textile Products (+ 
Beacon Plastic & Metal Products In 
Blossom Mtg. Inc 

tjonmie Lea Textiles, Inc 
sSyers Co., The, Irving 
Clayton Specialty Mig. © 
Cohen Co., Inc., Paul 
Columbia Products Corp 
Comet Metal Products Co., In 
Kver-Lite Co 

Hausman Sales Co. 
Howard Associates, Holt 
Hunt Products, Inc. & Sunny Sales 
lavhawk Mfg. Co., Ine 
Kemper, Thomas Co 

Leipzig & Lippe, Ine 

Loeb, Inc., Ben S 

Masons Plastics, Ine 

Mathew Products, Mar 
Nagler Henry 

Novelty Stitching 

Parvin Mig. Co 

Premi Kama, Ir 

Protex Products Co, fn 
Regent Art Linen Ce 

Robert Mig. Ce 

Rudy Bros 

Shoppers Service, Ine 
Sterling Novelty Product 
Thermograph Grayce 
Ueberall Co., Jacob 

Co., Inec., Bernard 
Wilmart Products Corp 
Wonders Plastics, [ne 


BABY ITEMS 


Abbott Mie Co 
Applicator Enterprises Inc 


Applicator Enterprises, Inc. 


aged, Bulk, Samples, Price Lists, Cata 
loque 
510 Burnside Avenue, Inwood, 


Poly-foam Tub Toys, Baby Sponges, Pack 


trian Advertising Specialty 
Cardinal Partin Irie 
Chatham Mig. 

Cohen Co., Inc., Paul 
Mitchell Industries, Dennis 
Diapin Co., The 

keverts Harold 
k-Z-Por Corp 

Flambeau Plastics, Cory 
Gammicks Unhimited 
Hankseratt 
Harwood Co, The 


Hunt Produets, Ine. & Sunny Sales ¢ 
“Husk” O'Hare 

Javhawk Mig. 
Lockwood Co., Lawrences 

MeAuley Co, 

Masons Plasty 

on Co, (seu 

Monarch Cutlery Mig. 


Monument Mfg. Co 


Monument Manufacturing Co. 


Advertising Baby Bibs 
An ideal door opener 
for Every Advertiser 


Assonet, Massachusetts 


Nappe Snuth Mfg. Ce 
National Product 
Ne 


velty Stitching ¢ 
Owens Busine 
Pad Abouts, 
‘eug Cloth-Bool 
Pindyek, Ih Charl 
V1 Line ¢ 
Rand Produ ( 
kKedmon ns & 
anit- ALL Product Cory 
ppers Service, In 
on & Irie 
Star Mf ( 
{ ‘ | 
t Wha 
A | 
andl Pla | 
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, 
Arcadia Doll » BALLOONS 
Art Textile Products ¢ 
Trauger & Koy | \tl ¢ Thi ann 
Walker The Bardel rp ( re ( 


Barr Kubber Products ¢ 
ale 
Chicago Sales Ingineering Co 
Cohen Co., Inc., Paul 
Diperaft Mip. Co 
lever! ( Harold 
Bach ale { rp 

ren Kubber Co 
(gunn ©) niunited 
Lewtan hie 
Mohican Kubber Co., The 
Parker & Son, |. F 
Promotional Products Co 
Sclmeiderman & Co., 
Shopper 
Van Rubber Co., Ine 


BAR ACCESSORIES 


\dimaster Creations Co., The 
Artistic Kk al Krafts Ltd 


Artistic Wire Products Co., Ine. 
& 

Better H ‘ re 

(al Co 


iti 
Cohen Co., Inc., Paul 
( 


Ihe 
General Gla are ( 
Cala | ( lelix 
Hla port ¢ rp 
Hedwin ¢ 
i! \ssociate 
A ( 
| | 
Iw ( 
r Vroduet | 
Lee Vila ( 
Lena (ala ! 
Landen e 
Ware Produets, In 
© Hoste Corp 


Mason Can Co, 

Mathew 
Maxwell-Vhillip Co., Ine 
Muench-Kreuzer Candle Co., Ine. 
New City Leather Goods Co. 
Oster Mig. Co, John 
Varker-Gaine 

Party-Q-Corp 

Vlas-Tex Corp, The 

llastic lewel Co., Ine 

Kay Control Ce 

Ray Tlasti 

Rival Mfg. Co. 

Maxwell 

Simon & Werblin, In 

Slip Seal Co The 

Spireit 

Splend | Novelty Co 

Sta-Put Signs, Corp 
Prauger & Roy I 
Wallace Silversmith 

Waring Products Co 
Wedemeyer, Inc., Eric 
Whiting of London, Oliver K 


BICYCLES, EQUIPMENT 


Delta Eleetric Co 

Korhi Ltd 

Kraemer & Co., Inc., Waltes 
Mitchell Industries, Dennis 
Westheld Mfg Co, The 
Yoder Mig. Ce 
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BLANKETS, QUILTS 


Admaster Creations, The 

Blue ktidve Spread Mig Co 
Cannon Mills, Ine 

Chatham Mfg. Ce 

Delta Electric 

Economy Products Corp 
Faribault Woolen Mill Co 
Horner Woolen Mills Co 
Julee Comforter Mfg. Corp 
Katz Inc., Frank M. 
Korlis, Ltd 

Krause Co., The, Herbert H. 
La Belle Mercantile Co 

Lady Linda Covers, Inc 
Libbey ¢ Inc., W.S 
McCauley Co., A. P 

Miller & Seltzer Monument Mfg. Co. 
Mitchell Industries, Dennis 


Monument Mfg. Co. 


Monument Manufacturing Co. 


Customer-Keyed Potholders. A 6" x 6” 
Billboard in Every Kitchen. Women 


Love Them! 


Assonet, Massachusetts 


Pearce Woolen Mills, Ine, 


Pindyck, Inc., Charle 


Premi- Kama, In 
Schill, Maxwell 
Shopper Service, In 
Sparl 

sutton Co, Tne lack 


BOOKS 


Beaman Stamp Ce 

Everts Co., Harold 
Gelles-Widmer 

Gromay he 
Hammond Co., C. S. 
Krause Co., The, Herbert H 
Loeb, 9 Ben 
Premi-o-Rama, Ine 
Premiumwares, 

Simon & Schuster, Ine 
Solomon & Gelman, Inc 
Stephens Pub, Co 

Western Novelty Sales Corp 


BRUSHES 


Abbott Mig. Co 

Admaster Creations Co., The 
Applicator Enterprises, Inc. 
Artmoore Co 

Athol Comb ¢ 0., The 

\ztec Products Co. 

Badgley Mfg. Co. 

Bray 

Buckeye Leather Co., Inc., The 
Cohen Co., Inc., Paul 
Colonial Brush Mfg. Co 
Doppelt Co., Inc., M. A 

Kasy Day Mfg. Co 
Enger-Kress Co 
Gibson-Thomsen Co., Inc 
Kellogg Brush Mfg. Co 
Leiner & Co., Geo. S. 
Loeb, Inc., Ben S 

McDonald Products Corp. 
Malden Mop & Brush Co 
Millerand, Inc 

New York Feather Duster Co, 
Plastic Pioneers, Inc 


COFFEE & TEA 


Shoppers Service, Inc 
U.S. Luggage & Leather Products Co 


Worman Associates, V. H. 


BULBS, SEEDS 


Bergey, Joseph R 

Bulbs, Inc., Holland N. V. 
surpee Co., W. Atlee 
Dibble, Graham W 

Famous Keystone Kits Corp 
Frylink Associates, Adrian 


Adrian Frylink Associates 


Growers and Importers of "LIVING 
PREMIUMS." Choice and Unusual 
Bulbs, Seeds, Plants and Cutflowers. 


Babylon, New York 


Germains, Ine 
Orchids of Hawaii 
Vaughan 5 Seed Co 


CALENDARS 


Admaster Creations Co., The 
American Chewing Products Corp 
Antioch Bool plate Co 

Art Calendar Co 

Arteraft Calendar & Specialty ¢ 

Artmor Plastics Corp 

Art Plastics Mfg. Co 

Ballonoff Metal Products Ce 

Bray Co 

Elliott Co, & Doodle Pad Co., R. C 
Gimmicks Unlimited 

Gromay Co., The 

Henning Onyx, Ine 

Kenneth Jolin 

Kemper, Thomas, In 

Lakeside Specialty Ce 

Mayer Mie Corp 

Osborne, Co 

Page Products 

Parker & Son, J. F 

Ply Line Ce 

Premi-o-Rama, Ine 

Shoppers Service, Ine 

U.S. Lugeage & Leather Products Co. 
Universal Craftsmen Co 

Weinman Lros., Ine 

Western Novelty Sales, Corp 


CAN OPENERS 


\cme Metal Goods Mfg. Co 
Better Houseware Co 
Cohen Co., Inc., Paul 
Dornich, Joseph 

Edlund Co., Inc 

Greene Mfg. Corp., G. G. 
Krag Steel Products 

Loeb, Irie 9 Ben S 

Mayic Hostess Corp 
Parker-Gaines 


Rival Mfg. Co. 


Most Beautiful Can Opener Made! 


CAN-O-MAT’ 
Amaiing 
Removable " 
Cutter and Magnet ‘ 


Rival Manufacturing Co., K. C. 29, Mo. 


INDUSTRIES and The Flavor Field 
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Success Stories 
Ake 
greatest sales-producing 
als we have ever seetl..-- 
When used as a DIRECT PREMIUM, SELF LIQUIDATOR or an 


Hand Painted 
CE PREMIUM . . . Stetson 

pr ace will open the door to greater coffee 
and tea sales for you! 


VON 


i 


“One of the 
premium de 


| PATTERNS AND SETS 
14 AVAILABLE FROM STOCK . ... 
CREATED 

Wi EXCLUSIVELY FOR YOU! 


recreation set, 16 piece starter set, 
53 piece service for 8, or any dinner- 


ADDRESS ALL INQUIRIES TO 


"BUD" SHANKIN STETSON DINNERW 


Director of Sales 
Premium Division 


STETSON CHINA CO. 


Lincoln, Illinois 


=" 


FREE BOOKLET— “MAKING A PREMIUM WORK” 


Mail the coupon below for Stetson China Co.’s new book- 
let containing 18 different Premium Methods that tells 
you how Premiums can be used as the “Gimmick That 
Moves Your Goods”! 


Stetson China Co., Dept. PB-3, Lincoln, Illinois 
Please send me a FREE COPY of your Booklet, “MAKING A 
PREMIUM WORK.” 
NAME _TITLE 
COMPANY 


ADDRESS 
andl 


CITY ZONE STATE 


“Whether it be an ash tray, 4 piece 


Slip Seal Ce Line 

Stanle Products Ce 

Style Guild Co 
Swing-a-Way Mig. Co. 
lopilight Cory 

Turner & Seymour Mfg. 
Wallace Silversmith 
Wedemeyer, Inc., Eric 


CHINAWARE 


Absecon China & Glass Decorator 
American Chewing Products Corp 
Atlas China Co., Im 

Burn, M. & C. W 

(hina Artwares 

Cranston Crockery Co 

Daniels & M. B 
ksmond Mig. Co 

French Saxon China Co., The 
George Pottery Co., The W. S 
Glazer, Lou 

Hall China Co., The 

Harker Pottery Co., The 

Homer Laughlin Co., The 

Katz, Inc., Frank M. 

Kessler & Co., Albert 

Knowles China Co., The, Edwin 
Korli td 

Lap Co,, Gustav 
Lenart-Gladstone Co 

Las Feliz Products, Inc 

Nancy Sales Co 

Phillips Co., Henry 
Premi-o-Rama, In 

Sabin China Co 

Stetson China Co. 

Universal Potteries, Inc 


CHRISTMAS CARDS 


Amsterdam Printing & Litho. Co 
Art Plastics Co 

Art Co., Ine., Donald 

Elliott & Doodle Pad ( 0., R ( 
Fantous Paper Products 
Imperial Co 

National Detroit Ine 
Splendid Novelty Co 

York Printing Co 


CIGARETTE LIGHTERS 


Abbott Mig 

\ccurate Leather & Novelty Co 
Advertising Specialty Associates 
Alpine Products Co 

Beacon Sales Co 

Bowers Lighter Co 

Bray Ce 

klectrie Mig In 
higin American 

Mig Co 

Ideal Specialties, Iii 

Kebow, Inc., Dudley 

Lenart Gladstone 

MeDonald Products Corp 

Mills Sales 

Mitchell Associates, Ine 

Naneyv Sale Co., In 

Stern & Co., Cruth 
Supreme Cutlery Corp 

US. Luggage & Leather Products 
Wagener | 

Watch Boutique, Inc., The 
Wedemeyer, Inc., Eric 


i 4 


CLEANING AIDS 


American Sponge & hamois 
Applicator Enterprises, Inc. 
Artmoore Co 

Asher Broom Co 

Burgess Cellulose Co 

Cadie Chemical Products Ce 
Cannon Mills, Inc 

(Charleston Broom Mig (4 
Chicago Sales Engineering 


Copper Clad Products, Inc. 


Copper Clad Products, Inc. 


Makers of SAMAE COPPER CLEANER, 
Recommended by Revere for cleaning, 
polishing Revere Ware cooking utensils. 


276 Passaic St., Newark, New Jersey 


Copper Clad Products, Inc. 


Makers of SAMAE COPPER CLEANER— 
liquid or powder. Renews copper, brass, 
stainless steel, chrome. 


276 Passaic St., Newark, New Jersey 


Cordover Co., Carl 
Crimmins, Joseph M 
Du-All Mig. Co., The 
kasy Day Mfg. Co 
Forrest Yarn Co 
Fricke Co., J. F 
General Liquids Corp 
Gladen Enterprises, Inc 
Golden Star Polish Mfg. Co., Inc 
Korex Co., The 
Kreusinger Co., ¢ 
Leiner & Co., Geo. S. 


Geo. S. Leiner & Co. 


NOW—NYLON Dust Mops at the price 
of cotton . . . PLUS something NEW— 
NYLON WET MOPS. 


1250-54 Brook Ave., N. Y. 56, N. Y. 


Malden Mop & Brush © 
Mastercraft Products 
Modglin Co., Ine 
Morgan-Jones, Inc. 

New England Mop 
Noymer Co 
Kittenbaum Bros 

Rub 'n’ Rinse Products 
Safeway Specialty Corp 
Schroeder & Tremayne, In 
Wagner Mix. Co, | 
Windsor Chemical Laboratones 
World's Best) Industries, Inc 
Zeplivi ( ¢ 


CLOCKS, WATCHES 


Studi 


Bradley Time Corp 
Davis Corp. H. B 


¢ 


Elliott & Doodle Pad ¢ 
Gibraltar Mfg. Co., In 
Gsell & Co., Inc., R 
Hampden Watch Ce 
Harman Watch Co., In 
Helbros W atch ( Inc 
Henning Ony x, Im 

House of Bronze 
Ingraham Co., The Fk 

Jay Products Co 

Kingston Watch 

Lawrence Corp., The Frani 
Mastercrafts Clock & Radio | 
Nathanson Associates, Inc., N 
Noymer Mfg. 

Owens Business Builders 
Post Watch Co., In 

Kam Associates 

Seneca Clock Co., In 
Temple Co., Inc 

Trauger & Ce, Roy F 
Utility Products Co 

Volkan Lamp & Shade (« 
Wakmann Watch Co., Inc 
Waltham Watch Co 
Watch Boutique, The 
Wedemeyer, Inc., Eric 
Windsor Pen Corp 


CLOSET ACCESSORIES 


& Sons, bk. J 
\Imont Mfg. Co., Ine 
Artmoore Co 

Autoyre Co., The 

Beacon Enterprises, Inc 
Berkeley Industries 

Better Houseware Co 
Blossom Mfg. Co., Inc 
Carol Products Co 

Citation Housewares, In 
Columbus Plastic Products 
Cordover & Co., Carl 
Frohock-Stewart Co 

(5, & S. Metal Products Co 
General Liquids Corp 

Hunt Products, Inc., & Sunny Sales ¢ 
lavHawk Mfg. Co., Ine 
Key Item Products, Ine 
Laminet Cover Ce 

Loeb, Inc., Ben S 


Mallory Plastics, Inc., P. R. 


P. R. Mallory Plastics, inc. 


Plasteel Plastic Stirrup Towel Ring, Ex 
clusive Glue-on or Screw-on-Feature. 
Write for Catalog. 


3670 Milwaukee Ave., Chicago 41, Ill. 


Masons Plastics, Inc 
Mastercraft Products 
Merchandising Premiums, In 
Mitchell Industries, Dennis 
Modern Carpet Sweeper C 
Protex Products Co., Inc 
Ucberall Co., Jacob 

Wilmart Products Corp 
Worcester Felt Pad Cory 


COASTERS 


\loa Cory 

Artmor Plastics Corp 

\tlas China Co., In 

Beacon Plastic & Metal Product: 
Better Houseware | 

Blisseraft of Hollywood 


Co. Ir 
4 Alba Art 
\lp ne Products Co 
Aristocrat Clock Ce 
Banners Wat (¢ 
Benrus Watch ¢ 
Berkeley Mfg. ( 
FFE A NDUSTRIES ard Th Ele F 


Here's a new exciting stove to table masterpiece. Just think, 
you can perk 4 to 8 cups of perfect coffee, you can make 4 to 
12 cups of refreshing tea, right in the handsome, flameproof 
server! Trimmed in gold with jet black Bakelite, the gracefully 
modern server is at home in every home, for every occasion. 


MAKE & SERVE 
BOTH COFFEE AND TEA 
RIGHT IN THE SERVER 


PROVEN PREMIUM 


SEE IT 
AT THE 1956 


NRT&CMA CONVENTION 


8 Cup PERCOLATOR 
% Gallon TEAMAKER 
12 Cup SERVER 


No. 528 
PERK-TEA MAKER-SERVER 


Includes efficient 4-8 cup aluminum 
percolator inset and large steep type 


aluminum tea ball. $5.95 retail 


The convenient hinged cover doubles as the ice bridge when 


serving tea. The wide neck makes spotless cleaning easy. This 
8'/,"" high masterpiece is also available with matching candle 
flame warmer. You'll click with this exciting new stove to table 
Combination Coffee 'n Teamaker and Server as a premium for 
your sales campaigns. Several different promotions have been 


worked out for your consideration. 


Write or phone for full details and illustrated literature. 


DAVID DOUGLAS & CO., INC. 


MANITOWOC, 


Telephone: 


No. 529 


COMBINATION AND WARMER 
Complete No. 528 with matching 
candle-flame warmer and 5 ten hour 


candles. $6.95 retail. 


The sturdy 

flameproof glass 

is manufactured by 

the Corning Glass Works 
exclusively for us and 

is guaranteed against 
heat breakage 


for one year. 


WISCONSIN 
24606 


mM 
i 
* , 


Brownie Mfg. Co. 


COASTERS & ASHTRAYS 
Beautifully lithographed metal coasters, 
ashtrays and snack trays at low prices 
Suitable for giveaways in packaged 
cotlee 


Brownie Manufacturin? Co. 
55 Frankfort St. New York 38 WN. Y. 


entral 


( 


beagle Koll 
quire hemeal 


lambeau 
(sailstyn Ca Inve 
Gotham Industrie 
Greene Miy Cory 
Hedwin Cory 

Helles Haste 

Heller & Son 
Howard A cvale 
Kebow In Dudley 
Kessler & Ce Albert 


Lindenware 


Mec! mical Mirrors Worl 
Morris Mig Co, N. K 
Muller Associates, Ine 
Oshorne Comage Co, The 
Schacht Rubber Mig. 
Shp Seal Co, The 
Stetson China Co. 
Tupper Corp 

Wallace Silversmith 
Weceolite Ce 


COFFEE DISPENSERS 


Bowman Specialty Co, 


BOWMAN SPECIALTY CO. 


Famous FLICKO (transparent) Coffee 
Dispenser for the home. Top quality 
and value anywhere. 
2710-12 Detroit Ave. 
Cleveland 13, Ohio 


Dirilyte Co. of America, tne 
Grecne Laborators 

Heller & Sons, Morri 
Krause Co, Herbert H 
Mason Can Co, 

Mel Gauge Co 

Phillios Co Henry 


COFFEE MAKERS 
Nluminum Goods 


Better Houseware Cr 

Century Enterprises, Inc 
Cranston Crockery Co 
Diperatt Mig. Co 

Co. of America, In 
Douglas & Co., Inc., David 
Industries, Ine 

Hall China Co. The 

Kapp Monarch Ce 

Krause Co Herbert H 
Lehman Bros, Silverware Corp 
Metal Ware Corp Phe 

Norris- Thermador Corp 


Premiumware 
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Ray Control Ce 
kk val Ware, 

Stainle Ware 
Trauger & Co., 


West Bend 
COFFEE MEASURES 
terdam ning & | 


of Hollyw 
3rownie Mfg. Co. 


COFFEE MEASURES 


Low priced giveaway does double duty 
as standard coffee measure and accurate 
|-oz, measure of general kitchen use. 


Brownie Manufacturinz Co. 
55 Frankfort St.. New York 38, N. Y. 


M Mold & Dye Worl 
(areene Laboratori 

Mack Molding Co 

Morris Mfg. Co., N. K 
Northeastern Plastics, Inc 
Parker & Son, |. F 
Plastics Masters, Ine 
Kobeson-Rochester Industri 
Koygers Plastic ( orp 
Spir-it, [nc 

Fupper Corp 

Van Veen Co., Alex 
Wallace Silversmiths 
Wecolite Co 


COOKING ACCESSORIES 


Ace Products 

\irco Mig, Co 

\luminum Goods Mfg. ¢ 
Armor Bronze and Silver 
Beacon Enterprises, Inc 

Better Houseware Co 

Bluffton Slaw Cutter Ce 
jrenner Co,, W. S 

Cooper Thermometer Co., The 
Duall Die Cast Co 

Industries, Inc 

Frohock Stewart Co 

& S. Metal Products Ce 
Gilbert Co., A. C. 

Glatz Import Co., Ine, Felix 
Griswold Mig. Co 

Harker Pottery Co., The 
Heuck, M. 

Homer Laughlin China Co, TI 
Irvin Ware Co 
Kebow, Inc., Dudley 
Kees Mfg. Co., F. D 
Kingsford Chemical Co 
Kitchen Art Foods 
Mason Can Co. 
Morris Mfg. Co., N. K 
Muller Associates, Inc, 
Northwest Plastics, In 
Parker-Gaines 
Party-Q-Corp 

Parvin Mfg. Co 


Peerless Textile Co 


Jol 


Premiumwares, Ine 

Kam Associates 

Ray Control Co 

S & F Co 

Stainless Ware Co. of America 
Fupper Corp 

Turner & Seymour Mfg. Co, The 
Wedemeyer, Inc., Eric 
Woodpecker Woodware 


COFFEE & TEA IND 


COSMETIC ACCESSORIES 


Cardinal Parfums, Inc 

Collins Palm Peach ¢ 
Miriam 

Dart Craftsman Corp 

Klgin American 

Fromont Bags 

Glamour House Products 

Lander Co., The 

Lenart-Gladstone Co 

Mann & Co, Lee 

Marlill Co., Inc The 

Mechanical Mirror Works, |: 

Northeastert lastics, Ine 


( 
Corp 
Inc 


COSMETICS 


Cardinal Parfums, Ine 


Chicago Sales [Engineering 


Collins Palm Beach Cosmet 


Miriam 
Curley Co., Ine 
Dart Craftsman Corp 
lesson Co., H. I 
Lander Co.,, Ine., The 
Nips, Ine 
Old Empire, [nc 
Pack-it 


Windsor Cher 


al Laboratories 


CUTLERY 


Accurate Leather & Novelty ¢ 
Jassett Co., The W. F 

Soker Co., Inc., H 

Burns Mfg. Co., Inc., The 
Campaign Products Co 
Cattaraugus Cutlery Co. 
Craft-Well Industries 

Curtis Advertising Specialty | 
Davis Corp. H. B 

Co. of America, 
Elliott & Doodle Pad Co., Ik. ( 
kIpo Products 
Frohock-Stewart Co 

Gotham Industries, Ine 

Graf & Glaus, Inc 

Gsreen, Jos ph H 

Hamilton Import Corp 
Imperial Co 

Kessler & Ce Albert 

Kirk’s Ltd 

Lakeside Specialty Co 
Lamson & Goodnow Mfg. ¢ 
Lockwood C« 
Majestic Silver 

Marhill Co. Ine., The 
Mitchell Associates 

Mornet, 

Mullet Associates, In 3 
Murphy Co. B 

Nalle Plastics Co 

Nathanson Associates, Inc., N 
Niblack Co., Ko G 

North Wayne Tool Co 
Parker-Gaines 

Plastic Pioneers, In 
Vremiumwares, Inc 

Present Trading Cory 

Regal Specialty Mig. 


Regont Cutlery 


Lawrence A 


USTRIES and The F 


Certified Creation ly 
Curley Inc 
. 
rp Noymer Mfg 
i ; Patt: Product 
Plastic Jewel ¢ 
Spir-it, Ih 
Standard Pyroxoloid Corp 
Sup rb Cae Mie. Ce 
| 
Light Metals Cory | 
Lith Ware Product In 


COMING YOUR WAY! 


| AMERICAN FLYER 


Premium Trains For. . . 


e Dealer Loaders 
e Sales Promotion Programs 
e Contests 

e Displays 


Sales-getters wherever used! Nothing attracts 


attention — and helps to sell your product 


like an American Flyer train in action. Sleek 


Diesel streamliners . . . smoke-pufling steam 


trains... they all stop trathe like nothing else can. 


Write or call and find out how they ean 
put YOUR business on the right sales track! 


USED 
INDUSTRIES: 


_ AMERICAN FLYER TRAIN CONTEST | > 
@ FOOD 


and many others 


For further information contact 


Herbert H. Pearce 


Marketing and Development Manager 
The A. C. Gilbert Co., New Haven 6, Conn. 


a 
| 
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THERE’S NO PRESENT 
LIKE THE TIME 
For Premiums, Gifts 
Incentive Awards! 


gator or 
full 


ed 
Retails at approximately $59.00 


CUFF LINK WATCHES 


Klewant Time on the Cuff 

lowest price for the highest quality 
l4 kt. White or Yellow Gold, or 20 M 
fiold Pilled; round or oblong hape 
The Wateh Link 
7 
the mate ha ooved pattern or 


contain an ultra 
jewel wi lever movetnent 
mooth- fa Monogramming 
Heautifull ift boxed 

14K. set retails approx. $39.50 
Gold filled set retails approx. $125.00 


DESIGNERS 
26 JENNIE LANE WESTPORT, CONN 
CAPITAL 7-355) 


orp 

me Cutlery Cory 
United Cutlery & Hardware I’ 
United Silver & Cutlery (« 
Voo . Walter H 
Wagner Co., George G 
Wallace Si] 
Wedemeyer, Inc., Eric 
Woodpecker Woodware 
Worman Asso 


versmiths 


Admuiration 
Banks, Inec., Sunny 
Serge Josepl 
Brockman, ¢ 
Flagg Doll 

(srat & (Glau Irv 


Kraemer & Co., Ine., Walter 
Novelty Stitching Ce 

Plastic Measures, In 
Koberta Doll Co., Inc 
Shackman & Co., B 
Wal-lkeld ¢ The 
Wiss & Sons Co.,, J 


EYEGLASS TISSUES 


Art Plastics Mi 
Cordover & Co,, Carl 


FLAGS 


Central Flag & Banner Ce 
Metropolitan Souvenir & Flag ¢ 


FLASHLIGHTS 


Armitage C« 

Brian Advertising Specialty Co 
Brownie Mfg. Co. 

Dart Craftsman 

Delta Electric Ce 
& Doodle 
Fulton Mig. Cory 
Gold The 
Hornik, Fredericl 
Justrite Mig. Ce 

Katz, Inc., Frank M. 
Korlis, Ltd 

Mars Optical Ce 

Metal Ware Corp., The 
Mills Sales 

Phillips Co., Hen 
Premiumware 
Scope Instrument Corp 
Stern & Co, Crutl 
klectric Mig Corp 
Utility Products Ce 


Vac 


FURNITURE, FOLDING 


Barcraft Mig. Co., In 

Bristol Cabinet Corp 

Fritz & Co. A 

Hamilton Mfg. ¢ orp 

Hampden Specialty Products, Inc 
Howe Folding Furniture Co., Inc. 


Howe Folding Furniture, Inc. 


Mfrs. of Folding all purpose and snack 
tables for the home. Make ideal in- 
dustrial gifts and premiums. 


One Park Avenue, New York 16, N. Y. 


N [ 


Lee Industries, In 
Mechanical Mirror Work- 
Mitchell Industries, Dennis 
Morris Mig. Co., N. K 
Norquist Products, In 
Orman Co., The Leonard 
Kecreation Sales 
Salmanson & Co., Inc. 


SALMANSON & CO., INC. 


‘AMBASSADOR" ironing table with 
aluminum understructure -~ completely 
adjustable—exclusive for coffee trade. 


1107 Broadway, New York 10, N. Y. 


Sutton Mfg. & Distr. Corp 


FURS 
Fishman, Hy 


HY FISHMAN INC. 


“ELEGANCE IN FURS, STYLED by 
EUNICE" luxurious furs, individually 
boxed for exciting glamourous premium 
promotions. 


312-7th Ave., New York I, N. Y. 


GAMES 


Accurate Leather & Novelty Ce 
Advance Novelty Co 
\labe ¢ ratts, Inc 

\lbe rats, Inc 
American Mercantile 
Barr Rubber Products 
Berkslure Plastics Co., 
Bradley Milton 
Carrom Industries, In 
Novelties 

kwing Mfe. & Sale 
exclusive Playing Card 
(selles-Widmer 

(sold Co., The 
Keystone Woo 

Lewtan Co., The 

Lido Toy Ce 

Martin Rubber Ce 
Niblack Co, Ko OG 
Plastic Pioneers Inc 
Prevue Products, In¢ 
revue Radsell Ce 
Shackman & 9 
Style Craft Mig. Ce 
Pracies The 


Wexler & Co., David 


GLASSWARE 


\irco Mig. Co 
\merican Casserole & Specialt 
Anderson Brothers 
Bennett & ¢ O., 
Everts Co., Harold 
-Z-Por Corp 
Gailstyn Co., Inc., Th 
Gaay Fad Studios 
(seneral Glassware 
Indiana Glass Ce 
Lawrence Corp., The | 
Marhill Co., Inc., The 
Owens-Illinois Glass 
Rainbow Crystal 
Splendid Novelty C« 


snd The 


USTRIES 


DOLLS 
WRIST Jolly In 
Unsurpassed 
jua & mar 
velou preeision 
practical 
timeplece that 
of thi onversa 
chrome nickel front 
vaterproof uperb ( 
jewel lever 
a mainepring 
‘louble re Tumi 
nous hand ind) hour 
indienutor yeep second 
hand Coheed and timed 
4witverland 
7 /, a’, 
ly 
All watches carry a One Year 
privilege) to properly rated * ¢ 
| 
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NATIONAL is offering 
the MOST UNIQUE Food Slicers of HIGHEST QUALITY 
at the BEST PRICE! 


NATIONAL SPEED-SLICER 


NATIONAL HANDY FOOD SLICER 


#150-S Deluxe white enamel & chrome $22.50 #815-ST White enamel & chrome $30.00 

#200-S Deluxe paste! decorator colors #825-ST Deluxe all-chrome $35.00 
(turquoise, coral, blue, green, Exclusive ROLL-A-WAY DIP for continuous slicing 
yellow) & chrome $24.50 Gravity Feed. 6'/"' dia. Stainless Steel Specially 

#700-S Copper & chrome $29.50 Serrated Blade. 

#800-S Deluxe, all-chrome $27.50 


All with the 6'2"' dia. 


rustproof Serrated Blade 


NATIONAL SUPER-SLICER 


#840-ST White & chrome 


#850-ST Deluxe all-chrome 
The first 100% Gravity Feed Hand-Operated Food 


Slicer with a full 7'2"' 


Serrated Blade. 


$45.00 
$50.00 


Stainless Steel Specially 


SLICE-CRAFTER 


#950-ST Deluxe all-chrome 


Duty Electric Slicer with the 6'"' 
Specially Serrated Blade. 


Motor. 


NATIONAL ELECTRIC 


$75.00 
The only compact, portable gravity feed Heavy 


Stainless Steel 


110V/60C, AC/DC 


The stainless steel specially serrated blade is for lifetime use, never needs 
sharpening and slices the hardest or the softest foods without crumbling. Hot, 
cold and even frozen foods can be sliced from wafer thin to %"' thick. No 
bolting, no clamping necessary on any of the NATIONAL Food Slicers. 


NATIONAL FOOD SLICING MACHINE CO., hetaesi 


WORLD'S FOREMOST MANUFACTURER OF HAND OPERATED. 
AND SMALL ELECTRIC FOOD SLICERS 
White Plains, N.Y 


47 Martine Avenue, 


Au 
—_— 
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HANDBAG ACCESSORIES 


Admiration Handbayw (« 
Aladdin Fountain Pen Mig Ine 
Art Plastics Mig. Co 
Athol Comb Co., The 
Brownie Mfg. Co. 
Budd Leather Goods Co 
Carter Leather Goods Ce 
Colonial Alloys 
Columbia Products Cory 
Dunning, Amy M 

bl po Product 

buiver-Kre (¢ 

ever-Lite Ce 


HANDKERCHIEFS 


Art lasts Corp 

Brown H. W 

Handal & Bros, Vietor 
Hudson Handkerchief Mig. Cory 
Katz, Inc., Frank M. 

La Fleur Fabries, 

Lehigh Handkerchief Co. Ine 
North American Handkerchief Cory 


HOME FURNISHINGS 


American Textile Co 
American Wire Form 
Aztec Co., The 

Hate Inc 

& Co, | 

Bentwood Products, Tne 

Blue Ridge Spread & Mig. C 
Bristol Cabinet Corp 

Buffalo Chair Corp 

Juxbaum Co., The 


Cromwell Silver Corp 
Kagle Electric Mfg. Co., Inc 
Glazer, Lou 

Gordon Associates, In 

(; & S Metal Products Co 
Hamilton Glass Co 
Hamilton Mfg. Corp 
Hedwin Corp 

Heller Hostess Ware 
House of Bronze 

Howard Associates, Holt 
Specialties Co 
Irvin Ware Co 

Keroff, Originals, Ltd 
Katherine Kuy Mills 

Kisco Co., In 

Lakeside Specialty Co 
Lamp-O-Lite Co. 
Lenart-Gladstone Co 
Lifetime Cutlery Corp 
Lincoln Mfg. Co., Ine 
Lincoln Products Corp 
Mayic Hostess Corp 

Maisel Co., Inc., M 

Mars Optical Co 
Mechanical Mirror Works, In 
Meyer of California, Fred 
Mirafoam, Ine 

Modern Carpet Sweeper Ce 
Morris Mfg. Co., N. K 
Natco Products rp 

N. Y. Standard Mfg. Co., In 
Orman Co., The, Leonard 
Parallel Corp 
Protection Produets Ce 


Queen Lace Co 


For the newest thing in premiums 


always see CATTARAUGUS CUTLERY 


For spring and summer 


promotion this new long | 
handled Bar-b-que set 
is a sure hit. Never be- 
fore has it appeared in| 
the premium scene. It! 
is brand new. Be the| 
first to offer this novel| 
set for your premium. | 
You will be amazed at! 
the quantity price. 
Sample only $7.95. 


Department C 


CATTARAUGUS CUTLERY CO. 


Little Valley, N. Y. 


80th Anniversary — 1876 - 1956 


20 


Salmanson & Co., Inc. 


SALMANSON & CO., INC. 


Aristo-Lite Aluminum Folding Furniture 
complete line and Complete Price Range 
—Outstanding record of success. 


1107 Broadway, New York 10, N. Y. 


Simon & Werblinder 

Snap-On Drawer Co 
Superior Shower Curtain Mig 
Toby Lee Originals, Inc 


HOME HARDWARE 


Acme Metal Goods Mfg. Co 
Aztec Products Co 

Crimmins, Joseph M. 
E-Z-Por Corp 

Fricke Co., J. F 

Fulton Tool Co 

General Liquids Corp 
Gordon Associates, Ine. 

liffy Enterprises, Inc 

Kees Mfg. Co, F. D 

Lenk Mfg. Co.,. The 

Lincoln Products Corp 
Melnor Metal Products Co., Inc 
North Wayne Tool Co 
Patent Novelty Co 

Plastic Pioneers, Inc 

Rudy Bros 

Schacht Rubber Mig Co. 
Tooleraft Corp 

Wagner Co., George G 


Yoder Mfg. Ce 


IRONS 


American Electrical Heater Co 
\taco Steel Products Co 
Century Enterprises, Inc 
Kastern Metal Products Corp 
Knapp Monarch Ce 

Kord Mfg Co., In 

Krause Co., Herbert H 

Mac Arthur Products, Ine 
Magic Hostess Corp 
Proctor Electric Co 

Ram Associates 

Rival Mfg. Co. 


Waring Products Ce 


JEWELRY 


Acero Watch Co., Ine 
Accurate Leather & Novelty ¢ 
\lice Jewelry Co 

Avedon Mig. Ce 

Coro Ine 

Criterion Bead & Novelty Ce 
Delma Mfg. Co., In 

Desert Gem Jewelry 

Dickson Mfg. Co 
Dubbie-James 

Dunn Bros 

Elgin American 

Elliott & Doodle Pad Co 
Hickok Mfg, Co., Inc 

Hicon Products, Ine 

Justrite Ceramic Co. 

Marlull Co., Inc., The 

Mills Sales Co 

Mission Bead Co 

Nancy Sales Co., Inc 
Nathanson Associates, N 
O’Leet & Bros., Inc., Harold K 
Opticase Co. The 


COFFEE & TEA INDUSTRIES and The Flav 


0» ( © > 
f 
| | 
= 2) 
| 
| 


New York, Inc 


Originalities of 


Osborne Coinage Co., The 
Owens Business Builders 
Plastic Jewel Co., In 

Post Watch Co 


Premiumwares, 
Robbins, Inc., J. W 
Shields, Inc 

Simon & Goldsmith 
Style Guild Co 
Temple Co., Inc 
Walfeld Co., Inc., The 
Watch Boutique, The 


KEY CASES 


Mfy Co 

Accurate Leather & Novelty Co 
Advance Novelty Co. 
Advertising Promotion Products 


Abbott 


Amity Leather Products Co. 
Amsterdam Printing & Litho Co 
Art Plastics Mfg. Co. 

Bassett Co., The W. E 
Beacon Sales Co 

Brand Novelty Corp., Chas 
gray Co 

Buckeye Leather Co., The 
Carter Leather Goods Co 


Columbia Products Corp 
Corliss Leather Products Co. 
Elpo Products, Ine 
Enger-Kress Co 

Fver-Lite Co 


Hickok Mfg. Co 


Hicon Products, Inc 
House of Nash 

Ideal Spec ialties, Inc 
Justrite Ceramic Co 
Kesco Mfg. Co 

Los Feliz Products, Ine 
McDonald Products Corp 
Morris Mfg. Co., N. K 
Myron Mfg. Corp 
Noymer Mfg. Co 
Originalities of New York, Inc 
Osborne ¢ omage ©o., The 


Page Products 
Parker & Son, J. F 
Pass Book & 
Prevue Products, Ine 
Russell Mfg. Co 

St. Marks Specialty Co 
St Thomas Tre 
Schneiderman & Co., S 
Sterling Novelty Products 
U.S Luggage & Leather 
Craftsmen Co 
Tool Co 
Mfg Ine 


Universal 
Western 
Wilson 


KITCHEN DEVICES 


Ace Product Co 

Acme Metal Goods Mfg. Co 
Affiliated Machine & Tool Co 
Airco Mfg. Co 

Allpower Co 
American Fab-Tex Co 
American Family Scale Co 
American Metal Products ( 
Artwire Creations, In 

Aztec Products Co 
Ballonoff Metal Products C 
Berkeley Industries 
Berkshire Plastics Co., In 


Brand Novelty Corp., Chas 

Advertising Spec ialty Co 
Inc., John Clark 

Products Co 


srian 
Brown, 
Jurwood 


Check C over Co, The 


Products 


Cr 


MUSICAL TOYS 


Hits the right note in 
your premium promotions 


SANDY WIRTH 


SUPER CIRCUS 
BATON 


00 


RETAIL 
GOLDEN BATON LINE. 


performance. Made of steel with 


finishes. Regulation size. 
eee eee ee ee 


Truly balanced for smooth 


vari-colored metal-tone 


KEYBOARD ACCORDION. Full scale keyboard has 13 


white and black keys that play sharps and 
flats. Contains 26 tuned reeds for wide tonal 00 
Easy action bellows. Music book. RETAIL 


range. 
Luggage style case. 
Write for our catalog and price list 


EMENEE INDUSTRIES, 


200 Fifth Avenue 


INC. 


New York 10, N. Y. 
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FANTASTIC VALUES 
FOR SALE PURPOSES 


Plastic Aprons 6¢ each. Plastic Tumblers 


3¢ each. Plastic Bon Bon or Cereal 
Dish 3'/2¢ each 
each. Salt 
set. China 


Stainless Steel Bread Knives 6¢ each 


Large Bread Tray 14 
Shakers 6'/2¢ 
Cup and Saucer 7¢ set 


and Pepper 


Serving Trays 15¢ each. China Teapot 
17¢ each. Fountain Pens 7¢ each. Paring 
Knives 7¢ each. Butcher Knives 16¢ each 
Scissors 10¢ each. Toys to retail for 10¢ 
and 25¢ each. Costume Jewelry 15¢ each 


regular $1.00 retailers. Pie Servers 10¢ 


each. Needle Books 2¢ each. Assorted 
Combs —5 to package —8¢ package. 
Bobby Pins I'/2¢ card. Razor Blades 


$1.50 per thousand. Metal Pot Cleaners 
$2.75 gross 
Measures 2¢ each. Sunglasses 5¢ pair. 
Cigarette Lighters $4.20 dz. Lad-Men's 
Wallets 6'/2¢ each up. Flatware, Hard- 
6,000 


below factory prices—call to see us— 


PAUL COHEN CO., INC. 
881 Broadway, (cor. 19 St.), N. Y. C. 


Tooth Brushes 3¢ each. Tape 


ware, Notions, Novelties, items 


T'S HERE...the NEW 


Rest? 


For home and of 
fice, Rest-A-Phone 


saves time, makes 

phoning easier Made 
plastic, total weight 


only one ounce Now 
made in 8 colors plus 
black to match new 
Western Electric 
Phones 


REST-A-PHONE CO. 


P. 0. BOX 8788 
PORTLAND 7, OREGON 


Sateway 
Sanit-All Products Corp 
Schacht 
Semler-Wire Products, J. H 


Central kquipment 
Citation Housewares, Inc 
(Looper Thermometer Co., The 
Craft-Well Industries 
Industries, In 

Curtis Advertising Specialty ( 
Dornich, Jos. P 

Drexel Enterprises, Inc 

Eagle Roll Leaf Stamping Co 
Fasy Day Mfg. Co 

Edlund Ince 

klgin Noveltic 


Emeo Porcelain Enamel Co., Ine 


Craig 


Enterprise, Div. Silex Ce 
Feemster W. 
Frederick Co., Ine. R. A 
(; & S Metal Products Co 


Ganz Co., A. J. 


A. J. GANZ CO. 


"DRAYPE towel BAR" FOUR grippers 
holds towels, aprons etc., polyethelene 
plastic, hang towels with a poke of the 
finger. 
115 No 


Le Brea Ave. Hollywood %, Calif 


Gaarner & Ce 

General Slicing Machine Co., Inc 
Glatz Import, Inc., Felix 
Griscer Industries, Inc. 

Henry Mfg. Co, Inc, J. 1 
Heuck, M. F 

Houseware Sales Corp 

Hygieme Distributors 

Master Co., Inc 

Kebow, Ine., Dudley 

Kees Mfg. Co., F 1) 

Knapp Monarch Co 

Kromex Industries 

Liberty Industries, Inc 

Lisk-Savory 
Lynch-lamentz Co 

Mack Molding Co 

Magic Hostess Corp 

Magnex, Inc 

Min-it Knife Sharpener Co 
Modglin Co., In 

Monument Mfg. Co. 

Muller Assoc lates, Ine., John 


Corp 


National Food Slicing Machine Co., 


Inc. 
Northport Products, Inc 
Northwest Chair Co 
Nutone, In 
Parker-Gaines 
Parker Metal Decorating 
Party-Q Corp 
Pass Book & Check Cover Co., The 
Patent Novelty Co 
Phoenix Table Mat Co 
Ray Plastics, Inc 
Rhodes, Inc... M. H 
Rival Mfg. Co. 
Riverside Foundry Co., Inc 
Specialty Corp 


Rubber Mfg. Co 


Servi Corp 

Sterling Novelty Product 
Stewart Mfg. Co., Michael 
Sturdy Craft Corp 

Surco Product 


Taplin Mfg. Co, The 


Tupper Corp 
United Plastic Corp. 
Van Veen \le x 


COFFEE & TEA 


Webb Mig. Co 
Wecolite Ce 

Westland Plastics, Inc 
Wiss & Sons, | 
Wonder Plastics, Irv 
Woodpecker Woodware 


KNIVES, POCKET, HUNTING 


Armitage Co 

Jeacon Sales Co 

Boker & Co., Inc., H 

Bray Co 

Brian Advertising Specialty Co 
Cattaraugus Cutlery Co. 
Colonial Knife Co 

Compass Instrument & Optical ( 
Dunn Bros 

(srat & Glaus, Ine 

Ideal Specialties, Inc 

Lifetime Cutlery Corp 
Lockwood Co., Lawrence A 
Marlull Co., Inc., The 

Matte son 0., Geo. 

Mills Sales Co 

Russell Mig. Co 

St. Louis Pencil Co 

Scope Instrument Corp 

Servi Corp 

Supreme Cutlery Corp 

Terre Haute Advertising Co 
United Cutlery & Hardware Products Co 
Utica Cutlery Co 

Voos, Walter H 

Worman Associates, V. H. 
Wright Co., The 


LAMPS, LAMPSHADES 


Airco Mig. Co 
\lba Art Studios 
Albe Lamp & Shade Co., Inc. 


Albe Lamp & Shade Co., Inc. 


China, crystal, black and brass boudoir 
lamps and shades. Wall lamps. Hurri- 
cane lamps. Promotionally priced. 


2042-46 Amber St., Phila. 25, Pa. 


American Metal Products Co 
Arch Lamp Mfg. Co 
Artistic Royal Krafts, Ltd. 
Berkeley Mfg. Co 
Cromwell Silver Corp 
Du-All Die Cast Co 

Eagle Electric Mfg. Co., Inc 
General Lamps Mig. Corp 
Gibraltar Mfg. Co., Inc 
Girard Lamp Shade Co 
Goodman Mfg. Co., L. A 
House of Bronze 

Industrial Studio, Inc 


Lamp-O-Lite Co. 


Lamp-0-Lite Company 


Mfr. of Diversified line of promotional 
and popular priced Novelty, Television 
& table LAMPS. 


1617 So. Michigan Ave. 


Chicago 16, Ill. 


Melrose Lamp & Shade Co., Inc 


Kam Associates 
Rand Products Co., Inc 


INDUSTRIES and The Flavor F 


4 
: 
ing phone IN 
4 
while w 
phoning! 
| 
he 


vex klectric Mig. Cory 
Schrader Co., J. 


Textile Mills Co. 


In 


I Lee Originals, 
Marble 


LAUNDRY AIDS 


ger (reations 
Vextile 


erican 


TEXTILE MILLS CO. 


Tex-Knit Burnproof Ironing Covers. Pad 
Sets and related Household Needs. 
Complete Price Ranges. Special Pack- 
aging. 


2762-92 Clybourn Ave., Chicago 14, Ill. 


\ 
\ 


We 


Industries, 
ducts 


Walt 


In Miy 
Sales 
& 
a Produ 
Hen 
Standard Mig 
Peerless Textile ¢ 
Proctor Electric C 
Stretcher Co 
IN¢ lothes Dryer 
S&F C 
Salmanson & Co., 
Mig Co 
ducts Co. 


Jualk 
~ 


Inc. 


hlueter 


FOR FULL INFORMATION, WRITE: MORGAN-JONES, INC. 402 FIFTH AVENUE, NEW YORK 18, WY. 


Household Cottons 


Wil n 


Wil Stan Pro duets 


an Veen Ce 
Mig 
l’res 
tehouse 
\lfe. ( 


LEATHER GOODS 


cathel 


ba 


Bedspreads + Bath Sets 


\I 


Nite 
het 


\I yy Corp 


New City Leather Goods Co. 
Noymet 


Scatter Rugs 


k 
ve nyer-Kress  ¢ 
Zenith Art kver-Wear Trunk Works, 
General Trunk ¢ 
Gold Co, ‘The 
Jesson Co,, H. 1 
\nderson Bros Horn Luggage, David : ae 
lossom Mfg. Co., In | \le Hou i Nash c= 
rown, Inec., John Clark : Ideal Specialties, Inc 
lumbus Plastic Products, | Imperial 
( ly cts, | is 
ey ‘ Kemper, Thomas | 
litchell Denm Kmeht Leather Products, 
a | London Leathes Ni velties, 
‘ BeDonald Products ¢ orp 
Wi ree ster | elt Pad ( ry 
Sales Cory \l rand, Ine 
et Mie. ¢ tit | 
\dvertising [1 lon Product 
Amity Leather Products ¢ Pa Book & Check Cover | 
Artistic Leather Goods Mig. Cory Ra \ ite 
Bassett Ce Phe W | Leather 
Beacon Sale ot Phoma lt 
Ini Bosca Co. Inc., Hu Schill, Maxwel 
Bovee-Lazarus ¢ Shank Leat r 
Bray Ce Spector & Sons, In 
Buckeye Leather [hie laylor Linen Ce Inv 
tn Campaign Products Temple Co., Ine 
Carter Leather G Is United Cutlery & Hardware Products Co 
Columbia Products Cory Universal Trunk ¢ 
Corliss Leather Products ¢ Whitehouse Produet 
Liamond Case Ce Ine Whiting f London, Oliver K 
+ 
ae 


GET ACTION WITH 
THIS ATTRACTION! | 


LINENS 


Sates Fabrics, Inc 
Sone 
Brown 


Cannon Mills, Inc 


| Handal & Bros Inc Victor 
| Hedwin Corp 
| Kemp & Beatley, In 


mbossed ) 5 on Spoon 
Kitchen Scoop big '/> cup size! 


Scraper J plast d pliable! 


ed tor aiv nailing 


Pree np Prompt act Write today! 
W. E. CAMPBELL COMPANY 
Phone MElrose 2629 
Dept. CT, 32 N. Western Ave., Dayton 7, Ohio 


IDEAL GIVEAWAY 
FOR NEW MOTHERS 


La Belle Mereantile Co 
Magnex, Inc 

Parvin Mfg. Co 

Regent Art Linen Co 

Kudy Bro 

Sultan & Sons, Ine., Jos 

‘| hermograph-Grayce 
Llmann Bernard 


LUGGAGE 


Calvert WAL O., 
Campaign Products Ce 
Crown Luggage Co, In 
Diamond Case Co., Ine 
Lugvage, Amelia 
kber-Lite Luggage Cory 
kever-Wear Trunk Works 
General Trunk Co 

Horn Luggage, David 
Horton & Hubbard Mfg 
Katz, Inc., Frank M. 
Korlis Ltd 

Leed's Travelware Corp 
L-U-C-E Mfg. Co 

Mae Arthur Vroduets, [ne 
Monarch Luggage Co., Inc 


New City Leather Goods Co. 


New City Leather Goods Co. 


Promotional Ladies & Mens Luggage & 
Leather goods. ALL price Ranges— 
packed & drop shipped. 


4448-46 S. Ashland Ave., Chicago 9, Ill. 


Olympic Luggage Corp 
| Pecrless Traveling Goods, Co 


| Protex Products Co., In 
| Schill, Maxwell 


US. Pot. 2525803 


The Diaper Pin Baby Can't Swallow 


Mounted on four-color French P 
Fold Gilt Card with your name ' 
and advertising message im 


printed — envelope included, 
SEND FOR 
FREE SAMPLES 
AND PRICES 
~ 
Exclusive Manufacturers and Distributors 


THE DIAPIN COMPANY 


1115 Pertiond 12, Oregon 


Trauger & Co., Roy F 
Good Corp 

| Trunk Co., In 
Universal Craftsmen Co 
Universal Trunk Co 
Warren Leather Goods Ce 


MANICURE SETS 
Basset The W. 


Clauss Cutlery Co 

Concord Shear Co 

Corliss Leather Products Co 
po Products, 
Co 

Ideal Specialties, Inc 

Ltd 

La Cross-Schnefel Bros 


| Lander Co, The 


Matteson Co., George ¢ 
Millerand, Inc 

Monarch Cutlery Mfg. Inc 
Mornet, In 

New City Leather Goods Co. 
Noymer Mfy Co 

Russell Mig. Ce 


United Cutlery & Hardware Preducts Co 


Wiss & Sons Co., J 


MEN'S WEAR, ACCESSORIES 


Accurate Leather & Novelty Co 
\lta Products Corp 

American Umbrella Co., In 
Certified Creations, In 

Du-All Die Cast Co 
Dubbie-James Co 

Dunn Bros 

klgin American 

Handal & Bros., Ine., Victor B 
Hickok Mfg. Co., Ine 
Kirchief Mig. Corp 

| & M Associates 

Kreis & Co 

Lawrence Corp., The Frank 
Originalities of New York, Inc 
Pad A\bouts, Irie 

Parvin Mig. Co 

Queen Mode Corp 

St. Thomas, In 

Schill, Maxwell 

Seneca Knitting Mills Co. Ine 
Style Guild Co 

Sun Gold Industries 
Thermograph (srayce 
Victoria Printed Products, Inc 
Westland Plastics, Ine 
Wonder Plastics, Inc 


MUSICAL INSTRUMENTS 


Anderson Bros 

Jar Zim Toy Mfg. Co., Ime 
Chicago Sales Engineering Co 
Columbia) Records, Transcriptions 
Emenee Industries, Inc. 

Hickok Mig. Co., In 

Kelly Musical Box Co., Ine., Lloy 
Stern, Inc., Walter 

Wexler & Co, David 

Wolfest & Co, I. B 


PENS, PENCILS 


Abbott Mig. Co 

AMladdin Fountain Pen Mig. Ine 
Amsterdam Printing & Litho Co 
Artcraft Calendar & Specialty Co 
Beacon Sales Co 
Jergey, Joseph R 

Brownie Mfg. Co. 

Campaign Products Co 
(hatham Miv In The 
Comet Metal Products Co., Inc 
Delva Plastics, Ine 

Lipa raft Mfy. Co 

Dixon Crucible Co., The, Joseph 
khibert Products 

Ever Lite Co 

Eversharp, Ine 

Eyer-Co 

Feature Item Co 

Ferber Corp 

Green, Jos. H 

Grodin Pens, Inc., George 
Hausman Sales Co. 

Hicon Products, Inc 

Hornik, Frederick 

Ideal Specialties, Inc 

lavhawk Co., Ine 

Jet Mfg. Co., Inc 

Kemper, Thomas Co 

Lindy Sales Co 

Los Feliz Products, Inc 
Matteson Co., George C 
Mitchell Associates, Inc 
Modern Pen Mfg. Co., Ine 
Morris & Co, Owen 

Morris Co., Bert M 


YVFFEE & TEA INDUSTRIES and The 


d 
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Parker & Son, J. 


Reliance Pencil Corp 


Remmie Arnold Pen ¢ 


St. Louis Peneil Co 

Triad Pen & Peneil Co. ,In 
Treasure Isle Products Cory 
Universal Craftsmen (+ 
Warwick Pen Co., In 
Waterman Pen Co., Ine 
Windsor Pen Corp 

Wright © The 


PEPPER MILLS 


Burn, M. & C. W 
Industries, Irv 


(slatz Import Co., Ine., 


Heller & Sons, Morris 
Kebow, Dudley 
Kessler & Co., Albert 
Lenart-Gladstone 
Simon & Werblin, Ine 
Skalny Basket Co., L. 
United Silver & Cutlery 
White Studios 

Voodpecker Woodware 
Wright, John 


PET SUPPLIES 


Barr Rubber Products 


Beacon Plastic & Metal Ir 


Cadie Chemical Produets, Ine 


Chicago Sales Engineering 
Edward Co., Bernard 


Crllo Mig. 


Lockwood Co., Lawrence A 


Robert Co 
Thompson Corp. The Ge 
Westland Plastics, Inc 


out the vulnerability. 


Comes complete with time dial, manual and 

attractive wrought iron table stand-wall bracket 

combination. Easy to inflate and assemble —can be 
readily deflated for storage or cleaning. 


Practical, attractive, adds a note 
of distinction to the home or office. 


Although this globe has many more advantages 
it costs less than '4 the price of conventional globes. 
Write for price and complete details. 


C.S. Hammond & Co. 


MAPLEWOOD, NEW JERSEY 


Cattaraugus Cutlery Co. 
ver-Wear Trunk 


Faleo Products Ce 


Howe Folding Furniture Co., Inc. 


Mallory Plastics, Inc., P. 


United Plastic Corp. 


Versatile two-way table stand 
doubles as an attractive, con- 
venient wall bracket. Perfect 
for space-saving and greater 
accessibility. 


A WORLD OF INCENTIVE 


Larger—More Beautiful—More Durable 


NEW! HAMMOND GLOBE 


Unique new deflatable wall or table model globe 
with large-scale, full world map sealed between 
two layers of sturdy vinyl. Decorative high gloss 
finish gives the effect of beautiful glass globe with- 


os! 5 FEET 


Ir 


PLASTIC SPECIALTIES 


crlty Associates 


Chewme Products Corp 


Printing & Litho ¢ 


Kubber 


Speciulty ¢ 


Corp 


| he 


Industrial Corp 


Badgley Mfg. Co. 
& Metal Product 


wood 
Irv 


{ 


| quipment 


Miu 


MODEL 18622 


HEIGHT OVERALL — 2014” 
SHIPPING WEIGHT, 
DEFLATED—3 LBS 


DIAMETER OF GLOBE — 18” 


PICNIC AIDS Walteo Products 
\ Wormen Associates 
rmiutag 
Yaleco Rubber Co., Hl 
Berkshire Plastics Co., Ine 
Blisseraft of Hollywood 
Brown, Ine., John Clark 
Campat Produ ( Abbott Mig. Co Cece 
Advance Novelty = 
ts Ine \dvertising Sp 
All Plastics Corp 
Flambeau Plasties Corp 
General Fibre Products Ca \merican xtile 
Gotham Industries, In 
Hemp & ( In if 
Nite Til Antioch Bookplate 
Kindle-Lite Corp lire & 
Lawrence Corp, The 
| & | In NMlabe (1 itts, 
ipziw ¢ pe, ‘ 
| R. \ztec | 
ason Corp, Gs 
Natco Products Corp 
Parker-Gaines Berkshire Plast 
"arty Corp Blisseraft of Holl 
Party-Q ry \ 
Parvin Mig. Co Hossom Mig. 
Poloron Products, Inc Buckeye Molding Co 
Redmon Sons & Co. W. Campbell Co. W. 
Schleuter Mfy. Cs Campo Sales Co 
Soodhalter Plastic Product Carol Produets Ce 
Pupper Corp Carvanite Produet 
Vermont Plasties, Ine Coating Product 
¢ 
‘ 
* 
Mo, 


Mallory Plastics, Inc., P. R. 


Coro, In 

(Coronet Ce 

P. R. Mallory Plastics, Inc. 
Curt dvertiss opecia TV snack trays, 12 ounce mugs in match- 
Dail lop ¢ Irv ing fiesta colors made from durable 
lyamiels & polystyrene plastic. 

3670 Milwaukee Ave., Chicago 41, Ill. 


\Iyror Cory 


eld Vig Ine New City Leather Goods Co 
ambeau Plast ' Northeastern Plastic In 
(yall lig, () Connell & Ce | 
Ganz Co, A J ling (sla 
Parallel Mty. Cory 
Va Book & Check ¢ r ‘ 
A. J. GANZ CO. Plastic Foam Pro 
Plastic Innovation 
DRAYPE” towel holders Just a touch Master In 
of the finger hangs towels etc., KEEPS Plastic Pioneers, In 
THEM OFF THE FLOOR. 
115 No. La Brea Ave Protex Products Ce 
Hollywood 36, Calif. Ramar Enterprise 


Ka Vlastic ¢ orp 


Glamour House Product Russell Mig. Ce 

Ce The St. Mark Specialty 
Gotham Industri Sal-San Co 

Gram Distributing | Sel-Tru Product In 
(sraymar, In Serolite Corp 

Harwood Co.. The siris Industrial Corp, A. J 


Soodhalter Plastic Product 


Spir-it, Tine 


Hausman Sales Co. 
Hedlwin ¢ orp 


Sta-Put Cory 


Hicon pociualtye 
Hofman Irie 


Standard Pyroxoloid Cory 


Hlornik Mrederich Star Mfg. 
Hunt Products, Ine. & Sur ales C Sterling Novelty Product 
Hvyvient Special tic ( Stewart Mig. Ce Michael 


Stvle Craft Mfg. 

Praci ( The 

Prauwer & Co., | 

eberall Jacob 
Ulmann Co., Ine The 
United Leather Goods Cory 


Imperial Ce 

layhawk Mfyw. Co,, Inc 
lohn Co., Kennet] 
Plastic Corp 


Karoff, Original 


one Music Box Co. Ii Lloyd I United Plastic Corp. 
Kellogg Advertising Service, In kK 
Wallas & Co., Seymou 
Laminet Cover Ce Weiss & Klau 

Lee Plastic Mie. Westland Plastic Ine 
Lido Wilmart Products Cory 
Feliz Products, Inc Wonder Plastic Inc 
Macl Molding Co Worman Asociates, V.H 


MANUFACTURERS OF 


COLLEGE and SCHOOL 


BOOKCOVERS DECALS 
STICKERS PENNANTS 


30 YEARS OF SERVICE 


THE NORSID MFG. COMPANY, INC. 


33 PROSPECT ST. YONKERS, N. Y. 


PLAYING CARDS, ACCESSORIES 


Corliss Leather Products C 
kxclusive Playing Card Ce 
(sreene Mig ( orp., (; 
Hausman Co., Inc. 
Imperial Ce 


‘4 Ima Mi ( | \ 

Kel r Advertisin ly 
Mayer Mfg. ¢ ory 
Merchandising Premiums, Inc 
(Connell & Co., To W 


Pad Abouts Irv 

Parallel Mig. ¢ orp 

Ply Line 

Simon & Schuster, Inc 
Skalny Basket Co., Inc. 
Sta-Put Signs Corp 
Popflight Cory 

Volkan Lamp & Shade C« 
Windsor Co., The 


RADIOS, ACCESSORIES 


American Mercantile Co., Inc 
DeWald Radio Mfg. Cory 

kmerson Radio & Phonograph 
Handal & Bros. Ine., Victor B 
Hinners-Galanek Radio Corp 
Roland Kadio Corp 


RUBBER HOUSEWARES 


American loam Latex Ce 

Artistic Wire Products 
Blossom Mfe. Ci 

Buxbaum Co., The 

Craig Industries, Inc 

Martin Rubber Inc 

Mitchell Rubber Products, Inc. 
Orman Co., The Leonard 
Wooster Rubber Co 


RUGS, MATS 


American Textile Ce 

Andrews & Son, T. C 
Applicator Enterprises, Inc. 
Blue Ridge Spread & Mig. C 
Braided Rug & Specialties ( 
Buxbaum Co., The 

Craft Rug Mills, Inc 

Craig Industries, Inc 

Duffy, Edward J 
(seorgianna 

Handal & Bre Inc., Vict 
Jean-Alan Products Ce 
Katherine Rug Mills 
Mitchell Rubber Products, Inc. 


Mitchell Rubber Products, Inc. 


Exclusive mfrs. Two-Tone lettered rubber 
mats for advertising, premiums, counter 
displays. Write for particulars. 


2134 San Fernando Rd. 
Los Angeles 65, Calif. 


COFFEE 


& TEA 


INDUSTRIES 


and The Flavor Field 


Columbia Products Cory 
Cord & ( 
\Matte on , sweorge 
Mornet, Inc 
Ihillips ¢ Henry 
baygle Roll Leat lamping 
POINT OF SALE MATERIAL 
a ard lasons Vlasty ) 
ell f stics Corp 
Be letropolitan Souvenir & Flag, In MI Plastic J. 
Esquire Chemical letzyer Co. Inc, J., Radk \rteraft Calendar & Specialty 
excello Ltd Burwood Products ¢ 
| { { rye Coating Product 
Color Cratt Ce 
kverts Co., Harold 
ae Flambeau Plastics Cory 
: 
: 
26 


Mohawk Products Co 
Norsid Mfg. Co., Inc., The 
Perfo-Mat & Rubber Co., Inc 
Scranton Rug Mills, In 
Phermwell Products Co., In 


RULERS, YARDSTICKS 
lvance Novelty Co 
Advertising Specialty Associates 
Antioch Bookplate Co 
Arteraft Calendar & Sper ialty 
\tlantic Industrial Corp 


Brownie Mfg. Co. 


36" STEEL YARDSTICK 


This |'/2" wide flexible steel yardstick 
fits easily in a | Ib. coffee can. Your 
2? ad included in low price. 
Brownie Manufacturing Co. 
55 Frankfort St., New York 38, N. Y. 


Burn, M. & ¢ \ 
Cornelisen Co The, P. O 
Danlo Mfg. Ce 
Dart ¢ 
Evans Rule 
Faleon Rule 
Kemper, Thomas © 
| ewtan (Co., The 
Mohawk Products Co 
Muller Associates, Inc., John 
Northeastern Plastics, Inc 
Terre Haute Advertising ¢ 
Wright Co., The 

SCALES 
American Family Seale Co 
Borg-Erickson Corp., The 
Brearley Co., The 
Van Veen Co., Alex 


SCISSORS, SHEARS SEWING AIDS 


ker Co., Inc., H Mladdin Fountain Pen & Mig. Inc 
tg. Co. Ine, The American Chewing Products Corp 
‘ Brian Advertising Specialty Co 
Hamers & Button King, The 
Products, beth Produets 
ei & Glaus, In Chicago Tape & Label 
Ltd Clauss Cutlery 
Cu Damels & Co, Inc, M. B 
Ancoln Co r ) 
Elpo Produets, In 
Supreme Cutlery Corp Evans Rite C, 
Monarch Cutlery Mfg. Co., Inc Hunt Products. Inc. & Sunny S ( 
United Cutlery & Hardware Produets | Imperial C tails 
Wiss & Sons Co,, Karoff Originals 
SCRAPERS Ke Item Produets, [ne 
Ace Products Co Matteson Co, George ( 
Advance Novelty Co sales 
Brown Co., John Clark met, In 
Buxbaum Co., The Regent Art Linen C ‘ 
Campbell Co., W. E. Roisman Co., Max 
Russell Mig. Co 
Central Equipment Co 
Cler-Vue Co. The Stewart Mig. Co, Michael 
Conrad-Ponceell, Press Kloth Co 
F & M Mold & Die Works, In 
Yarn-Apart Co, In 


Garam Distributing Co., In 


Gromay Co., The 


F-1) Kees Mig. Co SHAVING AIDS 
Martin Rubber Co., In 

Modglin Co., In Ardell Razor Blade Corp 
Mohawk Products Co Brian Advertising Specialty Co 
Northwest Plastics, Inc Campaign Products Co 

Plastic Masters, Inc Cardinal Parfums, Inc 

Schacht Rubber Mfg. Co China Artwares Co 

Terre Haute Advertising Co Crescent Mig. Co 

Wright Co., The Curley Co. Ine 


* Uses Standard Batteries 


Available with 
or without ad copy 


mPORTED 


tents 


and other Popular Demand styler, ERIC WEDEMEYER, Inc. 


LIGHT ow voy BIGGER SALES 


* One Buib for WHITE * RED * GREEN BEAM 
* Fingertip Push Button for Each Color 
* Permanent and Signalling Switch 


MOST SENSATIONAL PREMIUM OF ALL 
37 07700 NOW AT NEW LOW PRICES! 


° CHANGES COLOR 
IN A FLASH! 


At your fingertips a powerful, brilliant GREEN, WHITE or RED 

BEAM—merely with the flick of a button. Found only in TRICOLOR 

... world’s only Flashlight with this exclusive feature. A depend 

able friend in every home, office, factory .. . a spotlight and 

PRESS emergency light in every cor for signalling, searching, locating 
street addresses. Practical and useful in thousands of ways. 


A A Spotlight and Flashlight in ONE. 


BUTTON A simple twist of the lens-head provides a Floodlight for small 
areas, a Spotlight beam for distances. Available in two styles 
CHANGE No. 222 —Tricolor 2-cell Flashlight—S00 #1. beam 
No. 333—Tricolor 3-cell Flashlight—750 ft. beam 
A Here's a brand new, stimulating incentive that will make your 
premium promotions sparkle with action and light your way to 


COLOR bigger soles. Write for catalog 


230 FIFTH AVENUE 
NEW YORK 1, N. Y. 
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Ganz Co., A. J. SPORTING GOODS 


Hornik, Frederic 

A. J. Industries 
House Croydon 

Arel, Ine 

Knight Leather Products, In 
| ( | Armitage 
andet 
Ataco Steel Products Co 


& Associate 
Mornet, In 
North American Philips Co., Ine 
Old bkanpire, Ine 

Windsor Chemical Laboratories 


tens 
Willias Banks, Inc., Sunny S 
tardell Mfy. Corp 

Corp. ot America 
Busch & Co., In G 


Chicago ale engineering Co 


Compass Instrument & Optical ¢ 
SILVERWARE Doppelt Co, M. A 
Fabrice Mfy Corp 
Amston Silver Co Famous Keystone Kits Corp 
(Cromwell Silver (orp (sarcia & Co, Inc., ( harle 
Fine Metal Art Ine (sraf & Glaus, Ine 
(sreat Lakes Products, Ine 


Imperial Cx 


Lehman Bros. Silverware Cory Hustler Corp 

Lifetime Cutlery Corp Julee Comforter Mig. Corp 

Muller Associate Inc., John J Kees Mfy. Co., F. D 

Nalle Vilasties, Ine Kellogg Advertising Service, R. R 
Nathanson Associates, Inc., N Kindle-Lite Corp 

Oneida, Lad Korli Ltd 

Orman Co, The Leonard Leed’s Travelware Corp 

Owens Busine Builders Liberty Industries, Inc 

Present Trading Corp Lockwood Co., Lawrence A 


McKennon Leather Products Corp 
Martin Rubber Co., Inc 
Metalcraft Mfg. Corp 


Promotional Service, Ine 
Scientific Silver Service Corp. 


Temple ( oO, Ine 


For Bors 


ROGERS’ 

Multi-Million Audiences 
Are Pre-Sold Daily 

Thruout the Year! 


Plus 
NBC Television 
NBC Radio 
Newspaper Comics 
Comic Books 


Roy Rogers gets top billing in 
every field —Television, Motion 


Comics, Comic Books, Personal 
Appearances and advertising 
in Life Magazine, That's why 
ROY ROGERS WRIST 
WATCHES are top sellers 
everywhere. Thrilling gifts for 
every youngster. 


Color Picture of Roy Rogers 
and Trigger on dial — $ 95 
Genuine leather Western Retail Plus Tox 


style strap. 


Other Models $5.95 and $6.95 


19 West 24th Street, New York 10, N. Y. 


COFFEE & TEA 


Pictures, Radio, Newspaper | 


INDUSTRIES and The 


Moneco, Co., The 
Murphy Co., B 
Nappe-Smith Mfg. Co 
Norsid Mfg. Co., Inc., The 
Robert Mfg. Co 

Rubin & Sons, J. \W 
Sealand, Inc 

Sherrill Products Co 
South Bend Tackle Co., Ine 
Southwester Co 
Thermograph (srayce Co 
Trio Mfg. Ce 

Waltco Product 


Wecolite Ce 


STAMPS 


Beaman Stamp Ce 
Products 
Harris & Co., H. E 
Photo Stamp Ce 
Variety Sales 


STATIONERY SPECIALTIES 


\lbe Crafts, Inc 

\merline 

Art Calendar Co 

\labe ( ratts, Ine 

Artistic Wire Products Co., In 
Jausch & Lomb Optical Co 
Campaign Products Co. 
Chatham Mfg. Co., Ine., The 
Clauss Cutlery Co 

Parker Davis Co., Ine 

Deutsch, Inc., J. M 

Ehlbert Products 

KImira Greeting Card Co 
Falcon Rule Co 

Franklin File Box Mfg. Co., Inc 
Gelles-Widmer 

Gram Distributing Co., Ine 
(aromay Co., The 

Henning Onyx, Inc 

Hornik, Frederick 

let Mfg. Co, Inc 

Leecraft 

Lindenware Co 

London Leather Novelties, Ine 
Los Feliz Products, Ine. 
Iric 

Martin Rubber Co., Ine. 

Master Addresser Co. 

Match Corp. of America 
Messenger Corp 

Metasco 

Meyercord Co. The 

Morris Co., Bert M 

Myron Mfg. Corp 

New York Patent Corp 
Norsid Mfg. Co., Inc., The 
Northeastern Plastics, Inc 
Percentometer Co 
Plastics Masters, Ine 
Ply Line Ce 
Postamatic Co 
Reliance Pencil Corp 
Rest-a-Phone Co. 
Serolite Corp 
Shackman & Co. B 
Shank Leather Goods 
Siris Industrial Corp. A. J 
Speedy Products, Inc 
Stampagraph Co., Inc 

Stewart Mfg. Co., Michael 
Swingline, In 

Variety Sales 

Weber Costello C« 

Whiting of London, Oliver K 


Flavor 


Field 


; 
? 
King of the Cowboys” 
/ ‘ "Chrome Plated Case, Stainless Steel Back, Full 
| 
| | 
baa’ Write for Full Color Catalog. | 


TABLE ACCESSORIES 


American Textile Co 
Artistic Products Co., In 
Bennett & Co., | 
Blisseraft) of Hollywood 
Bonnie Lea Textiles, In 

Brian Advertising Specialty Cr 
Brush Pottery Co. The 
Burn, M. & C. W 

Central Equipment Co 
Craft-Well Industries 
Frohock-Stewart C 

Gailstyn Co., Inc., The 
Graymar, Inc 

Heller & Sons, Morris 

Howard Associates, Holt 

Irvin Ware Ce 

Kenro Corp 

Kessler & Co., Albert 

Parallel Mig. Corp 
Parker-Gaines 

Richard Mig. Co 

Shank Leather Goods 
Soodhalter Plaster Product 
Ulmann Co., Inec., Bernard 
Ulman Co., Inc., The 


United Plastic Corp. 


TABLES 


Bentwood Products, Ine 

Bristol Cabinet Corp 

Dornich, Jos. P 

Hamilton Mfg. Corp 

Hampden Specialties Products, Inc 


Harwell Mig. Corp 


Howe Folding Furniture Co., Inc. 


JUNE 1956 


Karoff Originals, Ltd 
Lane Chair Co., | 
Lee Industries, In 
Mechanical Mirror 
Metaloid Co., The 
Norquist, Inc 

Patt Mfg. Co. 
Phillips Co., Henry 
Pingree Associates 


PINGREE ASSOCIATES 


Hayden Rowe St., Hopkinton, Mass. 
Catalogs on request. 


Snack tables © B-Z-Bee Fun Tray 


WOOD PRODUCTS MANUFACTURERS 


Lapboard © Toddler's Bronce © Bed Trays 


Prolon-Div. Pro-phy-lac-tie Brush Ce 
Quaker Stretcher 

Stephens Pub. Cs 

Sutton Mfg. & Distr. Corp 

World's Best) Industries 

Worman Associates, J. H 


TEAPOTS 


\luminum Goods Mig. ©: 
Armor Bronze & Silver 
Bervey, Joseph Ix 

Brush Pottery Co. The 
laniel & Co., Inc., M B 
Dirilyte ¢ ol \meru i, Irv 
Industries, [ne 

Hall China Co., The 
Hamilton Import Ce 
Metasco 

Nancy Sales Ine 
urinton Pottery ¢ 


Sabin China ¢ 
Splendid Novelt ( 
Stetson China Co. 


TEAMAKERS 
Douglas & Co., Inc., David 


THERMOMETERS 


Advertising Specialty Associate 
Amenecan Thermo-Ware Ce 
Carol Products Co 

Chaney Instrument Co, John I 
Compass Instrument & Optical | 
Cooper Thermometer Co, The 
Fine Metal Art Ce 

Gummicks Unlimited 


(Garat & Glau 


TOOLS, KITS 


Alpine Products Ce 
\rmitage 

Colemat 

Curtis 

Davis Cory 

Famous Ke 

Fulton Tool 
Cnbraltar Ce Irv 
Gilbert Co., A. C. 
House of Doll Phe 
Ideal Corp 
Jacobson Ce 

Mig. Ce 

Katz, Inc., Frank M. 
Lenk Mig. Co, The 
L-U-C.] 
Miller Ce | 
North Wayne Too 


| 
= 
cialty Co 
— 
Vi 
a - doy i". f 


Vhillips Hens Emenee Industries, Inc. 
Speedway Mfg. ¢ Embossing Co., The 
“tylecraft Mig. ¢ Kver-Lite Co 
upreme Cutler Corp kwing & Sale 
United Cutlery & Hardware Co Exclusive Playing Card Co 
Utica Cutlery Ce Famous Keystone Kits Corp 
Ltica Drop Forge Tool Corp li-Back Sales Corp 
Gilbert Co., A. C. 
(jladen Enterprises, Inc 
rors Gold Co., The 
Craft Gotham Industries 
Albe Crafts, Ince Gand Mfg. Co 
Alta Products Cory Keystone Wood Toys, In 
American Mercantile Co., Ine Kusan, In 
Amerline Korlis, Ltd 
Apex Tire & Rubber Co Lido Toy Co 
Applicator Enterprises, Inc. Martin Rubber Co 
Arcadia Doll Co, In Merchandising Premiums, Inc 
Athol Comb The Metal Ware Corp., The 
\ztec Products Co Metasco 
Inec., unny Mills Sales Co 
Barcraft Mig. Co Modern ¢ arpet Sweeper Cr 
Bardell Mfyz. Corp Modglin Coa 
Bar Zim Toy Mty. Co., Inc Mohawk Products Co 
Beacon Plastic & Metal Products, In Mohawk Products 
Bergey, Joseph Novelty Stitching Co 
Block Associates, Inc., ©. F Pad Abouts, Ine 
Bonneytex Co. In Peggy Cloth-Books, In 
Brockman, ¢ Plastic Innovations, Ine 
Ime Plastic Jewel Co., Ine 


Brumberger Sales Corp Prevue Products, Ine 
Classy Products Corp Pyro Plastic Co 

Columbia Products Corp Randing, Ine 

(comet Metal Products Co., In Ray Plastic, Inc 
(omsolidated Toy Mig. Co Redmon Sons & Co., W. C 
Corona Hat Co., Inc Reliance Pencil Corp 
Dumore Belt & Novelty Co Richards Co., The 

Durable Toy & Novelty Corp Royal Top Mfg. Co., Inc 
Kika Toys Shackman & Co., B 


SHREDS 
CHOPS 
GRATES 
SCALLOPS 
SLICES 


The 
GRISCER Deluxe 


Performs Miracles with Food 


Here is the ORIGINAL fast food cutter that makes food 
attractive in a dozen different ways ... easy to operate and 
keep clean. Wonderful premium item. 


Send for information. 


GRISCER INDUSTRIES, INC. 


5000 Wayne Trace Fort Wayne, Indiana 


30 COFFEE & TEA 


Soodhalter Plastic Products 
Standard Pyroxoloid Corp 
Star Mfg. Co 

hanauser, S 

Top Flite Models, Inc 
Tracies Co., The 

Trio Mig. Co 

U.S. Fiber & Plastic Corp 
Wagner, George G 
Wecolite Co 

Westland Plastics, In 
Windsor Co., The 

Wright Co. The 

\\ right Co., John 


TRAYS, ASH 


Absecon China & Glass Decorate 
Airco Mig. Co 

Alba Art Studios 

\loa Corp 

American Art Works 
Anderson Bros 

Atlas China Co., Inc 

\utoyre Co., The 

Sennett & Co, J 

Jerkeley Mig. Co 

Blavka, T & G 

srush Pottery Co., The 
Burwood Products Co 

Circle Mig. Co 

Citation Housewares, Inc 
Colomal Craft Co 

Esquire Chemical Co 

Everlast 

E-Z Por Co 

Federal Glass Co., The 
Fine Metal Art Co., In 
General Lamps Mfg. Corp 
Greene M fg Corp 

Heller & Sons, Morris 
Henning Onyx, Ine 

House of Bronze 

Howard Associates, Holt 
Kaul Import Agency, Leo 
Kees Mfg. Co., F. D 
Kemper, Thomas 
Lamp-O-Lite Co. 
Leone Glass & Engineering Co 
Lith-o-Ware Products Inc 
London Leather Novelties, Ine 
McDonald Products Corp 
Mason Can Co. 

Phillips Co., Inc., Maxwell 
Mayer Mfg. Corp 
Mechanical Mirror Works, Inc 
Mohawk Products Co. 

Page Products 

Parallel Mfg. Corp 

Ply Line Co 

Serolite Corp 

Simon & Werblin, Inc 
Stetson China Co. 

Terre Haute Advertising Co 
Universal Potteries, Inc. 
Windsor Co., The 

Wright Co., The 

Wright Co., John 


TRAYS, SERVING 


Artistic Wire Products Co., 
\rtmor Plastics Corp 
Bennett & Co. J 


Brian Advertising Specialty C 


Surwood Products Co 
Colonial Alloys Co, 

Colonial Craft Co 

Columbus Plastic Products, Inc 


INDUSTRIES and The Flav 


TS 


Inc 


| 
/ 
© 
% 
4 4 led 
or 


ratt-Well Industries 


& Co., Inc., 
Dornich, Joseph P 

Drexel Enterprises, Inc 
kagle Roll Leaf Stan ping ¢ 
keverlast 


Harvell Mfg. Cory 
Heller & Sons, Morris 
Irvin Ware Ce 

haroff 
Lamp-O-Lite Co. 

Lehman Bros. Silverware, Cor 
Leipzig & Lippe, Inc 
Lith-o-Ware Products, In 
MeDonald) Products Corp 


Mason Can Co. 


Originals, 


MASON CAN CO. 


Cake pans — stove top ovens — broilers 
serving trays — stove pads — dust pans 
custom work. 


Dexter Rd. E. Providence, R. |. 


Maxwell-Phillip Co., Inc 


Mechanical Mirror Works, 
\Metasco 

Mitchell Industries, Dennis 
Orman Co., The Leonard 


Pingree Associates 
lastic Jewel Ine 
Ply Line Ce 

Quaker Stretcher 


Recreation Sales 


odhalter Plastic Product 
Splendid Novelty 
Sterling Mfg. Co 

Ferre Haute Advertising 


United Plastic Corp. 


United Silver & Cutlery ¢ 
Vermont Plastics, In 
West Bend Aluminum 
White Studios 


Woe Ipecker Woodware 


TUMBLERS 


Goods Mfg. Co 
Chewing Products Cory 


Ilywood 


Mum 


\lun 


\merican 
Blisscraft of He 


‘athco 


Colonial Craft Co 

Columbus Plastic Products, Inc 

Dapol Plastics, Inc 

Dornich, Jos. P 

Fede ral Glass ¢ O., The 

(jailstyn Co., Inc., The 

Gay Fad Studios 

(seneral Glassware Ce 

xotham Industries, Ine 

Kenro Corp 

Light Metals Corp 

Mallory Plastics, Inc., P. R. 

Nalle Plastics, Inc 

Owens-Illinois Glass 

kKegal Ware Inc 

Rogers Plastic Corp 

Vermont Plastics, Inc 

Wagner George G 
‘ecolite Ce 

West Bend Aluminu 


UTENSILS, COOKING 


Alun Goods Mfg. Ce 


urn 
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Armor Bronze & Silver kastern Metal Produets Corp 
(; & S Metal Produets ¢ 
(alat Import ¢ , Inc., Felis 
Armor Bronze & Silver Co., Inc.) 
horticul | d Hall China Ce The 
Copper and brass gift, horticultural an 
gourmet ware. Send for free catalog. Lifetime Cutlery Cor 
Product 
Taunton, Massachusetts Net Presto Industri 
N Phert { rp 
B& W Specialty Ware, Ine 
Boker & Co., Inc., H | Cutlery © 
W. S Wi \luminun 
( Wiscon \lumimum Found: 
Chicago Metall Miz. 
lumbian Enameling & Stamping | VASES, PITCHERS 
Ine 
Davis Corp., H China & (Gila 
Du-All Die Cast C \laddin Industri Ir 


When the incentive to the 
retailer is strikingly beauti- 
ful Stainless by Reed & Barton 


some- 


and 


you are offering him 
thing he knows by name 
something he 


reputation : 
and his wife will receive 


with pleasure. This is the in- 
that will move moun- 
merchandise to your 


centive 
tains of 
dealers. 


Lovely 
the oldest, 


To learn how a small investment 
will net you high sales returns 
write today to 


SCIENTIFIC SILVER SERVICE CORP. 
690 BROADWAY 
NEW YORK 12, N.Y. 


SABRINA, the newest Stainless pattern by 
most respected flatware manufacturer —Reed & ion, 


dealer 
loaders... 


| 
4 
We hove everlas. 
ing, beautitul stainless : 
patterns in every price range 
to every premium promotion 
and experience in the 
field are at your services. 
UNE 19 3 


Armor Bronze & Silver 


Brush Potter Co., The 

( ole ! ial ratt ( 

\dvertising Specialty 
Co. of America, In 


Ieverlast 
Heller Hoste Ware 


Kaul Imperting Agency, Leo 


Koyers Plastic orp 
Stetson China Co. 


Western Stoneware 


Kine Metal Art Co, Ine 
House of Bronze 

Howard \ssociate Holt 
Neff & Associate William ¢ 


Lath Ware Products, Ine 


WALL DECORATIONS 


Lehman Dre Silverware Corp 
Meta 

Nan ales Co, Ire 

Vuriwiton Potter Co 


Absecon China & Gla Decorate 
Artistic Koyal Krafts, Ltd 
Artishe Wire Products Co., 
Arimor Vlastics Corp 

Hla Ka | {, 

Bristol Cabinet Corp 

Burwood Products Co 

Circle Metal Mig. Ce 

balward Bernard 

Product 

Kk & M Mold & Die Worl 


Mallory Plastics, Inc., P. R. 


P. R. Mallory Plastics, Inc. 


#623 Plastic Wall Planter (cup and 


saucer) in attractive colors. Terrific 


premium itern. Write for details. 


3670 Milwaukee Ave., Chicago 41, Ill. 


Modern Forge Mfg. Co., In 
Parallel Mfg. Corp 


Radio 


Picture Frame Co., Ine 


Keliance Picture Frame Inv 
Kichard Mig Co 
Stanton Products, In 


oby 


Lee Originals, Ine 


Wright, Inc., John 


WOMENS APPAREL, ACCESSORIES 


Alta Products Corp 
American Astral Corp 
\merican Umbrella Co., Inc 
Serger & Son, Ben 
Joyce-Lazarus Co 
Certified Creations, Ine 
Dunn Bros 
Feature Items, [nv 
Friedman & Son 

Cailbert, Lous S 
Hall Bro 
& M Associates 
lesson Lo. H | 
Kreis & Co 
Morris Mfg, Co, N. K 
Pad Abouts, Inc 


Sun Gold Industries 
Thermograph Grayce Co 


Wonder Plastics, Inc 


WOODENWARE 


Artmoore Co 

Bristol Cabinet Corp 
Burn, M. & ¢ W 
Burwood Products Co 
Danlo Mig. Co 

Elpo Industries, Inc 
Esmond Mfg. Co 

Glatz Import Co., Inc., Felix 
Heller & Sons, Morris 
Karoff Originals, Ltd 
Kebow, Inc., Dudley 
Kessler & Ls. Albert 
Korlis, Ltd 

Lifetime Cutlery Corp 
Lincoln Mfg. Co., Inc 
Ply Line Co 
Shackman & Co., B 
Simon & Werblin Inc 
Skalny Basket Co., L. 


IMPORTED WOODENWARE 


Salad Bowls—Pepper Mills—Bread 
Boards—Promotional items—Popular 
Priced—Write for circular W. 


L. SKALNY BASKET CO. 


655 Pullman Ave., Rochester 15, N. Y. 


Splendid Novelty Co 
Thompson Co., The George S 
White Studios 

Woodpec ker Woodware 


PICK-UP 


| | | HANG-UP 


Flip-up a!) purpose Snack Tables 


BEAUTIFUL 


2235 SO. MICHIGAN AVE. 


for holding snacks, drinks, ash trays 
and you'll find dozens of other uses for them, 
too. The metal top is 16" in diameter, finished 


are ideal to resist 


VU. S. Patent No. 2717817 


ALL 
PURPOSE 
SNACK | 
‘TABLES 


alcohol, heat, cracking and peeling 


or books If stands 21'4'' high on sturdy, rubber-tipped 


PRACTICAL 


wrought iron legs. Beautiful artistic design on 
metal tops in biack, pink or turquoise 


ECONOMICAL 


PATT MANUFACTURING CO. 


CHICAGO, ILL. 


AMAZING 
NEW 
PREMIUM 


Remarkable Lint-Off Brush ban- 
ishes lint, dust and hair so fast 
you'll hardly believe your eyes! 

Ideal for clothing, upholstery, 
auto seat covers ... 
wonders on suede, felt, any nap- 
py surface. 

Made of stout pig bristles 
curled and bonded together with 
rubber latex. Polished aluminum 
backing. Washable, feather- 
weight, sturdy. 

Send for free sample and price 
information today. 


BADGLEY MFG. CO. 


2637 N. E. UNION AVE. 
PORTLAND 12, OREGON 


COFFEE 


TEA 


USTRIES and The Flavor F 


NEW! SENSATIONAL: 
FLIP-UP NA 
4 
Tal 
\ 


Seventh Annual National 
Coffee and Tea Premium Survey 


10) 


(Continued trom 


Most future premiums not yet picked 


Planning well ahead on premiums 1s not characteristi 


of coffee and tea packers, according to the seventh an 
ot 


nual survey coffee and tea premiums 


There are companies which are outstanding exceptions 


on 


but industrywide the pattern is e of short-term pre 


mium planning 


Independent of any need to do much planning « 
items are the coffee and tea companies featuring coupon 
or stamp plans Where the plan is one in which the 
packer participates. with another organization conduct 


ing the premium operation proj 
all. Where the plan ts the packers own, the 


s9roblem 1s usually one of minor chanyes in the | 
| 


er, the problem doesn’! 


arise at 


st of 


} remiums 


The packers with coupon or stamp plans account 


for 7% of the respondents using premiums 


Theye were in most instances among the 224% who said 


they would run the same premiums offers during the 


balance of the year as the ones they have already fea 


tured 


A whopping 45% indicated they didn't know which 


premiums they would offer, or had not arrived at a de 


cision at the time of filling in the survey questionnaire 


This ts even more indecision than was true in- pre 
ceding years In 1955 only 270% were undecided. tn 
1954. 320; 

One aspect of this situation was pointed up by a 
packer who said he'd wait to ‘see what the other fellows 
did 

Certainly, a high degree of flexibility ts possibl | 
also carries the danger of learning what to do too lat 
to do it 

Only 4% of the respondents who were premium users 
earlier in the year said flatly they would not use an 
more in the balance of the year 

Among these pa kers 18 one tea company which lays 
its attitude to the weather They featured an iced tea 
glass premium earlier this year, ran into a decided Lack 
of hot weather, and found the results were poor 

Some coffee and tea companies used general terms 
to describe their premium offers for the months ahead 
Typical was Variety of items 

Miny were more specifi Among the premiums plan 
ned by these antes are housewares playing cards 
outdoor items toys and. silver plate 
Gi 

ive-aways are most frequent 

Give-away are the leading type ot cotte 


premiums 
and t 
annual survey conducted by Corrrr & TRA INDUSTRI 
formerly The Spice Mill 


ea premium offer this year, according to the seventh 


TESTED 
PREMIUM 
APPEAL _ 


SOLID BRASS 
SWING ARM LAMP 


Salad Fork & Spoon, 4 Shakers $ & P 


735—Black, Coral, Teal Blue or 


Chartreuse with Silver-like trims 


835—Antique 
hogany with Gold-like trims 


Functional 

lamp fits on 

desk, table or stand in any 
home or office. Swing arm 
adjusts light to any set- 
ting. Uses three-way 
bulb. measures 18” 
high. A dealer loader or 
self liquidator at $5.00 


With Tray, Beautiful gleam- 
ing silver-finish. Will not 
tarnish. From the famous 
Stonewright pattern. Also in 
Salt and Pepper Sets. 


UNITED PLASTIC 
CORPORATION 
Fitchburg, Mass. 


= 

SEND FOR CATALOG OF OVER 50 LAMPS 


Al Amon-— Premium Division 


J. SCHRADER CO. 


8905 Lake Ave. Cleveland 2, Ohio 


133-S Sugar and Creamer Set 


Quality Plastics Since 1939 


Today 


Write us 


¥ 
4 
i 
? 
A) 
i 
: 
| 
* be 4 
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Self -liquidatiny premiums, in first place last year, have 


dropped to third position. In second place 1s the com 


bination offer 

Give-aways accounted for 41% of the premiums 
listed by the survey respondents. This compares with 
43% in 1955. In 1954, too, give-aways were first, with 
4% of the offers 

In 1956 combination deals are accounting for 37% 
of the promotions, against 41% in 1954 and 34% in 
1954 

Self-liquidators were down to 33% this year, well un 
der the 45% noted last year and the 32% in 1954 


Continuity deals accounted for 24% of the promotions 


this year compared with 29% last year and a mere 14% 


in 1954 
About 6% of the respondents listed other types of 
offers, such as advanced premium” plans, price discounts 
with coupons, and prizes for special trade “pushes” 
Thes proportions add up of course, to more than 
LOO” many of the respondents use more than one 
type of premium offer 


Mail tops delivery methods 


More cottec 
by mail this year than any other way 


and tea premiums are being delivered 
This is a change from last year's pattern, when distri 
bution through food stores topped all other methods 
In this respect, as on types of offers, the 1956 pictur 
1954 1955. In 1954 
mail delivery led other methods 


is closer to the situation than to 
this year 
Mail was accounting this year for delivery of premi 
41% of the this 


was mail from the coffee plant, in from 


18 


ums by respondents In some cases 


other instances 
a premium service house or a manufacturer 
Delivery of premiums via food stores was being used 
by 2077 of the cotfee and tea packers this year 
About 26% of the respondents using premiums delivercd 
routes Evidently wagon delivery was 


them via wagon 


employed by some companies which do not conside: 
themselves retail coffee and tea firms 

Another 2% didn't say how their premiums were de 
livered 

Increasing in frequency 1s delivery of the item at a 


premium showroom, usually as part of a stamp or coupon 


premium room for this purpose In the participating 
operations the central premium organization maintains 


pre rooms 


Greatest Seller of ALL TIME! 


The Holy Bible needed 
every home in the land! That's why you can 
cash profits, day after day 
with this more beautiful than 
deluxe edition of the Family 
4 breath-taking treasury of spirit 
whole family to cherish 
Over 100 color plates 
clear type Thumb indexed Embossed antique art 
leather cover Gift packed in attractive silver 

details on this outstanding seller and money-maker 

OTHER TOP-FLIGHT SELLERS: Good Shepard Bible; (both Protes 
tant & Catholic Editions) Prince of Peace Bible: Hurlbut's Story of 
the Bible: Religious Home Library; New Wonder Book Cyclopedia 
(12 Vols), Dictionaries, medical & cook books Write Publisher 
TODAY for prices, PROFITS 


UNIVERSAL Book & Bible House 


Dept. A, 1020 Arch St., Philadelphia 7, Pa. 


wanted and loved in 


be sure of big 
week after week 
ever, now, 1956 
Circle Bible 


val riches for the 
through generations 
Very lerqe 


Premium budgets are larger 


Coffee and tea companies with premium budgets are 
tending to allocate larger sums for this purpose, it 1s 
revealed by the seventh annual survey of premium us 
in the coffee and tea industries 

This aspect of the survey was as in the past, more 
difhcult to penetrate than other sections. 


One reason is that two out of every five of the re 
spondents chose to skip the budget questions. The con 
clusions, while indicative, are therefore not as repre 


sentative as reports on the other survey sections 

Another complicating factor is that of 
liquidating offers, Many of the cotfee 
companies, heavy premium users, have no premium bud- 


the selt 


top and tea 
pets 

In one type of self-liquidating Operation, the charges 
ire set-up within the coffee or tea company to cover the 
“We figure sufficient 
profit to cover handling costs only.” 


costs. As one respondent put it: 


In another type of operation, the premiums are entire 
ly apart from the coffee or tea firm. A premium manu 
facturer or service house receives the orders and handles 


them. This relationship is most clearly stated by the 


respondent who reported “Our premiums are tor the 
most part direct sales by the premium house.” 
With these qualifications taken into account, useful 


trends can be observed from the budget responses 

Most of the companies answering this section indicated 
they are budgeting more for premiums this year, in per 
centage of gross sales, than last year. About 45% placed 
themselves in this upward trend 

A smaller segment, although still substantial— 40% 
suid they were not changing their slice of gross sales 
for premiums 

On the other hand, 15 declared they were paring the 
gross sale percentage for premiums 


The 


amony 


sales for premiums 


perc entage 


regular tea and coffee firms averaged 


The range went from a low of WY of 1% to a high of 


Wagon route companies, far heavier premium users, 
allocate an average of 18% The low here was 100, 


the high an astonishing 52% 
Amounts budgeted, in dollars, also tended to be higher 
where they changed at all. 


About 25% of the respondents answering the budget 


questions indicated the dollar amount was the same 
this year as last 
But 15 declared their premium budgets were larger 


Top men answered survey questions 


cottee 
tex premiums were answered by top men in their companies, 
t is revealed by a check of the individuals signing the survey 


Questions in the seventh annual survey of and 


borm 


The survey ts conducted as a service by COFFEE & TEA 


INDUSTRIES, formerly The Spice Mill, now in its 79th yeas 


A little over 270 of the respondents held the title o 


mpany president, the single largest category 


100% 1.400% PROFIT! 
_ 
4 34 


Next most frequent were the vice presidents, with 94 
of the total 

Just about one out of every ten respondents were owners 
of their companies 

Only slightly less frequent, accounting for 9¢¢ of the 
repondents, were partners 

Rather heavily represented among the respondents, with 
In these 


that 


7% of the total, were advertising managers. com 


panies there was evidently an assumption premiums 
were part of the advertising function 

Coffee department managers accounted for another 4% 
of the respondents. 

Other positions among the respondents were general man 
ager, general sales manager, assistant general sales manager, 
buyer, Company secretary, secretary-treasurer and manu 
facturing superintendent 

One reply came from the company’s chairman of | the 
board 

Not all respondents indicated their titles 


failed to note this information, 


About 


OG 


Responses were representative 


Responses to the seventh annual coffee and tea premium 


of company and in 


survey were in 
geography 

Replies were received from some of the biggest companies 
in the industry, as well as from regronal firms. Home 
service coffee and tea houses were represented, in addition 


te the regular coffee and tea packers who were the bulk of 


representative, 


the respondents 

Geographically, all areas of the country were reflected, 
with New York, Pennsylvania and Massachusetts topping 
all other states 

The survey replies from coffee and tea packers in New 
York accounted for 11% of the total. This does not, how 
ever, provide an indication in itself of relative premium 
use in the New York City metropolitan area, One reason 
is that a number of large coffee and tea firms operating in 
the metropolitan area have plants and headquarters in 
nearby states, such as New Jersey, which provided a littl 
over 2% of the responses. 

Pennsylvania was second strongest in the survey replies 
with 9% of the total, followed by Massachusetts, with 7% 

Just about the same number of replies came from I] 
inois and Ohio, each with 6% of responses. Just behind 
them was another Midwestern state, Michigan, with a 
shade under 6% 

Southern states loomed suprisingly the 
Evidently the premium technique is in relatively 


large in r 
turns 


wider use there among coffee and tea firms than in other 


areas. Mussouri, for example accounted for 5% of the 
responses, Alabama for 4%, Tennessee for a little less 
than 4%, Louisiana for 4%, Florida and Mississippt each 


tor 2% 

California led the western 
sponses, followed by the state of Washington with 4% 
Utah 


states, with 7% of the re 


and in order of decreasing proportions, Oregon, 
and Colorado 

Coffee and tea packers in Wisconsin came through 
strongly in the responses with 60 of the total 

lowa, Oklahoma and Kansas each provided about 2% 

The balance of the survey responses was spread among 
states 


the other 


INFORMATION ON PREMIUMS 


YOURS for the asking 


Fur rmalion and 
i} é f 10 you eu 
Coupon hat space to ust othe 


Appliances, Electric 


Aprons 
Baby Items 
Balloons 


Bar Accessories 
Blankets, Quilts, Bedspreads 


Books 
Brushes 


Bulbs, Seeds 


Can Openers 


Chinaware 


Cigarette Lighters 
Cleaning Aids 
Clocks, Watches 
Closet Accessories 


Coasters 


n premium 
ff this colum) 


if 


listed belou, of 


ind mail 


cms 


sutevest lo you 


Coffee Dispensers, Makers, Measures 
Cooking, Baking Accessories 
Cosmetics, Accessories 
Cutlery, Scissors, Shears 


Flashlights 
Furniture, Fo 
Furs 

Games 
Glassware 


Iding 


Home Hardware 
House Furnishings 
lrons, Ironing Aids 
Jewelry, Accessories 
Kitchen Devices, Accessories 
Knives—Pocket, Hunting 
Lamps, Lampshades 
Laundry Aids 
Leather Goods 


Luggage 


Musical Instruments 


Pens, Pencils 
Picnic Aids 


Plastic Specialties 


Rugs, Mats 


Rulers, Yardsticks 


Scrapers 
Silverware 


Sporting Goods, Accessories 
Tables, Chairs, Accessories 
Teapots, Teamakers 


Tools, Kits 
Toys 
Trays 


Utensils, Cooking 
Wall Decorations 


Woodenware 


COFFEE & TEA INDUSTRIES 
106 Waier St., New York 5, N. Y. 


Send me 


Also on 


Compan ¥ 


Address 


information 


and literature on premium 


iterns checked above 


‘ 
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By Title 
1956 


Abbott Mtg. Co tate t Hlartford 
‘ 


Absecon China & Gila Decorators, 5 New 
Jer Abeecon N 

Accra Watch Ce st New 

Accurate Lanather & velt ( 116 W 


Chalfont County 


Orange sf 


Adler. Jone 

Adn ter Creations Co., The 1415 Sylvania 
Ave Toledo 1 Ohio 

Admiration Handbag Co., 67 Kneeland &t 


Howton 
Admiration Toy Co., In 14-516 W. 147 


Advance Novelt Co 1] Mroadway, New 


Advertising Vromotion Product OW 
t ew York 10 

Advert pectalt Associate I’ 
Time Viaza Bta Itrookiyn 17 

Affiliated Machine & Tool Co 150 West St., 


York 

Airko Clermont hla 

Ajux & on Irie 69 Robert Bt 
Paul Minn 

Alat (raft I oth & Central cu 
elnnat 

jin Fountain Ven ine 1820 13 
Itrooklytr y 

Aladdlr Industrie Murfreeshor 
ha seh ville Tenn 

All Ar tud Michigan Ave 


LAMP & SHADE INE 
Aniber St., Philadetphin 
Alwer Creathe t Hrooklyn 


Alice Jewel 


A M ( ‘ t A 
Montel Cul 

‘ 6 Whittler 
Hostor 

A Corp., \ neton Heights, Kau Clair 


num Chood 


Manitowo Wi 

Astral Corp i9 W th t 
Ne york 

Ainerican Casserole & peclalty Co Ine 
i hranklit t Hhrooklyn 

American Chewing Products Corp 133 Mt 


Newark 4 J 
6110 Cas 


Pieneant Ave 
Americar Klectrical Heater Co., 
Mich 
American Fab-Tex Co 348 W Luke 


American Pamil Co 616 8. Laflin 
Chicnee 

Amerteoat Foam tIatex Co 840) Liberty 
Ave Pittsburgh Penna 

American Mercantile Co Inve W 42 
New York 

American Metal Products Co 1693) Lock 
wood Ave Cleveland 12, Ohte 

Amerteout Sponge & Chamois Co Ine., 49 


Ant t New York 38 


American Textile Co i? & Harrison Sts 


Philadelphia 
American Thermo-Ware Co 12-16 


Warren 

\ York 

American Umbrella Co Tne 11 W 
New York 1 

American Wire 
New York 


Form Corp 160 Sth Ave 


Products 


American Molded 
W. Chicago Ave Chicago 
Products Co West Bend, 


Amerline- Dis 
( 2727 


Amity Leather 


Wie 


Ameterdam Printing & Litho. Co, 11 Liberty 
y 


{ Ameterdam N 


Ameaton Silver Co. Div Frank M Whiting 
Co Meriden Conn 
Anderson Bros Box 907, Rig Spring 


Texas 


& Son, T. C 13-18 Merchandise 


Chicago 


Andrews 
Mart 


Atitioch Bookplate Co Yellow Springs, 


Apex Tire & Rubber Co, 605 Central Ave 


Pawtucket, Kh. I 


ICATOR ENTERPRISES, 
Ihurnside Ave., Inwood 96, N. 


Al 


510 


36 


Index to Premium Suppliers 


Arcadia Doll Co Ine., 605 KE. 13 st Hronx 


4 

Arch Lamp Mfg. Corp pruce St New 
York 12 

Ardell Kazor Blade Cory 91 W Runyon 
st Newark 8, N. J 

Arel, Ine 19146 Shaw Ave St. Louis 10, Mo 

Aristocrat Cloch Co, 45 oth Ave New 
Yor) 146 


Armitage Co., 2128 8B. Kedzie Ave Chicago 


AKMOK 


Miss. 


BRONZE A&A SILVER, Taunton, 


Armatrong Product Corp., P. O 940 
Htuntington 12, W. Va 


Art Calendar Co, 1940 N. Front St., Phila 
Adelphia 22 

Artceraft Calendar & Specialty Co., 403 Arch 
St., Philadelphia 

Artistic Leather Goods Mfg. Corp 1 Bond 
New York 12 


Artistic Royal Krafts Lid., 620 DeKalb Ave 


Brooklyn N y 


Artistic Wire Products Co., Ine Kast Hamp 
ton Conn 

Art Moore Co 1255 N. 6th St., Milwaukee 
12, Wi 

Artmor Plasti« Corp 1003 Oldtown Rd 
Cumberland, Mad 

Art Plastic 1240 38. Main 8t., Los 
Angele 

Art Textile Product Co 108 W 
New York 

Artwir Creatho It i] Wayne Ave 
Suffern N ) 

Asher Co 1160 nd Phila 
delphia 47 

A lin Fur tt Victor ‘ ith Ave New 

Ataco teel ‘roduct Co 1040 9th Ave 

Athol Comb Co The tO1 th Ave New 
york 

Atlant Industrial Corp 91 
Newark N J 

Atha Chin Cod Ave 
htidgewood N 

Aurora Industrie brie 113° forte 


A ove i} 
Avedon Mfg. Cory iw I t New York 
Axt rhe, | 110, Maplewood, Mo 
Azt Products ¢ Ohio Ave Den 
Be W peclalt 123 Canal t Shelton 


(Conn 


BADGLEY MG. ©OO., 2657 Union 
Portland, Ore, 

It Sunn Eth A\ New 
York 

Banner Wateh Co 15 Maiden Lane 
Yor} 


Jordan, New Yorb 
Steger, Ill 


Mie. Co Ine 
Mfg. Cory 34 Bt 


Barecratt 
Hardell 


tare Rubber Products Co tundusky, Ohio 

Bar Zim Toy Mfx 930 Newark Ave Jersey 
City 6 N J 

Bassett Co The W Roosevelt Lr 
Derby, Conn 

Bates Fabric Irie 112 W New 
Yor! 


Bausch & Lomb Optical Co., 508 jausch 
y 


st Rochester 2 


Beacon Enterprise In 286 Sth Ave New 
York 

Beacon Plastic & Metal Products, Ine., 280 
Madison Ave New York 16 

Bes Sales Co 1104 St. Clair Ave NLE 


Cleveland 14, Ohio 
Beaman Dayton, Tenn 
Belding Cortieelll, 1407 Broadway 
Bennett & J 160 Furman 

lyn 29, N. Y 
Benrus Watch Co 0 W. 44 8t., New 
Bentley Co Kk. G., 290 Madison Ave 

Yor) 


Stamp Co 
New York 
Brook 


York 
New 


Bentwood Product Ine Louisville, Ky 

Berger & Son, Hen, 244 Madison Ave., New 
York 

Bergey, Joseph R., 225 Sth Ave New York 
10 

Berkeley Industries, 230 5th Ave New York 
1 

Berkeley Mfg. Co., 2723 Archer Ave, Chi 
eago 

Berkshire Plastics Co, Ine 147 Shaker Rd, 
Lone meadow Mas 

Better Houseware Co 26-12 41 Ave Long 
Island City 1 N y 


Birtman Eleetric Co, 4140 Fullerton Ave 
Chicago 39 
Blavka, J. F., P.O 
Blisseraft of 

Hollywood 38 


1281, Trenton, N. J 
927 N 


Hollywood Orange Dr, 
Calif 


Block Associates, Inc Cc. F., 656 W. Mon 
roe St Chicago, Il 
Kiossom Mfg Co, Ine., 915 Broadway, New 


York 16 


COPFEE &@ TEA INDU 


slue Kidge Spread & Mfg. Co 40 Worth 
York 13 


Cutter 


st 
Bluffton Slaw 
Bluffton 


Main 8t., 


Co., 331 N 


Ohio 


joker & Co, Ime H 101 Duane St., New 
York 7 

Bolsey Cory of America 118 Kast » St 
New York 10 

jonney Tex Co Ine 260 Sth Ave New 
York 1 

Bonnie Lea Textiles, Ine Charleston, Rhode 
Island 

Horg-Erickson Corp The, 1133 N. Kilbourn 
Ave Chicago 51 

Bosca Co Ine Hugo, Bosca Park, Spring 
field, Ohio 

Bowers Lighter Co., 610 W Willard 8St., 


Kalamazoo, Mich 
BOWMAN SPECIALTY ©0O., 2710-12 Detroit 

Ave... Cleveland 15, Ohio 
Boyce-Lazarus Co., 5-7 N Melcher ee 

Johnstown, N Y 
Bradley Co Milton, 74 


Park St Spring 


field 2, Mass 
BKADLEY TIME COKRP., 19 W. 24 St., New 
ork 10 
Braided Rug & Specialities Co, P. O. Box 
71 Pawtucket, K 
Brand Novelty Corp., Chas 154 W 27 
New York 1 
Bray Co 10 Compton St, St Louis 
Mo 
Hreark Co The 2107 Kishwaukee St., 
Rockford 
Bremmer Co., W $ New Washington, Ohio 
Brian Advertising Specialty Co 0 W 
7 «(St New York 
Bristol Cabinet Corp Naple New York 
Brockman, P. C 387 Peachtree Rd N.E 
Atiunta Gia 
Brown Co., H. W., 19 Lafayette Ave., Chat 


ham N J 


Brown, Ine John Clark, 1 Montgomery St., 
Belleville 9 4 

BKOWNIE MPG. CO., 55 Frankfort St., New 
York 38 


Box 91 Hasbrouck Hgts 


Brumberger Sale Cory 3434 St, Brooklyn 
. y 

Brush Potter Co The Zanesville, Ohio 

Buckeye Co 770 Spruce St., Wooster, Ohio 

Buckeye Leather Co The, 942 Main St., 
Coshocton (ohio 

Buckeye Molding Co., 213 8. 3rd St., Miamis 


Jefferson St., In- 


Chair Kensington Ave., 


Buffalo, N 


Corp 


Holland N.V 70 Pine S8t., 


New York 


Burge Cellulose Co Freeport, Til 

Burn, M. & ©. W 125 Sth Ave, Rm. 933 
New York 10 

Burn , The, 1208 FE. Water 8t., 


Mfg. Co., Ine 

Syracuse N 

Burpee Co Ww 
Park Ave 


Y 
Atlee 18 St at Hunting 


Philadelphia 


2 


Burwood Products Co., 1950 Airport Rd, 
‘raverse City, Mich 

Buseh & Co Inc A. G.,, 2632 N. Central 
Ave Chicago 39 

Button King, The, Hawthorne, New 

Buxhbaum Co The 1712 ‘7th 8st., 
Canton, Ohio 

Byer Co., Irving, The, 138 W. 25 St., New 


York 1 

Chemical Products, Inc., 549 W. 132 

t., New York 27 

Calvert Luggage Co., Inc., 209 W 
St., Baltimore 1, Md 


Cadie 
8 


Baltimore 


Campaign Products Co., 505 5th Ave, New 
York 17 
CAMPRBE E,, 32 N. Western Ave., 


7, Ob 


ales Co., 


Dayte 


Campro 
Ohio 


1300 4th St., S.W., Canton, 


Cannon Mills, Ine., 70 Worth 8t., New York 
13, N. Y 


Cardinal Parfums, Ine 762 Utica Ave, 
Brooklyn 3, N. Y 

Carol Products Co., 2602 N. Vermont, Royal 
Oak Michigan 

Carrom Industries, Ine Ludington Michi 


Bath 
Carter Leather 
New York 


Broadway, 


Goods Co., 


Carvanite Products, 4641 Pacific Bivd Los 
Angeles 58 
Catheo, 113 8B. 6lat Ave, Portland 16, Ore. 


CATTARAUGUS CUTLERY ©O., Little Val- 
ley, N. ¥ 
Wabash 


Central Equipment Co, 1112 8 


Ave Chicago 6 


A. J. Industrie 40 8. Becond Delavan 
Kea 
4 
om joods “ 
Acme Metal ¢ 1 | 
Valle t, Providence 
Allied Precision Industrie Ine tevel 
All Plastics Corp, Field & Main St, Avon 
Alpine i ‘ 110) Cares t New i Ohio 
York 1 Budd Leather Co, 13) 
Alta Product Corp Ave New wood 96, N. Y 
3 Buffalo 
Bult 
| mgs STRIES and The Flavor Field 


Central Flag & Banner Co, 
Ohio 

Century Enterprises, 607 W. 66 S8t., 
New York 19 

Certified Creations, 516 W. 34 S8t., New 
York 1 

Chaney Instrument John L Lake 
Geneva, Wis 

Charleston Broom Mfg. Co, P. O. Box 2785 
Charleston 1 Ww Va 

Chatham Mfg. Co., 80 Worth S8t., New York 
2 


Chatham Mfg. Co, Ine The 915 Broad 
way, New York 10 

Chicago Metallic Mfg. Co 3711 8 
Ave., Chicago 9 

Chicago Sales Engineering Co., 1 East Hill 
wrove Ave LaGrange, Ill 

Chicago Tape & Label Co., 103 Park Ave, 
New York 17 

China Artwares Co., Box 30, E. Palestine, 

Circle Metal Mfg. Co., 42 
Los Angeles 23 

Citation Housewares, Inc., 16 Park Ave., 
Mount Vernon, N. Y 

Classy Products Corp., 38-25 54 St., 
side 77, N. Y 

Clauss Cutlery Co., Fremont, Ohto 

Clayton Specialty Mfg. Co., 9090 W. Lake 
St., Chicago 7 

€ler-Vue Co The, 224 Lawrence, Denver, 
Colo 

Coating Products, 101 W 
Englewood, N. J 

COHEN ©©0., INC,, PAUL, S81) Bromdwuy, 
New York 3 


Ashland 


Pacific Way, 


Wood- 


Forest Ave 


Coleman Tree Pruners, Tioga Center, New 
York 

Coles & Co Ross, 333 W. Lake, Chicago 6 

Collin Paim Beach Cosmetics Co Miriam 
‘508 Nicollet Ave Minneapolis 


Colonial Alloys Co Ridge Ave Crawford 
Sts Philadelphia 29 


Colonial Brush Mfg. Co, In 160 Washing 


ton St N Hoston 14 

Colonial Knife Ce Oak & Agnes St Pro 
idence 9 R. I 

Color Craft Co 802 KE. Market St., Indian 


Kibben 


iscriptions, 799 7th 


Stamping 


Compass Instrument & Opti 1 ¢ In 104 
1D) t New York 10 
Concord Shear Co 71 Murra t New 


rood 


The Pequabuck, 


Conn 
COPPER CLAD PRODUCTS, 
Passaic St., Newark 4, N. J. 
Cordover & Co Carl 100 Warren St., New 


INC., 276 


Products Co 169 Hridge 
Cambridge Mass 
Cornelisen Co., The P. O., Green Bay, Wis 
Core Ine 7 Ww 34 St., New York 1 


Corona Hat Co Ine., 27 Wilbur 8t., Lyn 
brook, N. Y 
Coronet Mfg. Co tox 35, Yardville, N. J 


Craft Kug Mills, Ine Kaston, Penna 


Craft-Well Industries, 2348 Grant 8t., Berke 
ley 3, Calif 
Craig Industries Ine 1800 Wallace Ave., 


N.E Canton, O 

Cranston Crockery Co,, 1707 Cranston §8t,, 
Cranston, R. I, 

Crescent Mfg. Co., 3350 Ohio Ave., Fremont, 
Ohto 

Crimmin Joseph M 226 E 
Norristown 

Criterion Bead & Novelty Corp., 3913 2nd 
Ave Brooklyn 32, N. Y 

Cromwell Silver Corp 49-05 21 S8t., Long 
Island Citys N Y 


Jacoby 


Crown Luggage Co Ine Baltimore, Md 
Curley Ine 143% N Randolph St., 
Philadelphia 


Century 


Curtis Advertising Spectalts Co., 
Bldg Pittsburgh 22, Penna 


Dailey Top (« Inc,, 5615 Pike Rd., Rock 
ford 

Daniels & C« Inc 7 St., 
New York 1 

Danlo Mfg. Co., 16515 NE 

Portland 20, Ore 


Bandy Hlvd., 

Dapol Plastics, Inc., 90 Grove St, Worcester 
§ Ass 

Dart Craftsman Corp., 99-02 Roosevelt Ave., 
Corona 648, N 

Dart Co., US-127, Mason, Michigan 

Davis, Cory H B, 145 W 15 St, New 

York 


JUNE 


Davis ¢ Ine Parker PO Bex 1627 
‘Charlotte 1, N. C 

Delma Mfg Co Ir 190 Manton Ave 
Providence, K I 

Delta Electrt« & Nebraska Sts., 
Marion, Ind 

Delva Plastics Ine St Ann's Ave 


Bronx N 
Dennis Mit 


ph 

Jewelry 9053 Nemo WwW 
Hollywood 46, Calif 

Deutseh, Ine J. M., Orrton Ave, & Arling 
ton St Keading Penna 

DeWald Radio Mfg. Corp 5-15 37 Ave 
Long Island City 1, N. Y 

Diamond Case Ine 30 OW 26 6st New 
York 10 

DIAPIN TH 
lamd 12, Ore. 

Dible, Graham W Dible Blidge Sth & Wall 
Sts Los Angeles 14 

Dickson Mfg. Co 15 W 38 St New York 

Diperaft Mfe Co 4830 Hatfleld St., Pitts 
burgh J, Penna 

Dirilyte Co. of America, Inc, 1142 W. Main 


1115 N.E. 21 Ave., Port 


St Kokomo, Ind 

Dixon Crucible Co, The Joseph, 167 Wayne 
st Jersey City 3, N. J 

Donald Art Co Ine Donald Art Bidg 
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Waltham Watch Co Waltham 54, Ma 


Warwich Per Co 
West Warwick 

WATCH BOUTIQUK, THE, Jennie Lane, 
Westport, Con 


Waterman Pen Co 1 Dekorest St 
miour font 

Weaver Pre Kloth Co., 4426 Floren Blvd 
(omaha 11, Net 

Webb Co ith & Cambria st Phil 


delphia 
Weber Costello Co Chicago Height Il 
Webster Basket Co, Ine 102 Donovan Park 
Webster N i 
Wecolite Co ) 
WEDEMEYVER, IN 
New York 1 
Weinman Bro Inc W 
Chicago 51 
Weiss & Kliau, 46 sroadway, New York 13 
West Bend Aluminum Co., West Bend, Wis 
Western Novelty Sales Corp 1726 N. First 
st Milwaukee 12, Wis 


WW 53 St New York 19 
C,, ERIC, 250 Sth Ave., 


Garand Ave 


Western Plasti Inc., 3317 E. Pico Bivd 
las Angeles 23 
Western Stoneware Co Box 126, 


Monmouth, tll 

Western Tool Co P. O Sox 10961, Tucson 
Ariz 

Westfield Mfg. Co., The, 1 Cyel st West 
field, Mase 

Wexler & Co 
Chicago & 


823 8. Wabash Ave 


White Studios, 2421 McKinney Ave Dallas 
Texa 

Whitehouse Products, Ine 60 Furman St 
Brooklyn N. 

Whiting of London, Oliver K 10 4 St 
New York 

Wiimart Products Corp 1 St New 
York 10 

Wilson Mie Co Inc 10) Thateher St., 
toston 1 


Wil-Stan Products Co., 3108 Maytield Rad 
Cuyahoga Falls, Ohio 

Windsor Chemical Laboratories, 161) Lever 

ington Ave Philadelphia 

Windsor Co., The, 999 N. Main, Glen Ellyn 

Windsor Pen Corp 111-31 W 19 st New 
York 

onusin Aluminum Foundry Co, Ine 16 & 
Franklin Sts Manitowoc wi 

Wiss & Sons, Co., J 11-45 Littleton Ave 
Newark 7 N. J 


Wis 


York 16 

Wonder Plastics, Inec., 3387 Brownhow Ave 
Minneapolis, Minn 

Woodpecker Woodware 1032 North High 


land Ave Hollywood 38, Calif 
Wooster Rubber Co Wooster Ohio 
Worcester Felt Pad Corp 11 Brackett Ct 
Worcester 4 Mises 
Worldsbest Industrie Ine 1164 Broadway 
New York 1 
Worman Associates, V 
Ave Evanston, fll 
Wright Co The 1609 Park 8 


H 


Syracuse 


Wright, Ine John, Wrightsville, Penna 

Yaleco Rubber Co Tne 167 Columbus 
Ave New Haven, Conn 

Yarn-Apart Cc Ine Cottage St Man 
cheste Conn 

Yoder Mfg. 1823 17 St., Little Rock 
Arh 


York Printing Co 732 8. Federal st 


Zenith Art 15 St New York 
Zephyr Mfe. Ce 400-440 W. 7th st 
Mo 


n time Product Locust Ave 
(hharlotte Ihe vu ne it 
lire 7 New York Volkan Lamp & Shade Co 2 nd 
Co, 999 Liberty Kd, Lexington Clifton, N. J 
j Style ew Voo Walter H 161 Porter st New 
York Haven Conti 
- & 601 Front St.. Hartfor Sens tyle Guild Co., 244 Oat t., Providence 9 
Babin China Co, McKeesport, Penna KI Wagner Co., George G., 575 M St., San 
fety Warning nal Co, 1779 Cone fultan & Ine 16 OW iO st 
j N TOTK Wagner Mfg. Co., E. K., 4611 N St., Mil 
fe oe Cory “un (sold Industrie Hroohk n 4 aukes 4 
‘ York Wakt n Watch Ce Ine 16 W t New 
tou Venell Co, 1180 iburt rack Buperb e Mig. 100° Manton Ave York 
Low 14, Mo J Wal-Feld Co., Ir The, 105-107 8. Cottage 
York 11 Walker Co., The, Middleboro, Ma 
York in Jach Franklin Wark j ory t yew 
fanit- All Product Cory Cente t Ne Yor) York 36 
fjreenwich Rwit A.W Mix i100 Heck st Warren Leather (jo0ds Co Austin St 
Utility Co, it Grand st Worcester, M 
Beohacht Mubber Mtg. Co Huntingtor Ind 
hil ott Ave New York 1 7 
Lou 7, Mo 
76 hifth Ave Ta Linen ¢ White ow 
N y 
a 
indusky, Ohle 
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home service: a premium business 


By NORMAN MANSFIELD, President 


The forthcoming convention of the National Retail Tea 
& Coffee Merchants will be held in Chicago 
June 11th-13th. 


Ours is a premium business and all of us now realize i 


Association 


is our big opportunity to present new items to the buying 


public 
America’s leading manu 
facturers are keenly aware 


that this industry not only in 
troduces a new premium, but 
makes all America 
of the item, and that this ts 


CONSCIOUS 


better than any other form of 
advertising 


convention 


to the 1956 
the lookout 


for new premiums; ones that 


Are 
on 


will enable us to put on new 


customers in volume and 


hold our old Ones 


The time of our urcatest growth was when we were in 
troducing new items, such as Haviland China, waterless 


home service: a 


National Retail Tea and Coffee Merchants Ass'n. 


Mp Mansfield 1s associated with the Standard ¢ flee 
; 
Inc., a leading home service reanzation with headquarte) 
Neu Orlean 


cookers, drip cotfee-makers, Silver Seal ironing board pad 
and many others The premium gets us into the home and 


the quality of our coffee keeps us in the home 


Ihe suburban housewife is our ideal customer, tor she 
appreciates coffee and other merchandise delivered direct 
salesman who ts on time each 


to her home by a courteous 
two weeks 


Our oul 


route personnel is mvestigated carefully, so 


customers know that a courteous salesman of vood character 
will serve them conscientiously with merchandise that 
guaranteed to be fairly priced and of TOP quality 

The years 1956 and 1957 wiil be banner ones tor our in 
dustry, and we feel that our convention will pave the way 
for our suppliers to sell us more merchandise and in turn 


for our salesmen to make more money 


them 1s at 


and the place to see 
Beach Hotel in 


are looking for new premiums 


our convention at the ifcr 


( hi 


coffee business 


The part which COff ec plays Ji the home 
emerges clearly in this statement from The Tea up, published 
hy the National Retail Tea and Coffee Merchants Associ 


alion, 


It is with eager anticipation that [look forward to the 
coming convention to be held June 1lOth-13th at the Edge 
water Beach Hotel in Chicago. This convention should be 
of utmost importance to all of us 
in such a 


make 


certain personal adjustments, which means that our problem 


cotter 1S 


providing we 


Our most important product, now 


price situation that it can be profitable, 


today are in our own hands and we can do something about 
them 
We 


of a taste thrill in coffee to the 


are in the greatest business in the world 


American 


hou scowls 


can do that better than any other type of industry or business 


by 
1. Bringing her the best coffe 


2. Bringing her the proper method of making coffe 


3. Giving her the necessary information 


can well learn how to do these things it the con 
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By EDWARD SOMMERFIELD, Esco Coffee Co. 


i business 


vention by rubbing clbows with the member 
learning something from cach of them 

Avain, we Inspire Ives and we renew our faith 
in the industry by meeting with men who are successful in 
this business, who have mastered its | roblems, and who are 
willing to share their good experienc with u 

This will he my 40th consecutive convention ind | lool 
forward to it with cagerne ind the anticipation of learn 
ing how to make this great busine better and bettes 


throughout 1956 


Borden’s offers salad set premium 
salad ct bem 


four-| wooden 


handsome 


offered in a special regional premium promotion of 
Borden's Rich Roast Instant Coffee 

The set. consistin of ilt shaker pepper mull and 
matching salad tork and spoon, 1s a tilable by 
$1.00 together with the label and inner seal from any 
size jar of “Rich Roast” to the Borden Food Products 
Co. at the address specified in the local market 

In-store display material 1 ipporting the promotios 


regionallly 


‘ 


Chicago—scene of the 4ist NRTCMA convention 


VRTOMA Convention 


The Enterprise Aluminum 
Company 


Best Wishes to the 


Borg Erickson Inc. 
Mfrs. of Quality Scale: 
for the Home Outstanding Premiums 
1133 North Kilbourn Ave For Home Service Trade 
Massillon, Ohio 


( hic 4qo0 5 | 


Claire Mfg. Company J. G. Ferguson & Associates 
Distributors of Children's Books, Bibles, 
games, puzzles and coloring sets. 


of Aerosol Bomb Insecticide 
Chic ago 


Mfr: 
Deodorant for Household Use 
Chicago 20 


N, Michigan Ave.. 


Cleanser Products Glolite Corporation 
Div. SOS Company Chicago 54, Il. 

Christmas Tree Lite Set: 

Illuminated vinyl pecialtie 


Bubble lite Tree: 


7640 Vincennes Ave.. 


( leanser Pad: 
Husky 
7123 W. 65th St., Chicago 38 Twinkl-Lites, 
MODERN COFFEE PLANT 
De iar . Engineering 


Equipment 


Close & Co. 
ndies tor 
B. F. Gump Co. 


Mfr 


the me Serv ce Mer hant 
4603 West Glady Ave 
Chicaqgo 44, Ill 1325 So. Cicero, Chicago 50 
Continental Can Company Hazel-Atlas Glass Co. 
Mfy Cant Glass Container: Metal Closure: 
Table & Premium Ware 
4, j New York ¢ ] 228 Ne rth LaSalle St.. Chicago 
We Welcome Your Convention This Year 
EDGEWATER BEACH HOTEL 5349 No. Sheridan Road, Chicago, 40 
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the 


Kitchen Art Foods, Inc. Swing-A-Way Mfg. Co. 
Wika: | CAN OPENERS—The Can Opener that's GEARED 
: or easier can opening 


47 i 4100 Beck Ave., St. Louis 16, M 


Shellmar-Betner Tigrett Industries 


Flexible Packaging Division i 
CONTINENTAL CAN COMPANY | Line of patented toy 
Mfrs. of Paper Baa i 
Devon, Pennsylvania 66 East Walton Place, Ch ] 


Stanley Oliver Mfg. Co. West Bend Aluminum Co. 


Bath and Shampoo Spray : Gift Ware, Pantry Ware, Electrica 
} ( otee Marer 


| 
Portable Shower Appliance i 


West Bend, Wisc. 


1001 S Califor: 1 Ave Ch 12 


Superior Tea and Coffee Zion Cookies & Candy Division 


Company Zion Industries Inc. 
2278: No. Elton Chicane 14 
Est. 1908 


BEST WISHES Jewel Tea Co., Inc. ‘ 


to the 4Ist Annual Convention — 
JEWEL PARK 
ILL. 


National Retail Tea and Coffee 
BARRINGTON, 


Z 


Merchants Association 


wt 
“- 
h Hotel, 
n meets 
149 VW k val iq i 
: 
5 
2320 No. Damen Ave., Chicago 
. 
3 
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How CANCO helps spread 


The advertisement on the opposite page appears full 
size and in full color in tire magazine, May 28, and 


SATURDAY EVENING POST, June 2—publications with a 


combined circulation of more than ten million. 


Many of your own customers will be among this vast 
audience, As they read, they will be reminded of how en- 
joyable a part of their daily lives coffee is... how, during 
the warm summer months, they can “cool off with 
coffee” and how the familiar vacuum-pack can (originated 


by Canco) assures them a fresher, better-tasting product. 


Phis ad is another step in Canco’s continung program to 


help build confidence in the quality of canned foods! 


AMERICAN CAN COMPANY New York - Chicago » San Francisco 


f 

q Cool off j 

j 

Ne = CANCO 
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The Symbol that brings tropic freshness 
to your coffee’s flavor 


“Can do”... that’s the spirit of American Can Company 
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Let’s Look at the Record— 


The following excerpts are from a 
recent report by Dr. James Wood, Direc- 
tor of Research for the Pan-American 
Coffee Bureau. 


The above quotes spell out lost opportunity 
on the part of the coffee industry. We believe all 
in the industry might well ask themselves why 
coffee should lose ground while competitive bev- 
erages forge ahead; and why coffee consumption 
has not at least kept pace with population growth. 


We do not pretend to have all the answers, but we repeat what 
we have said before: 


More coffee will be sold if roasters will stress proper measure- 
ment of coffee and water and if there is less emphasis on price and 
more on the merits of the beverage. 


RUFFNER, McDOWELL & BURCH, INC. 


COFFEE BROKERS AND AGENTS 


SAN FRANCISCO — CHICAGO — NEW ORLEANS — NEW YORK 


pays to trade the Ruffner way? 
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‘round the world with soluble coffee 


This 1s the first of a series of articles on the development 
world, as 


soluble coffee im various countries around the 
by Dr. Heyman. 
Dr. Heyman 1s associated with Foster D. Snell, Inc., 


iulting engineers, the building of soluble coffe plants 


here and m other countries 

Dr. Heyman formerly owned and operated his own soluble 
coffee plant. He was awarded a Certificate of Appreciation 
by the U.S. Quartermastes Corps for his work im developmg 
the first soluble coffee suitable for Army use 
Soluble coffee took me around the world. I was com 
missioned to build a soluble coffee plant in Manila, the 
Philippines, which is 12,000 miles from New York 

My experience in the manufacture of soluble coffee 
started during the first World War, when | worked for the 
old Arbuckle Sugar and Coffee Co., in Brooklyn. The 
Scott patents, now expired, are landmarks in the field. 7 hey 
made better soluble coffee then than most of the products 
now on the market 

I continued my researches, and in 1941 built my own 
soluble coffee plant in New York City. There more than 
2,000,000 pounds of coffee were manufactured and sold by 
me to governmental agencies. The plant was sold to Hy 
grade Foods, Inc., in 1945, and I was manager for them 
until 1947. Later, the plant was purchased by The Harri 
son Coffee Co. 

During the war, from 1941 to 1945, we were handi 
capped by a lack of equipment to make the best soluble 
coffee possible. Priorities for strategic war materials made 
it impossible for us to obtain the requisite equipment to do 
our best 

Now, in the Manila situation, I finally had the oppor 
tunity to build a plant with every piece of equipment my 
researches had indicated would be required to make what 
I felt would be the best soluble coffee the world has yet 
known. I knew if I could not do it with the machinery 
which I was designing, I would never be able to. I had full 
authority to design and build precisely the type of apparatus 
and equipment I wanted 

This was the opportunity of a lifetime for me, for my 
every effort for many years has been directed to the manu 
facturing of the perfect soluble coffee. I felt I knew exactly 
what was required to capture and retain the rich aroma and 
Havor of roasted coffee. I was confident that I knew exactly 
what was required to obtain the highest possible yield per 
pound of soluble coffee. I was sure I knew exactly the type 
of spray dryer required to produce a large particle granule 
which would retain the rich aroma of the roasted coffee. | 
intended to put this knowledge to good use. It was ‘now or 
never,” 

There were many things I did not know 
what Manila was like. I did not know the type of personnel 
I would have to instruct. I did not know where I would 
I did not know what type of green coffee 1 would 


I did not know 


live 
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By DR. WILBERT A. HEYMAN 


Dr. Heyman's “dream plant''—the soluble coffee factory he designed 
and built in Manila, the Philippines, to be ‘the world's best”. 


have to work with. But I did know that Manila was in the 
torrid zone, where the humidity was excessively high and 
where torrential rains known as typhoons would make it 
highly imperative to design the plant with every safeguard 
against this condition 

The trip to Manila was to be a great adventure It 
to be the payoff for some 30 years of research 

My resca4re h had always been at my own expense be 
fore the war, some of the then top men in the green coffee 
trade had told me that I was wasting my time. Then, dur 
ing the war, I was told that when peace came the soluble 
coffee industry would “fold up like a light,” that peopl 
will never drink soluble coffee when the y can pet 
coffee.’ 

I think even today there are many in the industry who 
do not believe that soluble coffee is selling. So this trip to 
Manila was the opportunity of proving, from my point of 
view, that cotte day be a worldwide 


product and will be manufactured in every coffee-drinking 


was 


roasted 


soluble will some 


country. 

Perhaps the countries where coffee is grown wall some 
day appropriate Moncey with which to carry on res arch to 
improve further the quality of soluble coffee, for there is yet 
room for improvement 
scientific ends to work towards in 


There are three bast 


the manufacture of good soluble coffee They ire 
| To design your percolators so that you can obtain a 


concentrate of high solids density, but one which wall re 


tain all of the aroma and flavor of the original roasted 


coffee from which it is made 
2. To design your spray dryer so that it will produce 
a large discrete particle which 1s spherical and hollow and 
which will dissolve instantly in hot water, but above all 
which will retain the flavor and aroma of the concentrate 

4 To have the necessary equipment and “know how’ to 


(Continued on page 59) 
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SCHAEFER 
INC. 


* 99 WALL STREET, NEW YORK 5, NEW YORK 


* 302 MAGAZINE STREET, NEW ORLEANS 12, LA. 


Coffee Smmporters A, gents 
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down 
cottes 


turned thumbs 


international 


United States 
participation in an 


The 


last month on 


government 


agreement proposed by coffee producing nations in Latin 
America. 

Producers said the U.S. decision was “disappointing 
but indicated plans for drafting of the agreement would 
continue. 

The National Cotfee Association, informing its mem 
bership of the U.S. decision, recalled its official policy, 
adopted a year ago and often restated, as being “op 
posed to the USS. government entering into any apree 
ment with the coffee-producing countries which would 
hinder the free flow of coffee to the U.S.A. or control 
cotfee prices.” 

The international coffee agreement was proposed by a 
subcommittee of the special commission on coffee of the 
and Social Council of the 


Inter-American Economic 


Organization of American States 


Surpluses in offing 


The subcommittee studied the world coffee situation 


for nearly a year and reported that huge surpluses of 
coffee might accumulate in producing countries in the 
years immediately ahead. 


Price trends since the report was issued have been 


‘somewhat at variance’ with the conclusions in the re 


port, it was explained by Harold M. Randall, US repre 


sentative on the Inter-American Economic and Social 
Council, in a letter to that body 
Recent increases in the price of mild coffees make 


apparent the dithculty of forecasting supply, even for 
a short period, with any degree of exactitude,’ he added 
The problem becomes increasingly difficult as tore 
The U.S 
the concern of cotfec producing countries over the pos 
sibility that, within a few years, coffee output may b« 


casting is projected into future years shares 


substantially increased, with the probable result of de 
pressing coffee prices and the export carnings of several 
exporting countries for which coffee is a mayor export 
commodity. The high prices of the past few years have 
stimulated plantings, and as new trees come into bear 
ing, supply may well exceed the quantity which can be 
disposed of, even in an ex} anding market, without some 
reduction in price.” 

But, Mr. Randall emphasized, the U.S. sees no ground 
for hope that this problem can be satisfactorily moet 
through an international coffee agreement involving ex 
port quotas, buffer stocks and other controls; and the 
U.S, cannot undertake either to lead in negotiating such an 
agreement or to become 

He said it was the U.S. belief that practical steps for 


when it 


participant init 


dealing with this development, if and occurs 


f 


will have to grow out of a much fuller understanding « 


the world coffee situation than is yet available 
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U. S. rejects world coffee agreement: 
producers go ahead 


anyhow 


There is still urgent need for more idequate and rr 


Countries 


liable statistical data especially in producing 


but also in importing countries, to provide a firm basis 


There 


is also urgent need for more contimuous expert analyts 


for current analyses and proyection he stated 
cal work in this field 


Andres Uribe, former chairman of the subcommitte: 


which studied the coffee situation and proposed the 
agreement, said the decision by the US places the 
responsibility for a stable and prosperous coffee in 


dustry squarely on the shoulders of the producers of 


cotfee 

Since the problem affects consumers as well as pro 
ducers, it would have been desirable to have the United 
States a party to such an agreement, he added 

Mr. Uribe stated that the need for an international 
agreement was not urgent at the present, but that coffe 


Lrowers and consumers alike had every reason to feat 


The 


agreement, he said, would be to guarantee long-term sta 


potential overproduction of cottec function of an 


bility to producers and assuring farmers of a fair return 


for their labors while simultaneously ASSUrING amp! 
supplies of fairly priced coffee to consumers 

Coffee growers still remember the economic disaster 
suffered by their respective nations when overprodu 
tion shattered prices in the 1930's, he said 

The serious drop in production, he added, which 


f hundreds of millions of 


profitless coffee trees was the direct cause of the threat 


the destruction ¢ 


sulted from 


of shortages which led to the st ep price increases of 
1949-1950 and 1953-54 
In an effort to meet the vreater world demand for 


coffee, which developed in the past decade, cotfee farm 
said It is the 


harvests from these new plantings, comine on the mat 


ers have increased their planting, he 


ket in the next few years, which coffee marketing experts 


feel might create disastrous surpluses, he explamed 


Three steps 


The world’s coffee growers, Me Uribe stated should 
take steps to protect the well-being of both them own 
and the consumer's stake in the future of the industry 


He feels the following measures are vitally ne CSSary 


1. Continued study of measures to iirantee long 
term stability 
2. Intensified promotional efforts to raise world con 


sumption 
thre clection of the 


5 Continued efforts to prove 
coffee sent to consuming centers to stimulate con 
sumption 

However, he added. an expanded ind intensified pro 
motional campaign 1s the best way to lessen the tmmedi 
ite effects of rapidly rising coffee production 

Latin American members of the special coffee com 
mission decided to go ahead with the drafting of the 
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ROBUSTA COFFEE 


from 
Ivory Coast 


w Ox g y (FRENCH WEST AFRICA) 


Source of the I ncreasingly Popular 
Neutral Type for Blending 


CHAMBER OF COMMERCE 


POST BOX 1399, ABIDJAN, IVORY COAST, FRENCH WEST AFRICA 


UNITED STATES REPRESENTATIVE FRENCH OVERSEAS TERRITORIES DIVISION 
COMMERCIAL COUNSELOR TO THE FRENCH EMBASSY, 610 FIFTH AVE., N. Y. 20, N. Y., Cl 5-7974 
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international agreement in spite of the U.S. position 

Harry R. Turkel, the U.S. chairman, told the com 
mission that the views expressed in the Randall letter 
had ‘‘passed through top economic councils’ and would 
not be changed at present 

Latin American members pointed out that the U.S 
already participates in international agreements on wheat 
and sugar 

Mr. Turkel said that wheat and sugar historically have 
been covered by international agreements, while coffee, 
for the most part, has not 

He added that this cquntry believes the coffee situa- 
tion is a world problem, concerning countries that are 
not represented on the commission, and that tt was a 
job for the Food and Agriculture Organizations of the 
United Nations 

As tor price trends since issuance of the coffee report, 
the Nicaraguan delegate said that the coffee committee 
did not intend to predict the short term fortunes of 
coffee, but rather the long term future of the com 
modity, 

He added that sooner or later excess production would 


force coffee prices down. 


Brazil won't devalue 
cruzeiro in near future, 
Goulart says on visit 


Joao Goulart, vice president of Brazil, in the United 
States on a goodwill visit, told a press conference in New 
York City his country would not make any moves in the 
near future to devalue the cruzeiro 

The vice president's statement affirmed what other high 
officials in Brazil have been saying in recent months 

Brazil knows it will have to approach the problem of 
currency reform sooner or later, the president said, but he 
added that if the reforms were carried out carelessly they 
could do more harm than good 

Theophilo de Andrade, at one time Brazil's coffee repre 
sentative in the United States, who ts the delegate for 
Brazil to the directors’ meetings of the Pan American Coffee 
Bureau, told the press conference there was no foundation 
to rumors that Brazil might refuse to join an international 
coffee agreemnt since the U. S. has turned down partici 
pation 

Mr. Andrade, editor of a chain of newspapers in Brazil, 
said his country would like to see at least “passive accep 
tance’ of a coffee pact by the U. S. and would also want 
African coffee producers to join such a pact 


He added that these were goals his nation will work 


toward, rather than ‘conditions’ of joining an agreement 


Mr. Andrade said that Brazil is not in a hurry to get an 
agreement because it forsees stable coffee prices through the 
coming crop year, which begins July Ist. 

Mr. Andrade was more optimistic than U.S. officials on 
the size of the Brazil carryover on June 30th. He said that 
the carryover will amount to only 4,000,000 or 5,000,000 
bags, exclusive of 3,700,000 bags purchased from past 
crops and held off the market. Other estimates place the 
quantity at close to 7,000,000 bags 

Mr. Andrade pointed out that the 1956-57 crop will not 
similar to previous 


go over 12,000,000 bags, an amount 


estimates from Brazil 
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HOW TO CLEAN GREEN COFFEE 
BEANS MORE EFFICIENTLY: 
Use a CARTER SCALPERATOR 


After green coffee 
beans are dumped 
from the sacks, a 
Carter Scalperator 
is ideal for removing 
roughage such as 
string, paper, and 
sticks . . . as well as 
dust and other light 
foreign materials. The 
same units also are 
used as a final protec- 
tive cleaning opera- 
tion before the beans 
are roasted. Scalpera- 
tors are particularly 
well adapted for these 
operations because 
they are equipped 
with wipers which pre- 
vent the accumulation 
of strings on the scalp- 
ing reel. 


Cross-sectional drawing 
which shows how a 
Scalperator works. 


The capacity of the 
24” x 60” Scalperator 
ranges up to 60,000 
egg of beans per 
10ur. The 24” x 76” 
handles up to 75,000 
pounds per hour. 
WRITE TODAY for 
complete details. 


11”x 60” CARTER SCALPERATOR 


Ifthe volume you handle 
does not require the 
capacities of a 24-inch 
Scalperator, the 
42” or 60” models 
arerecommended., Their 
maximum capacities 
are 15,000 and 25,000 
pounds per hour, re- 
spectively. 
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HART-CARTER CO. 


669 19th Ave. N.E. + Sterling 9-2417 +» Minneapolis 18, Minn. 
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MEMBER OF 


THE GREAT ATLANTIC & PACIFIC TEA CO. 


IMPORTERS, ROASTERS, RETAILERS 
OF FINE COFFEE 


Represented in 
BRAZIL AND COLOMBIA 


By the 


AMERICAN COFFEE CORPORATION 
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Solubles 


First soluble coffee plant 
in operation in El Salvador; 
two grades being produced 


The first soluble coffee plant in Central America was put 
in Operation in January, on the outskirts of San Salvador, and 
a formal opening ceremony was held, it is reported by 
Foreign Crops and Markets. Those present included the 
President of El Salvador 

Productos de Cafe, S. A., is a Salvadoran corporation, 
participated in by IBEC (the International Basic Feonomy 
Corp.), Tenco, Inc., Linden, N J., and a group of Salva 
doran businessmen who are also important coffee growers 

The corporation ts capitalized at $1,400,000, according to 
The Salvadoran group put up 50%, IBEC 30% 
and Tenco 20% 


the report 


7 he plant produces two grades ot soluble coffee, Fore en 
Crops and Markets states. The stronger grade is marketed 
locally under the name of Listo, and the blander ts shipped 
to Linden, N. J., for blending with the coffee being pro 
cessed by the Tenco companies, according to the report 

It was stated that shipment is being effected on the air 
cargo service of Pan American World Airways and that 
some 70,000 pounds have been shipped up to the present 

The plant would not appear to have any particular effect 
on cotfee growers, unless it is discovered that certain grades 
of coffee are superior for making the soluble product 
Foreign Crops and Markets noted 

The company expects to market the bulk of its product in 
the United States, according to the report, but some interest 
is already reported to have been shown by the European 


trade 


Tenco expanding Linden, N. J. plant 
Tenco, Inc., Linden, N. J., the soluble coffe plant owned 
cooperatively by regional roasters, 1s expanding its capa ity, 


according to an authoritative source 


The expansion, latest in a series of moves to boost the 


Linden plant's output, will increase basi productive capacity 


‘ 


of instant coffee. Packaging capacity has also been stepped 
up 

Headed by Edward Aborn, 
National Coffee Association, Tenco, Inc., is owned by Albert 
Ehlers, Inc. : Joseph Martinson & Co., Inc.; Wm. S. Scul 
Co., Donovan Coffee Co., Fleetwood Coffee Co., W. F 
McLaughlin & Co., John H. Wilkins Co., Cain's Cotfee Co 
and C. W. Antrim & Sons 
Arnold & Aborn, Inc., 


a former president of the 


one of the original ten participants 


was later absorbed by Joseph Martinson & Co., Inc., which 
is Operating it as a division 
Richards named vice president 
of sales by Sharples Corp. 
The appointment of Gilbert Fo Richards as vice presi 


dent in charge of sales was announced today by P. T 
Sharples, chairman of the Board of The Sharples Corp., 
Philadelphia 

Mr. Richards had 
Katser organization tor the past 15 years, since 
general sales manager of Katser Metal Products, Inc 
Bristol, Pa 
of the Kaiser Gypsum Co, and district manager of the 


Henry | 


as 


been associated with the 


Prior to that he was general sales manaver 
Permenente Cement Co 
A native of Prairiebury 
Huntingdon Valley Country Club, the Jonathan Club of 
San Ordnance 


lowa, he is a member of the 


Francisco, and the American Association 


Need more education 
The Anadarko, Oklahoma, High 


School food sale complained that the java was too strong 


coffee drinkers the 


according to a news report 

Jan Barney, a senior student who was assigned to mak 
the coffee, whol: 
pound in two gallons of water 

More 


viously 


had never made any betore She put one 


education 1s needed of the coffee drinkers. ob 


WE'VE EXPANDED AGAIN! 


70,000 more square feet added, 
bringing the total to 190,000 
square feet available at the 
Midwest's most modern and 
complete Warehouse, at 4045 
West Chicago Ave., featuring: 

* Fully Mechanized Service 

* Enclosed Truck Docks 

* Inside Rail Sidings 

¢ Off Street Truck Drives 

* Low Insurance Costs 
WRITE, WIRE, PHONE FOR DETAILS 


Wakem & McLaughlin, Inc. 
Gen. Off.:225E. Illinois St., Chicago 11 
SUperior 7-6828 
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Expanded coffee promotion 
in the U. S. and Canada 
asked by PACB board 


An expanded program of coffee promotion in the United 
States and Canada was called for at the annual mecting of 
the Pan-American Coffee Bureau's Board of Directors by 
Paulo Guzzo, president of the Brazilian Coffee Institute 

In opening a special session of the board attended by the 
directors and observers from other coffee countries, Mr 
Guzzo said: “The most effective and enduring solution to 
our common problem of increasing the use of coffee in 
consuming Countries 1s within our grasp It is promotion: 
promotion in sufficient volume to get more people to drink 
it more often, and to open new markets for the product 

The solution is within our grasp if our respective gov 
ernments and coffee entities will accept it quickly and 
courageously,” Mr, Guzzo continued. “For a promotional 
program in consuming countries, if it 1s to be effective, will 
require substantial investments for years to come. It will 
take courage to commit ourselves to these investments.”’ 

A prediction of what adequate promotion can do for 
coffee was made by J. K. Evans, consultant to the PACB 
executive committee. He told the directors and observers 
that coffee consumption in the United States can be in 
creased 379% during the next ten years 

Charles G. Lindsay, PACB manager, in describing the 
Bureau's present promotional program, said that its ac 
tivities benefit all members of the industry and moreover, 
are the kind which cannot be performed as effectively by 


individual companies 
In promoting the coffee break, the Pan-American Coffee 
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Burcau has broadened materially the total potential market 
for coffee in the United States,” he said. “Yet promotion 
of the coffee break was not a proper or feasible promotion 
for any single roaster to undertake, for his competitors would 
have shared equally with him in the benefits. 

"The same thing is true of ‘One for the Road,’ the ‘Coffee- 
stop’ and other industrywide promotions. All of these pro- 
motions should be initiated at the industry-selling level. 
When they are, the cooperative promotional efforts of indi- 
vidual companies not only gain in effectiveness, but in- 
crease the effectiveness of the total industry job.” 

At the opening session of the board, Dr. Guzzo was 
elected chairman and Dr. Claudio Benedi, delegate of Cuba, 
secretary. 

Committees also were appointed to review the reports 
of the executive committee on PACB activities during the 
past fiscal year and to study proposed plans and budyet for 
the coming 12 months. 

Delegates to the PACB board included: 

Brazil: Dr. Paulo Guzzo, Dr. Vito Sa, Dr. Theophilo de 
Andrade, Dr. G. Peixoto. 

Colombia: Manuel Mejia, Andrés Uribe 

Costa Rica: Alvaro Martin, Jorge Hazera. 

Cuba: Dr. Evelio Jacomino, Dr. Guillermo Rubiera, Dr 
Claudio Benedi, Dr. José A. Calonge. 

Ecuador: Marcos Uscocovich, 

El Salvador: Agustin Ferreiro, Dr. J. Adalberto Bolanos, 
Carlos Cordero d' Aubuisson, 

Guatemala: Dr. Enrique Lopez Herrarte, Dr. Luts Bel 
tranena 

Honduras: Dr, Juan F. Funes, Danicl Matamoros 

Mexico: Dr. Miguel A. Cordera, Dr. Maclovio Pifia Mor 


ales, Manuel Proto. 
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Dominican Republic: Gustavo Tolentino Rojas 
Venezuela: Dr. Nelson Himiob. 

Among the observers attending the special information 
session were: 

From the special commission on coffee of the OAS Inter: 
American Economic and Social Council: Harry R. Turkel, 
Carlos Gibson, Jorge Hazera, Armando Salgado, Ratael 
Glower, Daniel Matamoros, Guy Donyon, Alfonso Varela 

Fedecame: Pedro Segnini, Jorge A. Montealegre, Jorge 
Sol Castellanos. 

National Coffee Association: Edward Aborn, James 
O'Connor, George V. Robbins, Fred H. Silence, John F 
McKiernan 

Belgium: M. Etienne, Baron Dhanis, R. Colard, A. Her 
tog. 

France: P. Massin, M. Richard 

Great Britain: L. W. Crawford. 

Nicaragua: Enrique Salgado 


Ethiopia: Kebbede Abbebe, Hailu Mulatu. 


Vito Sa appointed New York chief 
of Instituto Brasilero do Cafe 


Vito Ferretra de Sa, who was recently named Brazil's 
representative to the Pan-American Coffee Bureau, has also 
been appointd by President Juscelino Kubitschek to the post 
of New York City head of the Instituto Brasileiro do Cafe 

One of the original directors of IBC, Dr. Sa had been 
with the coffee department of the state of Minas Gerais 

He was also associated with President Kubitschek in the 
Minas Gerais State government when Dr. Kubitschek was 
its governor. 

Dr. Sa has been active in coffee on a governmental level 
during his entire career 


PACB wins National Safety Council award 
for public interest “‘One-for-the-road” drive 


The National Safety Council has announced that the Pan 
American Coffee Bureau has been given a 1955) Public 
Interest Award 

The noncompetitive citation is made annually by the 
Safety Council to public information media for exceptional 
service to safety. 

PACB was cited for its contributions to highway safety 
For the past seven years, it has conducted the year-end hol: 
day campaign, which it originated, “If You Take ‘One for 
the Road’ Make it Coffee.” 

This year, for the second time, PACB ts sponsoring a 
summertime program on the highways with the theme, ‘For 
Safety's Sake, Stop for a Coffee Break 

Charles G. Lindsay, PACB manager, said in accepting the 
award: “As an expression of appreciation to the people of 
the United States for the continued use of coffee, our mem 
bers have felt that it is fitting and proper to associate the 
beverage with subjects of broad public concern 


Jabez Burns official retires 


Charles A. Andersen, resident erection superintendent in 
the Chicago office of Jabez Burns & Sons, Inc., has retired 
Widely known throughout the food processing trade, 
Mr. Andersen had been associated with the New York equip 
ment and machinery manufacturing firm for the past 56 
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On the menu 


Developments among public feeding outlets 


New automatic pushbutton 
coffeemakers based 
on industry research 


The Best 


letely new 


Products Co is now marketing a 


and entire ly 


Chicago 


automatic line. of push 


button coffeemakers 
Design was based on recommendations of the Report 


on Coffee Publi 
conducted in 1947 by a joint committee of the coffee and 


Eating Places, a nationwide survey 


industries 
i new Best automatic coffeemaker, the ex 


restaurant 
lo 


tractogr 


pe rate 
with ground coffee 


A button 


con 


only manual operation in the brewing process 


is pressed, a signal light goes on, and automatic 
trols take over until brewing ts completed 

Ihe correct volume of water at the proper temperature 
for brewing Cottec (pre-set according to the formula for 
the re Staurant ) flows into the ¢ xtractor and steeps through 


The coffee flows into the 


the cottec vrounds brewed 
cotter 
After the 


shuts off 


( ompartine nt 
water has been delivered, 
light out The 


re plenished automatic 


orrect volume ol 


and the signal 


tank 


the water VOCS 


water supply in the water 


the brewed 


lly It is not necessary to repour 


through the coffee grounds manually 


is placed in the well, the 


coffee 


<=> 


When drawing hot water for tea, the water is replaced 
automatically after each three to four cups have been 


taken out 


The heating ts completely automatic. The heat goes 


on when the temperature drops five degrees and goes off 
making the 


iy kept 


when the temperature has been restored, 
operation both efficient and Coffe 
within five degrees of brewed temperature at all times! 
Restaurants, hotels and other dining establishments oper 
ating the new Best coffee makers report savings to $3,156, 
This amounts to savings of ap 
These savings, the company says, 


e onomical. 


according to the company 
proximately 21/,¢ per cup 
are effected by engineering efficiencies, and are reflected as 
overall operating economies and the unerring control of 
clectronic devices 

Additional savings are claimed 
sonnel time than by other methods; 80-90% less time and 
labor than in handling bottles; and 55-70% less labor than 


Up to 90% less pet 


by hand-operated standard urns 

These figures, it was stated, were determined by inde 
pendent survey and are published in a report available on 
request 

There are 12 models in the Best line, gas heated and cle 
tric, with single and double dispensing facilities. Best also 
has developed a conveyor set-up making it possible to serve 
coffee with or without cream from one single station. This 
conveyor line is normally connected to two or more coffec 
chambers, eliminating the need for one operator 

Records show that one person can serve 17 cups of coffee 


per minute, the company said. Units may also be mani ally 


operated Brewing capacities are from one to 20 gallons 


Coffee is brewed by the drip method. 


llitz 
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Coffee Bags 


“Wade RIGHT RIGHT | 


ee 


One of the new automatic pushbutton Best Products coffeemakers. 


A new power pack with relays hermatically sealed in one 
container directs each brewing phase scientifically and with 


You will find ATLANTIC 


to be a sure, safe, de 


extreme precision 


The covers of the coffee chambers are circular, with a we pendable source for fine 


convex depression. Such slight condensation as gathers on / Coffee Bags~ plain, stock 


the underside of the convex surfaces is returned back into design or private design 


the brew. In standard urns, this condensation escapes, and // . 4 May we send samples 


coffee strength ratio-to-water becomes disproportinate, caus and quote on your 
requirements? 


ing coffee taste to become bitter, the company stated 


The height of Best units is below eye-level, making for : 
casy operation, full visibility and complete safety to per Whit COFFEE BAG C0 Ine 


sonnel, Exterior and coffee chamber covers are of stain 
less steel. The coffee chambers are one-piece stainless steel, 220 KOSCIUSKO SI. - BROOKLYN 16, N. Y 
passivated, shallow and with rounded corners Water - — 


chambers are heavy-gauge copper 
Drip type coffee extractors use regular grind coffee. All 


units comply with the standards of the U.S. Health Service, 


state and municipal codes 


Committee on state, public institution 
coffee purchasing is formed by NCA 


The National Coffee Association has tormed a new 
committee—on state and public institution purchasing 

The action, announced by NCA President John F. Mc | 
Kiernan, was authorized by the organization's board of 


directors. | 
The committee is charged with formulating, for con- | 

sideration by the board, a plan whereby state and public 

institutions, if they so desire, may have their roasted cof 


fee purchases examined to determine conformity of de 


liveries with contractual obligations 

R. B. Sasseen, of the Dannemiller Coffee Co., is chair 
man of the new committee. Other members are: Earl 
B. Ackerman. Otis McAllister; Overton Dickinson, Fleet 
wood Coffee Co.; C. W. Duncan, iis Duncan Coffee Co 
W. A. Ehrhardt, Alexander-Balart Co.; G. E. Kimpel 
Woolson Spice Co.; Fred R. Kohn, Old Dutch Coffee 
Co., Robert Richheimer, Richheimer Coffee Co 


Coffee harvesting in Haiti 


After the coffee crop ts harvested in Haiti. which ts 


done by stripping the branches, it is spread in drying 


areas which frequently consist only of small clearings 


open to both sun and rain and overfermentation ts not 


uncommon 
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Crops and countries 


coffee news from producing areas 


Brazil tightens coffee export regulations 


Brazil tightened its regulations on coffee exports last 
in an effort to achieve better control of dollar 
income in the foreign exchange market 

The Instituto Brasileiro Cafe announced it 
instituting a weekly posting of minimums for register 
ing export sales of specific grades, it was reported by 
Santos correspondent of COFFEE & TEA 


month 


do was 


Octavio Veipa 
INDUSTRIES 

(Trade sources in New York estimated variously that 
these prices would add from 1¢ to 2¢ a pound to the going 
market. ) 


Improve coffee processing in Dominican Republic 

For years one of the more serious problems in coftce 
production, in the Dominican Republic has been quality 
control 

This has applied particularly to areas of peasant-farmer 
production where lack of transport and adequate water 
supplies for depulping and washing have been serious 
handicaps to acceptable preparation 

The Dominican Republic, recognizing the 
of this problem and the necessity of good trade ac 
ceptance, has recently enacted legislation which attempts 
to raise the standards of all coffee preparation and im 
prove the quality of all coffee exports 

This legislation incorporates many suggestions of prin- 
cipal exporters who are acutely aware of the competition 


seriousness 


— 


— 


that Dominican coffee encounters on the New York market 
market. 

A system of new roads is under construction in the 
Dominican Republic, linking coffee growing areas with 
processing centers and ports. 

Warehousing or storage of coffee is prohibited in the 
Dominician Republic, except by processors fully equip- 
ped to properly prepare and store coffee for export. 

Delivery of coffee below legal minimum standards is 
penalized in the Dominican Republic, 


200 Brazilian coffee technologists 
on exchange visit to Colombia 


Coffee technologists from Brazil—200 of them 
riving in Colombia this month to become acquainted with 
the coffee producing areas of the country, it is reported by 
Octavio Veiga. 

The technologists will travel through the coffee areas 


are af- 


in four groups. 

Later, Colombian coffee experts will visit Brazil. 

The exchange was proposed by Manuel Mejia, manager 
of the National Federation of Coffee Growers of Colombia, 
to stimulate improvements in coffee-growing methods, 


Brazilian grower talks coffee with Selassie 
An audience with Ethiopian Emperor Haile Selassic 
was recently granted to Jose Ferraz De Camargo, promi 
nent Brazilian coffee grower, during the course of a 
round-the-world sight-seeing excursion now in progress. 
Mr. De Camargo was in a tour party of ten Americans 
who made an Ethiopian Airlines flight from Nairobi to 
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By DOUGLAS WOOD 


"| hear it takes a lot of nerve to be a coffee man.. .’ 


Addis Ababa, capital of Ethiopia, before continuing on 
their way to Bombay, India. 

Together with the Imperial Court Secretary, he and the 
growing methods their 


Emperor discussed coffee 


respective countries, 


‘round the world with soluble coffee 


(Continued from page 47) 


obtain the highest possible yield of soluble coffee without 
sacrificing the flavor and aroma 

The design of the percolators is of the greatest im 
portance. They must be easy to operate. They must be 
capable of being loaded quickly and emptied quickly. The 
accessory equipment must be so designed that it will capture 
and hold the flavor and aroma; and, above all, this favor and 
aroma must be retained in the liquid concentrate until the 
product 1s ready for drying. The percolators will operate 
at very high pressures, and it 1s important that every safety 
requirement be met for the safety of the unskilled men who 
operate them. The percolators must be simple to handle 


is made, it must be prepared for 


After the concentrate 
drying. There are several methods of removing any particles 


of insouble material which might clog up the nozzles of the 


spray dryer. But the importance cannot be over-empha 
sized of doing nothing which will harm the flavor and aroma 
of the coffee concentrate before drying 

The density the concentrate is of great importance 


The higher the density, 


(Continued on page 86) 


1956 


JUNE 


the greater the retention of the 
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Plastic liners for green coffee bags 
draw action by industry organizations 


Inner plastic liners for green coffee bays have drawn 
actions by the New York Green Coffee Association and th 
New York Coffee & Suyar Exchange 

The board of the green association suggested in a bulletin 
that members who do not want to accept such deliverics 
add a clause to their contracts reading: “Coffee packed with 
an inner liner or outer covering is not acceptable on this 
contract 

The board of managers of the New York Coffee and 
Sugar Exchange ruled that until further notice the us 
of inner linings or outer coverings are not acceptable for 
delivery on the exchange, and that bagging shall be of 


customary material only 


Woolson Spice buys James H. Forbes, 


St. Louis coffee, tea and spice firm 

The Woolson Spice Co., Toledo, Ohio, importers, pro 
cessors and distributors of coffee, tea and spices, has an 
nounced its acquisition of the James H. Forbes Tea and 
Coffee Co.. St. Louts 

Woolson will operate the 100-year-old St. Louts com 
pany as a division 

The amount involved in the transaction, which was con 
ducted by N. L, Schmid, president and general manager 
ol Woolson, and Robert Hageman of Forbes, was not dis 
closed 

The combination will give Woolson, long established in 
the North and Northeast, distribution area of equal size in 


the South and Southwest, Mr. Schmid said 

He also indicated the size of the transaction by declaring 
that the employes of the two companies are about equal, 
175 in each case, and an inventory and customer list of siz 
able proportions is being acquired by the Toledo concern 

The last year's volume of the two companies, he said, is 
about equal 

The merger will put the Toledo company at the top of 
the private label roasting field, and among the leaders in 
the tea and spice field, it was indicated. 

The enlarged Woolson company, itself nearly 75 years 
old, has roasting plants in New York and Toledo and a 
quires one in St. Louis, and spice grinding operations in 
Toledo and St. Louis. 


M. F. Frankel named vice president 


and works manager of B. F. Gump Co. 

The B. F. Gump Co., Chicago, manufacturers of equip 
ment for coffee plants, has announced the appointment 
of M. F. Frankel as vice president and works manager. 

He was formerly works manager of the John S. Barnes 
Corp., Rockford, Ill. Prior to that, he was manufacturing 
manager at the Chicago plant of the Hupp Corp. 


Coffee too high, say Seoul police 

The tea rooms in Seoul, Korea, are charging too much for 
coffee, say police. 

The police, who administer price controls there, say they Il 
close tea rooms which don't roll the price back to 50 hwan 
Some tea rooms have been charging 100 hwan (20 cents). 
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Dear Sir 


Letters to the Editor 


King size cups? 


Dear Sir: 
In order to inc rease the consumption of coffee in the 
United States, the press reports a new bright idea which ts 
spreading now all over the country: the king size cup. (“Js 
coffee going ‘King Size’"? Coffee & Tea Industries, April, 
1956, Page 19.—Ed.) 
This announcement may have its commercial merits; the 


idea perhaps originated in the mind of some honest coffee 
dispensers in hotels and restaurants, who really want to 
serve their clients a well brewed drink in larger cups. But 
competition has to follow suit, and to make the larger cup 
pay its own way, just adds that much more water and there 
by, instead of cultivating a taste for better coffee, many 
drinkers may begin to wonder what really happened to the 
old-time cup of coffee mother used to make at home 

The expert beer drinker wants his brew in a heavy, pre 
cooled mug; the refined wine drinker, in order to enjoy 
the flavor of a good wine, wants a thin crystal glass to sip 
his drink; the coca Cola addicts are satisfied with a straw 
or a4 paper cup. But the connoisseur of good coffee gets 
the greatest satisfaction out of a well-brewed hot drink 
served in a small porcelain cup which he sips; he does not 
gulp it. To him a heavy china cup of giant size is insulting 
both to his aesthetical and ethical feelings, and a “king 
size Cup’ may just serve the opposite of its intended pur- 
pose, replacing quality for quantity, 

What we badly need in the coffee business is to cultivate 
among refined coffee drinkers a taste for better coffee, not 
more coffee, and in that respect history speaks for itself. In 
Europe the century old coffee shops have maintained their 
reputation for the quality drinks they are serving, and it 
would be unimaginable to dish out coffee in heavy china 
cups of king size. These are good for truck drivers, un 
skilled farm laborers ete., to get pepped up, but the intel- 
lectual workers look for a stimulant of the brain. which 
only quality can provide 

From a psychological point of view, the movement for 
king size cups seems to be ill-advised, whereas any efforts 
toward better merits in appropriate cups May increase con 
sumption considerably. Let us get back to the old slogan 
‘40 cups of good coffee out of a pound is better than 60 
cups of a watered drink 

Henry Jesse 
Asesoria Tecnica en Asuntos de Cafe 
Tegucigalpa, D. C., Honduras 


Woman vice president of Texas coffee firm 


dead at 76; a founder of H&H Coffee Co. 

Mrs, Wilhelmina (Minnie) Schlosser, inactive vice presi 
dent of the Hoffman-Hayman Coffee Co., San Antonio, 
Texas, died recently at the age of 76 

The company packs H&H Coffee and also handles tea, 
spices and extracts. It is headed by G. P. Menger as presi 
dent 

One of the founders ‘of the firm, Mrs. Schlosser was 
an inactive vice president for 45 years 

She is survived by her husband, Dr. Wm. J. Schlosser, a 
director in the firm, her daughter, Mrs. Mildred Holliday, 
three grandchildren, one sister and six brothers 


1956 


JUNE 


Leon Israel & Bros., Inc. 
Coffee Importers 
NEW YORK 
101 FRONT ST. 
SAN FRANCISCO NEW ORLEANS 
160 CALIFORNIA ST. 300 MAGAZINE ST. 
AGENTS FOR 


LEON ISRAEL AGRICOLA E EXPORTADORA S/A 
(BRAZIL) 


Coffee Planters & Exporters 
SANTOS @ RIO DE JANEIRO 
PARANAGUA @ ANGRA DOS REIS 


General Agents for Europe 


ISRAEL (LONDON) LTD. 
110 Cannon St., London E.C, 4, England 


Best Seller 
In Coffee Books— 


The Coffee Man’s Manual 
$2.50 


THE SPICE MILL PUBLISHING CO. 


INCORPORATED 
106 Water Street New York 5, N. Y. 


ie 


Packages with built-in buy-appea 
ARKELL and SMITHS | 


500 Fifth Avenue New York 36, N> 
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Why isn’t coffee progress 
faster in Europe’s markets ? 


By JACQUES LOUIS-DELAMARE, Le Havre, France 


1955, 


bays in 


Coffee imports into Europe reached, during 
11,424,964 10,468,964 
1954, marking a progress of 1,056,000 bays, or 10% 

All countries, with the exception of Switzerland, im 
proved their imports, but Germany, with a 
370,000 bags, well “Oscar” for coffee im- 
ports during 1955, 


bags, compared with 


gain of 
deserved the 


off fireworks 
to celebrate the progress of European imports, and to be 


However, it would be a mistake to let 
over Optimists 


As al 


than the total of coffee imports and consumption per 


whole, European population has increased more 
capita has not improved over the prewar figures 

In any case, Comparison of the progress of imports in 
the U.S.A. and imports into Europe, brings us back to 
4 justified modesty 

Imports into US.A., 1935-39, 13,899,800 bags; 1955, 
19,642,000; Increase, 41.30% 

Imports into Europe, 1935-39, 11,280,000 bags; 1955, 
11,424,963; increase 2% 

What reasons for this difference between the 
huge advance of coffee consumption in the U.S.A. and 


are the 


the negligible progress in Europe? 

The first reason includes the obstacles and complica 
tions still imposed on the coffee trade in certain Euro 
Our American friends, when they wish 
to buy a thousand bags of coffee, send a cable to Brazil 


pean countries 


or Colombia, accept the offer and write the business, if 
possible with a profit, in their books 

In several European importing countries, coffee buyers 
are just like schoolboys and have to ask the school- 


master (of mistress) permission to buy coffee. Fortu 


nately, more and more countries are “liberated” of the 
red tape, but general freedom of the coffee trade in 
Europe is the first condition of a normal development of 
coffee imports on the old Continent. 

The second reason is that, with the exception of a few 
experiences still at their beginning 
nothing is being done in Europe for the promotion of 
coffee. It is dificult to estimate the effect of the efhcient 
coffee promotion in the United States, but the compari- 
son—"'no publicity in Europe — progress 2%" “publicity 
in U.S.A. = progress 41%"—is the best commendation 
of the propaganda in favor of coffee in America. 

The question of price is, last but not least, an im- 
portant factor in many European importing countries. 
It is difficult, with all the rules and regulations of the 
European administrations, to straddle a purchase on this 
side of the Atlantic, and against their will, the coffee 
traders are long or short of coffee. 

The fluctuation in prices in 1954-55 have been a real 
disaster, not only for the coffee merchants, but also for 
coffee consumption. We approve the words of Presi- 
dent Kubitschek, when he said that “eliminating the 
instability and distrust which have been so disturbing 
to the market” would be beneficial to all the coffee trade 


interesting but 


and consumption, 
Liberty, publicity and stability are the three master 
words for coffee progress in Europe. 


Coffee exports from Haiti in past 
20 years have remained constant 


Coffee exports from Haiti during the past 20 years, 
1934-35 through 1953-54, have been fairly constant, the 
five-year average of 1934-35 through 1938-39 being 447,- 
587 bays, 1939-40 through 1943-44, 352,991 bags, 1944- 
45 through 1948-49, 431,556 bags and 1949-50 through 
1953-54, 459,493 bags. 

Internal coffee consumption in Haiti is variously esti- 


miss 
COFFEE 
BEAN 
SAYS: 


i vust LOVE GRINDMASTER! 
IT LET'S ME STAY FRESH AND APPEALING! 


IT ASSURES MY PERFECTION 
IN MY MAIN MISSION IN LIFE! 


IT DEFINITELY CONTRIBUTES 
TO MY POPULARITY / 


mated at 150,000 to 200,000 bags annually, 


COFFEE GRINDER SPECIALISTS 
AMERICAN DUPLEX CO. 
815-817 West Market St. 

Louisville 2, Ky. 


DJIMMA 


SJM 


ETHIOPIAN 


< Symbols of Quality > ALKIS | 


S. J. MAGDALINOS 
ADDIS-ABEBA, ETHIOPIA 


Exclusively represented in the United States & Canada by DOBBELEER COMPANY 


COFFEE & 


COFFEES 
HARRAR 


17 Battery Place, New York 


TEA INDUSTRIES and The Flavor Field 
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Ship sailings 


A SUMMARY OF INWARD - BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


Ports and dates are subject to change, IFC—i.F.C. Lines Abbreviations for ports 
should exigencies require. Moreover, lines Independence—-Independence Line At—Atlantice ports 
may schedule sailings not shown in this Isthmian—Isthmian Lines, Inv Ba—Baltimore 
tchedale JavPac—Java-Pacifie Line Bo--Boston 

Lamp-Ho-—-Lamport & Holt Line, Lid CO—Corpas Christi 
Abbreviations for lines Lloyd—Lloyd Brasileiro 

Ahl Trans Car—Ahblmann Trans Carth Lykes—Lykes Lines 

bean Line ; Maersk—Maersk Line De Detroit 

Alcoa—Aleoa Steamship Co. Mam—Mamenic Line Ge—Galveston 

Am-Exp American Export Lines Mormac—~Moore-MceCormack Lines, Ini Gf Gulf ports 

Am-Pres—-Amertcan President Lines 

Nedlloyd—Nedlloyd Line Ha—Halifax 

Am-W Afr—American-West African Line Nopal—Norinern Fan American Line HR_H 

Norten—Norton Line ampton Roads 

PAB—Pacific Argentine Brazil Line |x —Jacksonville 

Barb-W Afr—Barber-West African Line ; > ; ; LA—Los Angeles 

$ PacPar—Pacific Par East Line, Inc fingers 

Barb-Wn—Barber Wilhelmsen Line PacTrans—Pacific Transport Lines, Inc Mi/— Montreal 

Brodin—Brodin Line Proneer—Amertcan Pioneer Line Mo Mobile 

Cunard—Brocklebanks’ Cunard Service Prince—Prince Line, Lid. NO New Orleans 

Delta—Delta Line Transport Lines, In York 

Dodero—Dodero Lines R Neth-—Royal Netherland Steamship Co Nf- ore : 

Robin—Robin Line NN Newport News 

Dreyfus—Dreyfus Lines —Philadelphia 

E/l-Buck—Ellerman & Bucknell Co . . Po—Portlan 

§$Cross—Southern Cross Line PS—Puset Sound 

Parrell—-Farrell Lines Sprague—Sprague Steamship Line 

! Sa—Savannah 

Grace--Grace Line Stockard—Stockhard Line 

pe §$P—San Francisco 
Granco—Transportadora Gran Swed-Am—Swedish American Line Se—Seattle 
Colombiana, Ltda. Torm Torm Lines AY Jo Saint John 
Gulf—Gulf & South America Steamship UFruit—United Fruit Co Te—Tacoma 
Co., Ine. Wes-Lar—Westfal Larsen Co. Line Va—Vancouver 
Holland Interamerica Line Yumashita Yamashita Line Wilmington 


Hol-Int 


COFFEE BERTHS 


SAILS SHIP LINE DUE 


ACAJUTLA 8/15 Montclair Trans Car 
8/23 Colonia Ahi Trans Car MI9/4 


SAILS SHIP LINE DUE 


6/19 Choluteca UFruit, Cr'6/25 NY7/2 9/20 Ciandra Ani Trans Car 
6/25 Santa Fe Grace LA7/4 SF7/6 Se7/12 
6/28 Telde UFruit Cr'7/8 NO7/13 
7/6 Candida UFruit Cr7/12 NY7/19 
BARRIOS 


7/23 Santa Anita Grace LAS/1 SFS/3 Se8/9 


6/4 Fiador Knot UF rut NY6/9 


6/6 Copan UFruit NY6/15 
AMAPALA 6/9. Cubahama UF ruit Ho6/12 
6/21 Choluteca UFruit Cr6/25 NY7/2 6/10 Lempa UFruit N06/15 
6/24 Santa Anita Grace Cr'7/4 6/13 Catherina Sartori UFruit NY6/22 
6/17 Marna UF rust N06/22 
6/20 Kirsten Torm UFruit NY6/29 
ANGRA DOS REIS 6/23 Cubahama UFruit 06/26 


6/24 Fiador Knot UFruit N06/29 


6/26 Trader PAB LA7/18 SF7/20 $e7/27 Va7/30 PoB/3 
7/29 Seafarer PAB LAB/20 SF&/22 Se8/30 Vab/31 PoB/5 6/27 Loviand UFruit NY7/6 
7/1 Lempa UF ruit NO7/6 
7/4 Copan UFruit =NY7/13 
BARRANQUILLA 7/7 Cubahama UF ruit Ho7/10 
7/8 Leon UF ruit NO7/13 
6/5 Santa Catalina Grace = NY6/13 7/11 Catherina Satori UFruit. NY7/20 
6/6 Texas Sword UFruit’ NY6/18 7/15 Fiador Knot UFmuit 07/20 
6/9 L.H. Cari UFruit N06/15 7/21 Cubahama UFruit Ho7/24 
6/11 Santa Fe Grace LA7/4 SF7/6 Se7/12 
6/12 Santa Ana Grace NY6/20 
6/13 Frameggen UF ruit NY6/25 
6/14 Leon UFruit 06/26 BUENAVENTURA 
6/19 Santa Teresa Grace NY6/27 6/4 Santa lsabei Grace NY6/11 
6/20 A steamer UFruit NY7/2 6/6 Gulf Shipper Grace Ho6/20 NO06/24 
6/22 Montclair Ahi Trans Car MI7/3 6/11 Santa Luisa Grace NY6/18 
6/26 Santa Catalina Grace NY7/6 6/18 Santa Cecilia Grace NY6/25 
6/27 Cheyenne UF ruit NY7/9 6/18 Santa Fe Grace LA7/4 SF7/6 Se7/12 
6/28 Marna UF ruit N07/10 6/22 Gulf Banker Grace Ho7/4 NO7/8 
7/3 Santa Ana Grace NY7/11 6/25 Santa Maris Grace NY7/2 
7/4 Texas Sword UFruit NY7/16 6/28 Santa Juana Grace LA7/7 SF7/9 Se7/13 
7/10 Santa Teresa Grace NY7/18 7/2 Santa Margarita Grace NY7/9 
7/11  Frameggen UFruit NY7/23 7/6 Gulf Farmer Grace Ho7/16 NO7/20 
7/12 A steamer UFruit NO7/24 7/9 Santa Barbara Grace NY7/16 


7/14 Santa Flavia Grace LA7/22 SF7/25 Se#/1 


7/17 Santa Catalina Grace NY7/25 
7/16 Santa Isabala NY7/23 


Wiedenborstel Abi Trams Car MI8/23 


Grace 


4 
x 
JUNE, 1956 43 


SAILS SHIP LINE DUE SAILS SHIP LINE DUE 
CARTAGENA LA GUAIRA 
6/9 Santa Fe Grace LA7/4 SF7/6 Se7/12 6/5 Santa Clara Grace Ba6/12 NY6/13 
6/9 Santa Rosa Grace NY6/13 6/7 Santa Rosa Grace NY6/13 
6/10 Cari UFnit 06/15 6/7  Wiedenborste| Ahi Trans Car Mi6/27 
6/15 Leon UF ruit N06/26 6/9 Santa Ana Grace NY6/20 
6/16 Santa Paula Grace NY6/20 6/12 Santa Monica Grace Pa6/19 NY6/20 
6/23 Santa Rosa Grace NY6/27 6/14 Santa Paula Grace NY6/20 
6/29 Marna UF ruit N07/10 6/14 Montclair Ahi Trans Car MI7/3 
6/W) Santa Paula Grace NY7/4 6/16 Santa Teresa Grace NY6/27 
7/7 Santa Rosa Grace NY7/11 6/17 Colonia Ahi Trans Car MI7/7 
7/7 Santa Anita Grace LAB/1 SF#/3 SeB/9 6/19 Santa Sofia Grace Ba6/26 NY6/27 
7/13 A steamer UFruit NO7/24 6/21 Santa Rosa Grace NY6/27 
7/14 Santa Paula Grace NY7/14 6/23 Santa Catalina Grace NY7/4 
7/21 Santa Rosa Grace NY7/25 6/26 Santa Clara Grace Pa7/3 NY7/4 
7/24 Santa Paula Grace NY#/1 6/28 Santa Paula Grace NY7/4 

6/W Santa Ana Grace NY7/11 
7/3 Santa Monica Grace Ba7/10 NY7/11 
CORINTO 7/5 Santa Rosa Grace NY7/11 
6/23 Santa Fe Grace LAG/4 SF6/6 Se7/12 7/7 Santa Teresa Grace NY7/28 
6/28 Santa Anita Grace Cr'7/4 7/10 Santa Sofia Grace Pa7/17 NY7/18 
7/21 Santa Anita Grace LAB/1 SFA/3 7/12 Santa Paula Grace NY7/18 

Ciandra Ahi Trans Car MI6/6 
7/14 Santa Catalina Grace NY7/25 
CRISTOBAL 7/17 Santa Clara Grace Ba7/24 NY7/25 
6/4 LW. Cari UF ruit N06/15 8/4 Wiedenborstel Ahi Trans Car MI8/23 
6/6 Teide UF ruit NO06/11 8/9 Montclair Ahi Trans Car Mi8/27 
6/21 Leon UF ruit N06/26 8/17 Colonia Ahl Trans Car MI9/4 
6/25 Choluteca UF rust NY7/2 9/14 Ciandra Ahi Trans Sar M110/1 
7/5 Marna UFruit NO7/10 
7/16 Frameggen UFruit NY7/23 LA LIBERTAD 
7/19 A steamer UF ruit NO7/24 

6/18 Choluteca UFruit Cr’6/25 NY7/2 

: 6/23 Santa Anita Grace Cr'7/4 
DAR es SALAAM 6/24 Santa Fe Grace LA7/4 SF7/6 Se7/12 
6/11 Leopold Dreyfus NY7/14 NO7/23 6/27 Telde UF ruit Cr*7/8 NO7/13 
6/25 William Lykes GulfB/1 7/5 Candida UFruit Cr7/12 NY7/19 
7/9 Lawak Nediloyd NY#/11 Ga%/14 LAB/29 SF9/1 P09/5 Se¥/¥ 7/22 Santa Anita Grace LAB/1 SFB/3 SeB/9 
Va9/13 

7/21 La Cordiliera Dreyfus NY8/22 NOB/29 
Kertosono Nediloyd NY9/14 LA9/30 SF10/3 Pol0/7 Sel0/11 Val0/15 LA UNION 
4/28 Samarinda Nediloyd NY9/390 LAIO/16 SF10/19 Pol0/23 $el0/27 6/17 Choluteca UF ruit Cr°6/25 NY7/2 


Val0/31 6/26 Santa Anita Grace Cr'7/4 


TO NEW ORLEANS AND 
OTHER U. S. GULF PORTS...FROM 


Serving SOUTH AMERICA 


PARANAGUA, SANTOS, 
the RIO DE JANEIRO, VICTORIA 


Regular weekly sailings 


Coffee industry 
| for over 
35 years 


> 


AGENTS: 


E Ss T A F A RIO DE JANEIRO: DELTA LINE, INC. 


Rua Visconde Inhauma 134 


ANGOLA, BELGIAN CONGO, SANTOS: DELTA LINE, INC. 
CAMEROONS, IVORY COAST, AND LIBERIA Rua 15 de Novembre 176-178 
LUANDA & LOBITO: 
Direct Regular service Sociedade Luso-Americana, Ltda. 
} MATADI: 


Nieuwe Afrikaansche Handels Vennootschap 


MISSISSIPPI SHIPPING CO, INC, NEW ORLEANS 


OFFET & TEA INDUSTRIES and The Flavor Field 
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SAILS 


7/1 
7/4 


SHIP 


Telde 
Candida 


LIMON 


6/10 Texas Sword 
6/17 Frameggen 
19 Leon 

24 A steamer 

l Cheyenne 

3 Marna 

8 Texas Sword 
15 Frameggen 
17 Cubahama 


LOBITO 


6/25 Dei Mundo 
Del Ore 
8/4 Rio 


LUANDA 


6/23 Del Mundo 
7/12 Del Oro 
8/2 Rio 


MARACAIBO 


LINE 


UFruit 
UFruit 


UFruit 
UFruit 
UFruit 
UF ruit 
UFruit 
UFruit 
UFruit 
UFruit 
UF ruit 


Deita 
Delta 
Delta 


Deita 
Delta 


10 Wiedenborstel 
10 Santa Monica 
13 Santa Fe 

17 Santa Sofia 
18 Montclair 

20 Colonia 

24 Santa Clara 
Santa Monica 
8 Santa Sofia 
ll Santa Anita 
15 Santa Clara 
18 Ciandra 

7 Wiedenborste! 
11 Montclair 

20 Colonia 

17 Ciandra 


MATADI 


6/20 Del Mundo 
7/9 Del Oro 
7/30 Dei Rio 


MOMBASA 


6/7 Leopold 
7/4 William 
7/14 Lawak 
7/18 Cordillera 
8/17 Kertosono 
8/30 Samaranda 


PARANAGUA 
6/4  Mormachawk 
6/5 Alphacca 

6/7 Peru 

6/9 De! Valle 
6/12 Mormactir 


6/12 Mormaciand 
6/12 Antonina 
6/13 Birgitte Torm 
Peter Jebsen 
6/18 Mormaciark 
6/19 Axeldyk 
6/21 Colombia 
6/22 Uruguai 
6/22 Trader 
6/23 Mormacreed 
6/23 Del Aires 
6/27 Mormacguif 
6/30 Sandaa 


Mormacow! 


3 Appingedyk 
7 Mexico 
7 
1 


De! Sol 
2 Freya Torm 


NMNNN OD 


UNE 1956 


Ahi Trans Car Mi6/27 


Grace 
Grace 
Grace 


DUE 


Ce7/8 NO7/13 
Cr7/12 NY7/19 


18 
NY6/25 
N06/26 
NY7/2 
NY7/9 
N07/10 
NY7/16 
NY7/23 
N07/24 


NO7 
N08/7 
N08/27 


Pa6/19 NY6/20 


LA7/4 SF7/6 Se7/12 


Ba6/26 NY6/27 


Ahi Trans Car MI7/3 
Ahi Trans Car Mi7/7 


Grace 
Grace 
Grace 
Grace 
Grace 


Pa7/3 NY7/14 
Ba7/10 NY7/11 
Pa7/17 NY7/18 


LA8/1 SF8/3 Se8/9 


Ba7/24 NY7/25 


Ahi Trans Car MI8/6 
Ahi Trans Car Mi8/23 
Ahi Trans Car Mi8/27 
Ahi Trans Car Bi9/4 
Ahi Trans Car Mi10/1 


Delta 
Delta 
Delta 


Dreyfus 
Lykes 


N0O7/18 
N08/7 
NO8/27 


NY7/14 NO7/23 
Guif8/) 


Nediloyd NY8/1] Ba8/14 LA8/29 SF9 Se9/9 Va9/13 


Dreyfus 


NY8/22 NO8B/29 


Nediloyd NY9/14 LA9/30 SF10/3 Pol0/7 Sel0/11 Val0/15 
$e10/27 


Nedlloyd 


Mormac 
Hol-Int 
Lloyd 
Delta 
Mormac 
Mormac 
Brodin 
Torm 
Nopal 
Mormac 
Hol - Int 
Lioyd 
Lloyd 
PAB 
Mormac 
Delta 
Mormac 
Nopal 
Mormac 
Hol - Int 
Lioyd 
Delta 


Torm 


NY9/30 LAIO/16 


SF1019 


Jx6/23 Ba6/27 Pa6/29 NY7/1 
NY6/27 Bo6/29 Pa7/1 Ba7 


NY6/27 
NO7/1 Ho7/6 


Bo7/5 


3 HR7/4 


NY7/3 Bo7/6 Pa7/S Ba7/10 
LA7/8 SF7/11 Va7/16 Se7/19 Po7/2)1 
Ba7/1 NY7/3 Bo7/6 Pa7/8 
NY6/30 Bo7/4 Pa7/7 HR7/10 Ba7/13 


NO7/6 Ho7/10 


Jx7/9 Ba7/13 Pa7/15 NY7/16 


NY7/12 Bo7/14 Pa7/18 


NO7/10 Ho7/15 
NY7/12 


Nd7/11 


Bo7/19 


Ba7/20 WR7 


LA7/18 SF7/20 Se7/27 Va7/30 Po8/3 


NY7/16 Bo7/19 Pa7/2) 


N07/15 Ho7/20 


LA7/23 SF7/26 Va7/31 Ses 


NO7/22 Ho7/25 


3 


P08 /5 


Jx7/22 Ba7/26 Pa7/28 NY7/29 Bo8/1 
NY7/25 Bo7/27 Pa7/29 Ba7 


NY7/27 
NO7/29 Ho8/3 


3} 


HRE/1 


NY8/1 Bo8/4 Bak/13 


Val0/ 41 


MI7/25 


41 


Ba7/23 NI7/24 


SYMBOL OF SERVICE 


to the coffee trade 


Flying high over the decks of trim, modern Santa ships, 
the Grace Line flag is a symbol of service especially 
familiar in Latin American coffee ports. To exporters 
and importers alike, itis a reminder that Grace ships 
have been moving green coflee over vital inter-American 


trade routes for more than a century, 


With schedules and itineraries keyed to the needs of 
the coffee trade, Grace Line links the major coffee 
ports of South and Central America with North American 
ports along both the Atlantic and Pacihe coasts. When 
quality coffees call for the best in experienced handling 
and swift, on-time arrival, it pays to rely on the 


dependable Santa fleet 


Fast, dependable American Flag Service 
from COLOMBIA VENEZUELA 
ECUADOR PERU 
and 
West Coast of CENTRAL AMERICA 
to 
NEW YORK LOS ANGELES 
PHILADELPHIA SAN FRANCISCO 
BALTIMORE SEATTLE 
VANCOUVER, B.C. 


GRACE LINE 


Hanover Square, New York 4, Delephone: Dighy 4.6000 


{vents and Offices in All Principal Citi 
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SAILS SHIP LINE DUE 


7/16 Del Santos Delta NO04/5 HoB/10 
7/21 Bolwia Lioyd NO#/9 HoB/12 


SAILS 


6/26 Telde 


6/29 Candida 
Santa Arita 


7/2 


LINE 


UF ruit 
UFruit 
Grace 


DUE 


Cr7/8 NO7/13 
CP7/12 NY7/19 
Cr'7/4 


7/22 Cuba Lioyd NY#/12 
7/22) =Bowhill NY4/11 PaS/13 BaB/15 Bo8/18 MIB/23 
7/24 Seataver PAB LAS/20 SFB/22 $e6/30 Vab/31 Po9/5 
7/90 Del Alba Delta .NOB/19 Ho8/24 RIO de JANEIRO 
4/11 Del Campo Delta NO9/2 Ho9/7 
4/390 Bow Santos IFC NY9/1B Pa9/21 Ba9/23 809/26 MI9/30 
6/6  Mormaciand Mormac LA7/8 SF7/11 Va7/16 Se7/19 Pe7/21 
PUERTO CABELLO 6/6 Nopal Branco Nopal N06/23 Ho06/27 
6/7 Mar Delta N06/21 
Santa Clara Grace BaG/12 NY6/13 6/9  Mormachawk Mormac Jx6/23 Ba6/27 Pa6/29 NY7/1 Bo7/5 
Santa Rosa Grace WY6/13 6/13 Peru Lioyd NY6/27 
Wiedehorstei Abi Trans Car Mi6/27 6/13 Argentina Mormac NY6/25 
06/19 NY6/20 6/13 Alphacca Hol-Int NY6/27 Bo6/29 Pa7/1 Ba7/3 HR7/4 
Santa Paula Grace NY6/20 6/14 Del Vaile Delta NO7/1 Ho7/6 
6/15 Montclair Trans Car Mi7/3 6/16 Birgitte Torm = Torm NY6/30 Bo7/4 Pa7/7 HR7/10 Ba7/13 
6/18 Colonia Ah! Trans Car MI7/7 6/16 Antonina Brodin 627/1 NY7/3 Bo7/6 Pa7/8 
4/18 Santa Sota Grace Ba6/26 NY6/27 6/18 Peter Jebsen Nopal NO7/6 Ho7/10 
6/21 Santa Rosa Grace NY6/27 6/21 Del Norte Delta NO7/5 
6/25 Santa Clara Grace Pa7/3 NY7/4 6/21 Mormacgulf Mormac 1LA7/23 $F7/26 Va7/31 Se8/3 P08/5 
6/26 Santa Paula Grace NY7/4 6/22 Nordanger Wes-Lar LA7/15 SF7/18 Po7/24 Se7/27 Va7/28 
7/2 Santa Monica Grace 6a7/10 NY7/11 6/23 Mormaciark Mormac Jx7/9 Ba7/13 Pa7/15 NY7/16 Bo7/19 Mi7/25 
7/5 Santa Rosa Grace NY7/11 Colombia Lioyd N08/9 Ho8/12 
7/9 Santa Sotia Crace Pa7/17 NY7/18 6/27 Trader PAB LA7/18 SF7/20 Se7/27 Va7/30 Po8/3 
7/12 Santa Paula Grace NY7/18 6/26 Del Aires Delta NO7/15 ko7/20 
7/16 Santa Clara Grace Ba7/24 NY7/25 Axeldyk Hol-Int NY7/12 Bo7/14 Pa7/18 Ba7/20 HR7/21 
7/16 Ciandra Abl Trans Cr M18/6 Urugua: Lloyd NY7/12 
7/19 Santa Rosa Grace NY7/25 Sandaa Nopal NO7/22 Ho7/25 
Santa Monica Grace Pa7/31 NY8/1 Brazil Mormac NY7/16 
7/26 Santa Paula Grace NY8/1 Del Sud Deita N07/19 
7/W Santa Sotia Grace Ba8/7 NY8/B Appingedyk Hol-Int NY7/25 Bo7/27 Pa7/29 Ba7/31 HRB/1 
6/6 Wiedenborstei Abhi Trans Car MIB/23 Del Soi Deita NO7/29 Ho8/3 
4/10) Montclair Alt Trans Car Mexico Lloyd NY7/27 
6/18 Colonia Ahl Trans Car Mi9/4 Freya Torm Torm NY8/1 Bo8/4 HRB/10 Ba8/13 
9/15 Ciandra Ahi Trans Car Mi10/1 Del Santos Delta N08/5 Ho8/10 
Del Mar Delta N08/9 
Bolivia Lloyd NO8/9 Ho8/12 
Bowhili 1FC NY8/11 Pa8/13 Ba8/15 Bo8/18 MIS/23 
Cr'6/6 Cuba Lloyd NY8/12 
Cr'6/25 NY7/2 Seafarer PAB LAB/20 SFB/22 Se8/30 VaB/31 P09/5 


Santa Monica Grace 


PUNTARENUS 


6/4 Santa Fe Grace 
6/13 Chotuteca UF ruit 


LOUIS DREYFUS LINES 


REGULAR service From 


Principal British East African and Madagascan 
Tea & Coffee exporting ports to U. S. Atlantic 


M/S LISHOLT M/S BORGHOLT M/S IGADI M/S REINHOLT 


and Gulf Ports direct. 
GENERAL FREIGHT AGENTS 


UNITED STATES BRITISH EAST AFRICA 
Saqus Marine Corp Daigety & Co., Ltd 
2? Broadway, New York 4 P Box 20, Mombasa 
Whitehall 3 6330 


FAST DIRECT FREIGHT SERVICE 
FROM TEA AND SPICE PORTS 
PHILIPPINES CHINA JAPAN 


IVARAN LINES 


Far East Service 


MADAGASCAR 
Aqence Maritime de 
Madagascar 
B. P. 525, Tananarive 


SOUTH AFRICA 
Parry, Leon & Hayhoe, Ltd 
320 Smith Street 
P.O. Box 798, Durban 


STOCKARD STEAMSHIP CORPORATION, General Agents 


17 Battery Place, New York 4, N. Y.. WHitehall 3-2340 


ship your coffee 
ia Grancolombiana 


from COLOMBIA + ECUADOR « EL SALVADOR 
GUATEMALA+CUBA+ MEXICO 
to ALL COASTS 
of the U.S. and Canada 


General Agents 

Transportadora Grancolombiana, Ltda. 
New York 

62 Wall Street 

Agents 


New Orleans and Houston: Texas Transport & Terminal Co., Inc. 
Philadelphia: Lavino Shipping Co. Montreal: Robert Reford Co., Ltd. 


Los Angeles: Transmarine Navigation Corp. Boston: She ard Steamship Co. 
San Francisco: Balfour, Guthrie & Co., Lid. Baltimore: Penn-Maryland 8.8. Corp. 


ac ante 


“Grancolombiane 


Chicago Detroit 
208 South La Salle Street 1355 Book Building 
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DUE 


SAILS 


SHIP 


8/2 Del Alba Delta NO8/19 

8/9 Del Norte Delta NO8/23 Regular Service 

8/16 Del Campo Delta NO9/12 HO9/7 

9/4 Bow Santos IFC NNY9/18 Pa9/21 Ba9/23 B09/26 MI9/30 From The Principal Brazilian Ports Lo: 
NEW YORK NEW ORLEANS 

SAN JOSE 

6/20 Santa Anita Grace Cr'7/4 

6/26 Santa Fe Grace LA7/4 SF7/6 Se7/12 Oo 

7/24 Santa Anita Grace LA8/1 SF8/3 Se8/9 


SANTOS 

6/4 Nopal Brarco Nopal N06/23 Ho6 27 

Itajai Brodin Ba6/21 NY6/23 Bo6/27 Pa6/29 

6/6 Del Mar Delta N06/21 (Partrimonio Nacional) 


ec 


6/8 Mormachawk Mormac  Jx6/23 Ba6/27 Pa6/29 NY7/1 Bo7/5 
6/11 Mormaciand Mormac LA7/8 SF7/11 Va7/16 Se719 Po7/21 


Owned and operated exclusively by the 


6/11 Argentina Mormac NY6/25 

6/12 Peru Lloyd = NY6/27 Brazilian Government, LLOYD BRASIL- 
6/13 Del Vaile Delta NO7/1 Ho7/6 > 

Brodin Ba7/1 NY7/3 Bo7/6 Pa7/8 list of services vital to Brazil’s trade re- 
6/15 Birgitte Torm Torm | NY6/30 Bo7/4 Pa7/7 HR7/10 Ba7/13 lations with the commercial centres of 

6/16 Peter Jebsen Nopal NO7/6 Ho7/10 the world. The American Line maintains 

6/16 Mermecte Mormac WV7/3 Ba7/10 regular service from the principal Brazilian 

6/20 Dei Norte Delta N07/5 

6/22 Nordanger Wes-Lar LA7/15 SF7/18 Po7/24 Se7/27 Va7/28 coffee ports to New York and New Or- 

6/22  Mormaciark Mormac Jx7/9 Ba7/13 Ba7/15 NY7/16 Bo7/19 MI7/25 leans, with facilities (as cargo offers) at 

18 20 Se7/27 Va7/30 Po8/3 Philadelphia, Baltimore, Norfolk, Jackson 

/ olombia loyd 10 Ho7/15 

6/26 Mormacquif Mormac LA7/23 SF7/26 Va7/31 SeB/3 PoB/5 ville and Houston. 

6/27 Axeldyk Hol-Int NY7/12 Bo7/14 Pa7/18 Ba7/20 HR7/21 

6/27 Del Aires Deita NO7/15 Ho7/20 

6/27  Unuguai Lloyd NY7/12 | Bringing North and South America nearer each other, LLOYD ! 
6/28 Mormacreed Mormac NY7/16 Bo7/19 Pa7/21 Ba7/23 NI7/24 § BRASILEIRO makes the Good Neighbor a Close Neighbor, ? 
7/2 ‘Brazil Mormac NY7/16 

7/2. Sandaa Nopal NO7/22 Ho07/25 

7/4 Mormacow! Mormac Jx7/22 6a7/26 Pa7/28 NY7/29 NEW YORK NEW ORLEANS 
7/4 Del Sud Delta N07/19 

7/10 Appingedyk — Hol-Int| NY7/25 Bo7/27 Pa7/29 Ba7/31 HR8/1 17 Battery Place 305 Board of Trade Bldg. 
7/11 Del Soi Delta N0O7/29 Ho&/3 

7/12 Mexico Lloyd NY7/27 

7/16 Freya Torm Torm NY8/1 Bo8/4 Pa8/S HR8/10 Ba8/13 

7/18 Det Santos Delta N08/5 Ho8/10 

7/24  Bowhill NY8/11 Pa&/13 Ba8/15 Bo8/18 

7/25 Bolivia Lloyd NO08/9 Ho8/12 

7/25 Del Mar Delta NO8/9 MO ORE-M 

7/27 Cuba Lloyd NY8/12 C A h 
7/28 Seafarer PAB LAB/20 SFB/22 Se8/30 Va8/31 P09/5 

8/1 Del Alba Delta NO8/19 Ho8/24 

8/8 Del Norte Delta N08/23 = 

8/15 Del Campo Deita NO9/2 Ho9/7 

9/1 Bow Santos NY9/18 Pa9/21 Ba9/23 B09/26 Md9/30 


TAMATAVE 
7/10 Francois 


Dreyfus NY8/14 NOK/22 


TANGA 
6/8 


Leopold Dreyfus NY7/14 NO7/23 


6/30 Lykes Lykes  Guif8/1 
7/10 Lawak Nedlloyd NY8/11 Ba8/14 YAS/29 SF9/1 P09/5 $e9/9 REGULAR AMERICAN FLAG SERVICE 
Va9/13 
7/19 La Cordillera Dreyfus NY8/28 NOB/29 Freight and Passenger 
8/13 Kertosono Nedlloyd NY9/14 LA9/30 SF10/3 Pol0/7 Sel0/11 Val0/15 AMERICAN S Py 
, REPUBLICS ervice between ast 
8/29 Samarinda Nediloyd NY9/30 LAI1O/16 $F10/19 Pol10/23 $el0/27 Coast of United States URUGUAY 
Val0/31 LINE and the countries of | ARGENTINA 
VERA CRUZ PACIFIC Freight and Passenger (BRAZIL 
ice bat t 
wi 
7/4 Tunahoim Swed-Am MI7/21 LINE and the countries of | ARGENTINA 
7/18 Rydboholm Swed-Am MI8/4 NORWAY 
8/1 Vretahoim Swed-Am MI8/18 
AMERICAN Freight and ror DENMARK 
Service between ast }SWEDEN 
VICTORIA SCANTIC Coast of United States )POLAND 
6/16 Del Valle Delta NO7/1 Ho7/6 
6/27 Colombia Lloyd NO7/10 Ho7/15 
w Deita NO7/15 Ho7/20 For complete information apply 
14 el Sol Deita NO7/29 Ho8/3 
7/21 Det Santos Delta NO8/5 Ho’/10 MOORE-McCORMACK LINES 
7/27 Bolivia Lloyd NY8/12 5 Broadway, New York 4 
8/4 Del Alba Delta N08/19 Ho8/24 Offices in Principal Cities of the World 
8/18 Dei Campo Deita NO9/2 Ho9/7 
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NOPAL LINE 


The Northern Pan-America Line A/S 
Oslo 


Regular Service 


Fast Norwegian Motorships 


Coffee Service 


Brazil/U. S. Gulf 


General Agents 


Oivind Lorentzen, Inc. 
21 West Street, New York 6, N.Y. 
WHitehall 3-1572 


New Orleans—Bieh| & Co., Inc., Sanlin Bldg. 
Houston—Biehl & Co., Cotton Exchange Bldg. 
Chicago—F. C. MacFarlane, 2520 Bankers Bldg. 
Detroit—F. C. MacFarlane, 945 Free Press Bldg. 
Santos/Rio—Agencia de Vapores Grieq S/A 
Paranagua—Transparana Ltda. 


Suenos Aires—international Freighting Corporation, Inc. 


SANTOS 
There's no substitute for the thirty years of 

RIO DE 
experience gained by Pacific-Argentine- JANEIRO 
Brazil Line in transporting coffee cargoes 
from Brazil to America’s West Coast. Fast PARANAGUA 


service on 
schedules, 


Executive Orrices 


68 


the line that 
knows 


coffee trade needs 


SEATTLE 
TACOMA 


SAN FRANCISCO 


modern C-3 ships. Dependable 


Accommodations 
for 12 passengers 


PACIFIC ARGENTINE 
ORATIL LINE INC 
POPE & TALBOT INC AGENTS 


Bush 


j 
LINES PACIFIC + ARGENTINE LINE 


PACIFIC ANO ATLANTIC INTERCOASTAL 


100 Street, San Francisco DOuglas 2-256] 


COPPEE & 


SAILS 


SHIP 


CALCUTTA 


Maturata 

City Singapore 
Mahseer 
Exchequer 
City Liverpool 
Exmouth 
Exchange 
Exhibitor 


COCHIN 


6/11 
6/18 
7/2 

7/19 
8/1 

8/11 


Malayan 
Exchequer 
Exmouth 
British 
Exchange 
Exhibitor 
Eastern 


COLOMBO 


6/8 

6/13 
6/13 
6/15 
6/19 
6/20 


Malayan 
Mahseer 
Maturata 
Exchequer 
Fernside 
Laura 
Exmouth 
Glenville 
Thor Odiand 
British 
Exchange 
Olga 
Leoville 
Exhibitor 

3 Castleville 
5  Eidanger 
4 Eastern 
20 Trein 


DJAKARTA 


6/12 
6 14 
6/18 
6/28 
7/12 
7/14 
7/18 
7/28 


Glenville 
British 

Thor Odland 
Leoville 
Castlevilie 
Eastern 
Eidanger 
Pleasantville 


DJIBOUTI 
6/20 
6/24 
7/20 
7/25 
8/23 
9/7 


Mahseer 
Exchequer 
Lawak 
Exchange 
Kertosono 
Samarinda 


HONG KONG 


6/5 Fernmoor 
6/15 Land 
Chastine 
Troubadour 
CEE fie 

5 Fernbank 
Nicoline 
Turgus 
Johannes 
5 Talleyrand 
Marit 
Tudor 


nN 
So 


KOBE 


Rita 
Fernmoor 
Land 
Chastine 


6/9 

6/20 
6/24 


TEA 


INDUSTRIES and 


DUE 


TEA BERTHS 


Cunard $a7/10 NO7/15 Ho7/18 Ga7/23 

Ell-Buck StJo7/12 MI7/16 

Cunard Bo7/10 NY7/12 Wi7/17 Pa7/18 Nf7/22 Ba7/24 
Am-Exp 607/15 NY7/17 

Ell-Buck Bo7/25 NY7/26 Pa7/28 Nf7/31 
Am-Exp Bo7/27 NY7/28 

Am-Exp Bo8/14 NY8/15 

Am-Exp 608/27 NY8/28 


Ba8/1 


Prince Ha7/5 Bo7/8 NY7/10 Pa7/15 Ba7/17 Nf7/19 


Am-Exp Bo7/15 NY7/17 
Am-Exp Bo727 NY7/28 
Prince HaS/4 Bo8/7 NY8/9 Pa8/15 Ba8/17 NfB/19 
Am-Exp Bo8/14 NY8/15 


Am-Exp 608/27 NY8/28 

Prince Ha9/4 Bo9/7 NY9/9 Pa9/15 Ba9/17 NI9/19 
Prince Ha7/5 Bo7/8 NY7/10 Pa7/15 Ba7/17 Nf7/19 
Cunard 807/10 NY7/12 Wi7/17 Pa7/18 Nf7/22 Ba7/24 
Cunard $a7/10 NO7/15 Ha7/18 Ga7/23 


Am-Exp Bo7/15 NY7/17 
Barb - Frn Guif7/31 
Maersk NY7/22 MI8/4 
Am-Exp Bo7/27 NY7/28 
Barb-Frn Gulf8/15 


Maersk NY8/1 Mi8/15 
Prince Ha8/4 Bo8/7 NY8/9 PaB/15 BaB/17 NfB/19 
Am-Exp Bo8/14 NY8/15 
Maersk NY8/18 MI9/1 


Barb. Fra Gulf8/30 

Am-Exp 608/27 NY8/28 

Barb-Frn Gulf9/14 

Maersk NY9/5 MI9/19 

Prince Ha9/4 Bo9/7 NY9/9 Pad 15 
Maersk NY9/21 MI10/5 


Ba9/17 Nf9/19 


Barb-Frn Gulf8/15 


Prince Bo8/7 NY8/9 PaB/15 Ba8/17 NIK 19 
Maersk NYS/1 Mi8/15 

Bar-Frn Gulf8/30 

Barb-Frn Gulf9/14 

Prince Ha9/4 B09/7 NY9/9 Pa9/15 Ba9/17 NI9/18 
Maersk NY9/5 MI9/19 


Barb. Frn Guif9/30 


Cunard Bo7/10 NY7/12 Wi7/17 Pa7/18 Nf7/22 Ba7/24 
Am-Exp Bo7/15 NY7/17 
Nediloyd NY811 Ba8/14 LA8/29 SF9/1 P09/5 Se9/9 Va9/13 
Am-Exp Bo8/14 NY8/15 
Nediloyd NY9/14 LA9/30 SF10/3 Pol0/7 Sel0/11 Val0/15 
Nediloyd NY9/30 LALO/16 SF10/19 Pol0/23  Sel0/27 


Val0/31 


Barb-Wn SF6/27 LA6G/29 NY7/15 
Pioneer = NY7/24 

Maersk SF7/10 LA7/13 NY7/27 
BarbWn SF7/12 LA7/14 NY7/30 
Maersk SF7/25 LA7/28 NY8/12 
Barb-Wn SF7/27 LA7/29 NY8/14 
Maersk SFS8-11 LAB/14 NYB/29 
Barb-Wn SF8/11 LA8/13 NY8/29 
Maersk SF8/25 LA8/28 NY9/11 
Barb-Wn SF8/27 LAB/29 NY9/14 
Maersk SF9/10 13 NY9/27 


Barb-Wn SF9/11 LA9/13 NY9/29 


Maersk SF6/25 LAG/28 NY7/i2 
Barb-Wn SF6/27 LA6/29 NY7/15 
Pioneer NY//24 

Maersk SF7/10 LA7/13 NY7/27 


The Flavor Field 


6/8 
6/8 
| 6/8 
6/10 
: | 6/23 
7/10 
: 7 
7 
7 
7 
° 
= | 
{ 
\\ | AR 
\ 
\ 
j 
POPE & TALBOT 
‘4 


SHIP LINE DUE 


SAILS 


6/26 Troubadour Barb-Wn SF7/12 LA7/14 30 
7/9 Effie Maersk SF7/25 LA7/28 NY8/12 
Fernbark Barb-Wn SF7/27 LA7/29 NY8/14 
7/25 Niccline Maersk SF8/11 LAB/14 NYB/29 
7/26 Tungus Barb-Wn SF8/11 LA8/13 NY8/29 
8/9 Johannes Maersk SF8/25 LA8/28 NY9/11 
8/11 Talleyrand Barb-Wn SF8/27 LA&/29 NY9/14 
8/25 Marit Maersk SF9/10 LA9/13 NY9/27 
8/26 Tudor Barb-Wn SF9/11 LA9/13 NY9/29 
SHIMIZU 
6/11 Rita Maersk $F6/25 LAG/28 NY7/12 
6/22 Land Pioneer NY7/24 
6/26 Chastive Maersk SF7/10 LA7/13 NY7/27 
Effie Maersk SF7/25 LA7/28 NY8/12 
7/27 Nicoline Maersk SFR8/11 LA8/14 NY8/29 
8/11 Johannes Maersk SF8/25 LA8/28 NY9/1) 
8/27 Marit Maersk SF9/1i LA9/13 NY9/27 
YOKOHAMA 
6/15 Fernmoor Barb-Wn SF6/27 LA6/29 NY7/15 
6/15 Rita Maersk SF6/25 LA6/28 NY7/12 
6/24 Land Pioneer NY7/24 
6/30 Chastine Maersk SF7/10 LA7/13 NY7/27 
6/30 Troubador Barb-We SF7/12 LA7/14 NY7/30 
7/15 Effie Maersk SF7/25 LA7/28 NY8/12 
7/15 Fernbank Barh-Wn SF7/27 LA7/29 NY8/14 
7/30 Tungus Barh-Wn SF8/11 LAB/13 NY8/29 
7/31 Nicoline Maersk SF8/11 LA8/14 NY8/29 
8/15 Johannes Maersk SF8/25 LA8/28 NY9/11 
8/15 Talleyrand Barh-Wr SFR/27 LA&/29 NY9/14 
8/30 Tudor Barh-Wn SF9/1) 1A9/13 NY9/29 
8/31 Marit Maersk SF9/10 LA9/13 NY9/27 
Accepts freight for New York, with transshipment at Cristobal, C. 2 


* Accepts freight for Atlantic and Gulf ports, with transshipment at Cristobal, C. 2 


Grace Line inaugurates transportation 
industry's first electronic billing machine 


After more than a year of technical preparation and 

personnel training, the Grace Line has introduced what 
is reported to be the first system of electronic freight 
billing in the transportation industry. 
Utilizing a standard International Business Machine 
calculator programmed to meet its particular require 
ments, the system eliminates completely manual compu 
tation of shipping charges, transference of this data to 
the due bill, and additional minual processing involved 
in the development of related statistics 

Today when a shipment ts booked and a bill of lading 
prepared, a newly established file rack provides the pro 
per IBM commodity card while an automatic rotary file 
gives the particular shipper’s card 

The commodity rate card, which already bears punches 
for all the probable rate, commodity, and port combina 
tions, 1s then punched with the weight and measurements 
of the shipment. Together with the shipper’s card, tt 
is sent to the tabulating room where 
Then the 


and it delivers, in 


It 1S process¢ d 


through the calculator results are given to 


any required 
attached 


ar machine 


accounting 
quantity, a statement of charges which 1s 
becomes legally an integral part of the bill of lading 
Two of appropriately marked, 
constitute the due bill which is presented to the shipper 


and 


copies this statement 


for payment, Later or, if necessary, at the same time, the 


system protuces statistical reports for the line’s records 
The new system, which rates bills to five instead of 
three decimal points, and computes the charges in the 


space of six-tenths of a second, 1s expected to increase 
materially the speed and accuracy with which the freight 
harges can be prepared by the line and forwarded for 


| ty ment 
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WHERE YOU WANT IT... 
WHEN YOU WANT IT... 


Your coffee arrives in 
perfect condition at out ’ 
modern terminal at Pier 

25, North River, New 

York, in just 13 days 

from Santos 12. days 

from Rio—when it comes 

via Argentine State Line 

Our large fleet of modern 

freighters, three 

new passenger liners 

RIO DE LA PLATA 

RIO TUNUYAN, RIO 

JACHAL operate swift 

dependable cargo service 

between East Coast of 

South America ports 

and New York Your 

coffee is handled by 


experienced, efficient 
crews, in and out of im- 
maculate holds, assuring 
a minimum of bag dam 
age and flavor contami 
nation from dockside in 
Rio or Santos to truck 
or lighter in New York 


ARGENTINE 
STATE LINE 


Boyd, Weir and Sewell, Inc., 
General Agents 

24 State St., dew York 4, N.Y 
Tel. BO 9-5660 


Specialists in handling 
COFFEE from BRAZIL 


to U.S. North Atlantic Ports, Canada 


All coffee cargoes receive speedy, careful handling 


and personalized service when they're shipped with 
iFc Lines. Every shipment gets specialized handling 
to insure dependable, safe arrival. And every iFc 
ship pleasantly accommodates |2 passengers. 


Agents 


GRAZIL Agencia Ltd CANADA 
Rio de Janewo, Santos and Sao Paule Montreal. Toronto. St john 
PITTSBURGH Lamark Shp oerreoir Mack atiane 
ping Agency, 202 Henry W Oliver 945 Free Press Bidg 
Bide CHICAGO Macfarlane 
NEW ENGLAND O45 West Adams St 


Neidlinger, Wickford, Rf 


BALTIMORE 


ship Agency, Ine 


if'c lines 


International Freighting Corporation, Ine. 


17 Battery Place, New York City 4 N. ¥ —Phone Digby 4.2800 
Pier Erie Basin, Brooklyn, N ¥ —Phone MAin 5.3200 
Branch Olfice: Buenos Aires—Avenida Pte. Julio A. Roca-710 


PHILADELPHIA 


Hinkins Steam beiman Co toe Bourse Bidg 


Munsey 
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FOR 


FAST DEPENDABLE DELIVERY 


. of your mild 
to United States 


UNITED FRUIT @ 


coffees 
markets... rely on 


COMPANY 
Ctoomship 


Regular Sailings between 


GUATEMALA 
EL SALVADO 
HONDURAS 


NEW YORK - NE 


NEW YORK: 
Pier 3, North River 


NEW ORLEANS: 
321 St. Charles St. 


FINEST 
QUALITY 


... in the 


most modern 


packages 


STANDARD 
BRANDS 


Incorporated 


NICARAGUA 
R COSTA RICA 
COLOMBIA 

and 


W ORLEANS - HOUSTON 


pome 


lest fo r 


New Aluminum 
Foil Wrap 


— 


Larsson, Moore-McCormack manager 


in Sao Paulo, dead at age of 52 


Edwin Lange Larsson, manager of the Moore-Mc- 
Cormack Lines agency in Sao Paulo, died recently in 
Stockholm, Sweden, 

Mr. Larsson was born in Malmo, Sweden, in 1904, 
where he was educated and first employed. He emi- 
grated to Santos in 1923 as an employee of the Johnson 
Line From 1929 until 1938, Mr. Larsson was the 
manager of the Sao Paulo office of the Munson Line 
and assistant manager of the Federal Express Co. at the 
same place. 

When Moore-McCormack acquired the American Re- 
publics Lines services in 1938, Mr. Larsson was ap- 
pointed as manager in Sao Paulo of their Brazilian sub- 
sidiary, Moore-McCormack (Navegacao) S/A. 

Mr. Larsson is survived by his wife, Martha, now in 


Sweden. 


O'Donnell heads Rio office for Moore-McCormack 


Appointment of John V. O'Donnell as manager of 
the Moore-McCormack Lines’ Rio de Janeiro office was 
announced by Mr. Wiiliam T. Moore, president of the 
company. 

Mr. O'Donnell, a native of Brooklyn, N. Y., joined 
the Mooremack organization in 1928 and served his ap- 
prenticeship as a cadet on various vessels of the line. He 
was later assigned to shore duties, but in 1939 returned 
to sea on the Argentina as assistant purser. 

In 1941, he was sent to Buenos Aires, as a company 
trainee and during the next six years served some time 
in each of the company’s offices along the entire East 
Coast of South America, In 1946, he was appointed 
manager of the Recife, Brazil, office, where he remained 
for three years. 

In 1949, he was transferred to Santos as assistant 
manager under the direction of Captain Westy Leth, who 
was recently appointed managing director of Moore- 
McCormack Lines’ Brazilian organization 


300 members in Hamburg Coffee Exchange 


The Hamburg Coffee Exchange, which formally re 
opened recently after a 17-year lapse, has about 300 
members, Foreign Crops and Markets reports 

This coffee exchange was established in 1887, has op 
erated since except for the years 1913-1925 and 1939 
1956. It has about 300 members 

The building in which the exchange ts located will 
house the offices of many of Hamburg’s approximately 
50. coftee importers and brokers, as well as the central 
exchange and futures market 

The organizers of the present exchange hope that it 
will stabilize the price of coffee and thereby reduce the 


risk to the coffee agent and importer. It its also hoped 
that it will aid Hamburg in regaining its importance as 
a terminus for the European coffee trade. 

Eighty per cent of the coffee imported into Western 
Germany passes through Hamburg 

The coffee exchange will undoubtedly aid Hamburg 
in maintaining tts place as the center of the Federal Re 
public's coftee trade, as well as in strengthening its drive 
to become the focal point of European coffee imports 
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Coffee Movement In The U. S. Market 


(Figures in 1,000 bags) 


Total Deliveries—from: Visible Suy of Month 
Entries Brazil Others Total Brazil =O Total 
1954 

868 162 592 754 311 596 907 
August 674 247 552 799 43 140 1,078 
September ... ...... 740 795 120 572 
846 518 398 916 543 590 1,133 
«chy 1,087 501 $88 ago 105 O15 
December 1,068 975 1,122 2,097 1,035 532 1,567 


1955 
January 605 871 1476 748 
1,144 411 874 1,285 07 425 
1,580 739 804 1,632 728 62 1,090 
September 1,490 731 775 1,506 
October 1,894 1,063 824 1,887 1,024 13 1,237 
December 2,115 842 1,007 1840 1,100 


1956 

January 1,516 738 OOS 1645 70 71 

894 828 977 1,805 S80 145 1,325 
March ...... 2,329 1,126 1,226 2,352 1,102 121 1,615 i 
April 1,558 60 71H 1,576 1,278 
May (1-16) 650 od $27 571 i 


Figures by N. Y. Coffee & Sugar Exchange, Inc., in bags of origin. (Preliminary) 


The coffee outlook 


Thunder continues to the 
storm center, the proposed international coffee agrec 
ment. 

The United States declared last month it would not par 
ticipate in such an agreement, touching off a flurry of 
statements and counterstatements. 

It became clear that such agreement 
dependent on U.S. participation. Producers were disap- 
pointed in the turn-down, but ready to shoulder the re 


rumble around perennial 


an was not 


sponsibility themselves. 

Grower representatives took the occasion to point up 
some inconsistencies in the U.S. position, which has par 
ticipated in international sugar and wheat agreements 
But the U.S. would not be shaken from the decision 

In statements, the factor of 
was emphasized. With coffee surpluses a possibility, 
enlarging of the market for the product was stressed 
as the most fundamental and healthiest solution 


some of the promotion 


The need for great and bold was also 
raised at the annual meeting of the board of directors 
of the Pan-American Coffee Bureau 

There is a growing tantalizing feeling in many sections 


of the industry that potentials for more consumption ar 


promotion 


at hand—if only we can grasp them 


There is also a chance that of those 


potentials may be coming through in the coming months 


a surprise on one 


Response of the industry to the iced coffee promotion 
has been far stronger than is generally realized. An 
imposing roster of top coffee companies, national and 
Are vetting behind 


regional—-and giant grocery chains 


this summer's campaign 


If this trend continues into the summer months and 
indications are that it will, a dent in the summer slum, 
might be perceptible this year 

If so. it would be a tremendous achievement, for 


industries can come to grips with market changes such 


as this only on a long-term basis 


42 Broadway 


SOUTHERN CROSS LINE 


Fast Motorships - from Brazil - to United States Atlantic Ports 
COSMOPOLITAN SHIPPING COMPANY, INC. 
General Agents 


New York 4, N. Y. 


Serving The Coffee, Tea & Spice Trade For Many Years 


Brookhattan Trucking Co., Inc. 
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BOwling Green 9-0780 


Import, Export and Bonded Trucking 


Riverfrout Warehouses 


Bowne Morton’s Stores, Inc. 


611 SMITH ST. BROOKLYN, N. Y. 
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See tight supplies 
on Colombian coffees 


Even if the April-July Colombiat 
Cro} (the main crop in Armenia 
Sevilla, and the hard-beans section 
intermediate crop in Medellin and 
Manizales) would reach a normal 
figure of 3,000,000 60-kilo bags, ex 
portable still the mild coffee suy 
ply would become tight from July 
on according to a review issued by 
Canal & Co., New York City 

However, most estimates from Co 


lombia insist that there wall be 


reduction of from 12% to 25% 
in the } resent cro} plac inp the max! 
mum exportable figure at 2,500,000 
bays, the importing firm declares 

A carefully calculated estimate of 
mild availabilities as of the end of 
March, based on the latest 1955 
1956 exportable figures and exports 
from October, 1955 through March, 
1956, would indicate around 1,150, 
000 bays, the review points out 
A statement by Manuel Mejia, 
f National Feder 
ation of Coffee Growers of Colom 
bia, indicates that the April-July 


Colombian crop, now Starting to be 


veneral manager « 


everything from 


TEA TO TEXTILES 


speeds to market on firm, dependable 
schedules on American President Lines 


Your profit is better protected when you ship Amer- 
ican President Lines, because you can plan your 
plant production and consignee arrivals with 
greater accuracy. Firm schedules hold your insur- 
ance and interest costs at a minimum. A world net- 
work of more than 280 agents and branch offices 
provides the “follow-through” that tea or any other 
cargo requires. And your critical merchandise gets 
the special care it needs. Four world routes—Round- 
the-World, Trans-Pacific, Atlantic-Straits and 


Intercoastal. 


Consult your freight forwarder, customs-house broker, or 


nearest APL office. 


AMERICAN PRESIDENT LINES 


General Offices: 311 California St., San Francisco 4 


Offices in principal cities and ports throughout the world ; 


picked, will be smaller than last 
year, the review declares, As stated 
above, various estimates from that 
country place the decrease between 
12% and 25% under the normal 
figure for previous years, which has 
been 3,000,000. Consequently, the 
current net exportable crop has to 
be placed, as of this moment, at 
2,500,000 bags, the review points out 

On the basis of 9,434,000. bags 
over-all estimated imports into the 
United States, April--October, 1956, 
the share of mild countries, at 45% 
of the total, should be 4,245,000 
bags. 

While refraining from making 
any definite predictions market-wise, 
the review said several interesting 
que stions may be raised 

1. Will the Colombian Federation 
stocks be exhausted by October 31st, 
1956, in spite of the fact that ac- 
cording to the generally accepted 
belief, they are supposed to consist 
mainly of 1954 or earlier crops? 

2. Will the roasters in the United 
States, Canada and Europe, afraid of 
a serious run-away prices, let 
their mild coffee inventories go 
down to a minimum, as was the case 
last September ? 

3. In that eventuality, would therc 
not be a tight and technically vul 
nerable supply situation, precisely at 
the beginning of the heavy fall and 
winter consumption season 

4. Will Brazil decide to capitalize 
on the scarcity of the milds by rais 
ing her prices at the beginning of 
her 1956/57 crop expected to be 
short ? 

5. Similarly, would Brazil post 
pone devaluation, at least until the 
end of the year, in view of the privi 
leged position in which she will find 
herself, as almost the only big sup 
plier of coffee throughout the Au 
gust /October period? 

6. Would there be a narrowing 
or an enlarging of the current 10 to 
15¢ differential between Brazils and 
Colombians, even if both go up in 
price 4 

7. What could possibly be the im 
pact on consumption in the United 
States, should the price structure 
move considerably upwards? 

8. Will the roasters be forced to 
change their blends, increasing the 
proportion of Brazil coffees, to the 
detriment of milds, at least to the 
extent that their blends will not be 
substantially affected from the con 


sumer point of view? 
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This year, the trend in premium use among coffee and 
tea distributors is changing 

For the first time since the end of the war, fewer coffee 
and tea Companies are using premium promotions than in 
the preceding year 

But those who are using them, are doing so more in 
tensively. 

These are some of the trends turned up by the seventh 
annual survey conducted by Corree & TrA INDUSTRIES, 
formerly The Spice Mill. 

The results of the survey are reported elsewhere in this 
With it is the 1956 Coffee and Tea Premium Buy 


ssuc, 
ing Guide and the 1956 Premium Suppliers Index. To- 
xether they comprise the special section on Coffee and Tea 


Premiums in 1956, 

This section reflects a fact and a belief 

The fact is that today premiums are an important pro 
motion tool of coffee and tea packers—-and of other seg- 


ments of the food and beverage fields 


A big change ts underway in the tea industry's advertising 
on iced tea 

It is a change which is being explained, as this issue goes 
to press, at the 1956 Midyear Meeting of The Tea Associ 
ation of the U.S. A. It was also outlined in the Midyear 
Meeting section of this publication’s May issue 

The new, bold campaign is based on research which made 
it clear that the prime target for increasing iced tea con- 
sumption is the occasional drinker, who comprises 409% 
of t' people 
of iced tea, 


The promotion is also based on a profile 


motivation research which points up what tea means to 


people, why they like it or don't like it-—-and what it is that 
sets iced tea apart from other beverages 
The studies set out guideposts for iced tea advertising 


People don't turn to iced tea as an emergency treatment 


for heat, the research showed. They sip iced tea, even 


dawdle over it. They think of it as sociable, companionable 

Iced 
quencher. 
it unique, different from other beverages 


tea is more than just a refresher and a_ thirst 


It 1s iced tea’s attributes as a whole which makes 


Moreover, summer is not just the cruel and taxing season 
with which the iced tea advertising has been associated in 
It's also the time for relaxed, casual living and 


And people like iced tea because 


the past 
often pleasant weather 
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Trends in coffee and tea premiums 


The new iced tea advertising 


The belief is that any promotion tool coffee and tea 
packers use should be used well 

The special premium section is not a plea to coffee and 
tea companies which don't use premiums to change their 
minds. 

What 


collection of otherwise inaccessible facts 


the section does do is make available a tool—a 
to help coffee and 
tea firms who employ premiums do so with maximum cf 
fectiveness. 

Here, we feel, is one of the bedrocks on which this pub 
lication rests—getting to its readers information which will 
enable them to upgrade their manufacturing, distribution and 
merchandising efficiency, relative to prior standards within 
the industry and also in comparison with other industries 

If coffee and tea packers can become the livest, most 
aggressive, most effective promoters in the food and beverage 
fields, certainly they'll be getting a larger slice of the con 
sumer's dollar 
Premium promotions are only one part of that perspective 


it fits these qualities of the season 

This information, plus other facts about assets unique to 
iced tea, were evolved into the bold new promotion, which 
is Moving into the coming season under the slogan, 

“Why don't we have iced tea more often?” 

The new Tea Council television commercials for iced tea 
are in line with the basic approach. They are fresh, relaxed, 
natural and free of advertising tricks 

The people in the commercials look and sound like ordin 
ary people—not like actors or models 
Behind the commercials are top talent. The supervising 
director, for example, was Delbert Mann, recently awarded 
1955 


the Oscar for best direction of a motion picture in 


“Marty.” 
On the merchandising front, too, iced tea moves into food 
stores with a powerful three-way related item program 


American 


lemons Cooperating are the 


tea, supar and 
Sugar Refining Co. and Sunkist growers, 

Ready for supermarkets are 10,000 three-way mass display 
bins. Also available are display kits with full color posters 
and pennants 

The industry advertising and merchandising opens the 
What effect 
it has on the standing of any one brand ts up to its packer 


The results will be in proportion to his own tie-in efforts 


way to one of the best iced tea seasons yet 
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5 important steps in our service to the 
Tea Trade 
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Warehouse, Inc. 


Tea Storage 
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Look who's “doin’ what comes 


Tea, Lemons, 


Sunkist 


counci Growers 


of the U.S. A., Inc. 


INSTANT SUPERFINE 
SUGAR 


COFFEE & TEA INDUSTRIES and 
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NEW 
ICED TEA 
ADVERTISING 

1. MAN: (Enthusiastically) that’s darned good. 


reminds 


Here you see a few sample frames from one of 
the Iced Tea teievision commercials built around 


one of the selling-est advertising themes a bev- 
erage ever had: 

“‘Why don’t we have Iced Tea more often?” 
An important reason why these commercials are 
so powerful is the supervision of Mr. Delbert 


Mann, 1956 Academy Award-winning director, 
and the direction of Mr. Norman Felton, winner 
of three top TV awards. 
But their real selling power lies in these simple 
Mill : lk Ll facts: 3 out of 4 people already like and drink 
Ll lons of fo S Wl see Iced Tea. Most important of all, when inter- 
viewed, 


and hear this compelling they said they’d enjoy having more of it. 
“ So we're going to invite millions of people to do 
reminder all Summer long just that—week after week, all summer See 


starting July 3 in: BALTIMORE, BOSTON, 


on TVand outdoor posters CHICAGO, CLEVELAND, DETROIT, LOS 


ANGELES, NEW YORK, PHILADELPHIA, 
PITTSBURGH, AND WASHINGTON. 


Tr 


4 (Agreeably) Why don't we have Iced Tea 
more often? 
| 
. 4. WIFE: (Responsive) All right. We'll have Iced Tea 
Pg more often. 


5. WIFE: (Warm and "'wifely’’) Happy now ? 6. MAN: (Completely satisfied) Ummm-hmmm! 


TURN THE PAGE FOR 
MORE ICED TEA NEWS— 


"Why dont we have Iced Tea more often ?" 


"Why dont we h 


ave 
> 


HERE’S THE OUTDOOR POSTER VERSION, scheduled to 
begin June 1 in Atlanta, Birmingham, Charlotte, Ft. 
Worth, Greensboro, Louisville, Memphis, San Antonio, 
San Diego. Begins July 1 in Buffalo, Cincinnati, Houston, 
Indianapolis, New Orleans, Providence, St. Louis, Miami. 


more 
» often ? 


a> 


tea council A 500 Fifth Avenue, New York 36, N.Y. 


F 
2. WIFE: (Very interested) | dunno. Why don't we? 3. MAN: Well? (Inviting her to make decision.) pe 
i 
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Sunkist 


council Growers 


of the U.S. A., Inc. 


INSTANT SUPERFINE 
SUGAR 


COFFEE & TEA INDUSTRIES ond The Flay 


Look who's oin wnar comes 
.  Canesuge! 
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trends in the U. S. tea market 


This poimted review of 1955 m tea~—and conclusions 
which can be from wt for 1956—-15 from the annual 


reporl of the Téa Councl the A Tine 


drawn 


The year 1955 was the se ond greatest year in U.S. tea 
history, 1954 being the greatest. Still, it was not a good 
year for tea. After six years of Continuous promotion, sales 
of tea backslid instead of following the pattern, begun in 
1952, of pushing sales and consumption upwards 

When the industry 
paign got under way in the 
§ 
was to halt the downward 


cam 


market our objective 


trend of tea sales and con 
sumption, This trend was 
turned, and in 1953 and 
1954 the total market in 
creased 6.4%. Then, in 
1954, one might 
reasonably have expected 


sales to stiffen, two things o¢ 
curred to further boost tea 
sales in the U.S. Market. First, 
skyrocketing coffee prices accelerated tea sales. Secondly, 
tea prices, which had begun to rise in the fall of 1953, 
continued their ascent through 1954, filling the channels 


This is so because, it ts a phenomenon of 


of distribution 
business that buyers continue to buy in a rising market, up 
to a point, to protect themselves in anticipation of further 
price increases 

It was anticipated that 1955 must be a consol: 


the 


year of 


dating gains—some artificial--which had been made 
preceding years 
Tea’s record for the year was as follows 


Imports— 105,500,000 pounds 


Total Sales—-106,600,000 pounds 
The last four years have seen the total U.S. tea market 
increase 10.7% —a heartening achievement in view of the 


cautious predictions by most partners in the Council that 
the first five years of our operation would probably be 
needed merely to halt the downward trend 

The U.S. tea industry's mood at year's end was aggressive 
It did 


with cautious optimism 


and optimist c. It is expec ted to have a tough year 


It fought a good fight and feels 
that the future is good 

We have several indices which are used throughout the 
year to measure teas The general picture re 
vealed by these indice IS ONE ot scrious trouble early 


Here 1s a brief 


position 


the year, and recovery in the second halt 
review of what they showed during the year 
During the first three months of 1955, wholesale to re 
tail movement of tea was exactly even with the same period 
in 1954 High 
cotfee prices, which had given tea an assist in 1954, re 


But there were storm clouds on the horizon 
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By ROBERT B. SMALLWOOD, Chairman 
Tea Council of the U.S.A., Inc. 


turned to a level that was for sometime /e/ow normal, Then 


tea at the price 
consumer almost instantaneous each 


retail level received several increases and 


resistance seemed to be 
time 

At the end of the 
groceries and institutions showed a 
By the third quarter, the whol 
sale to Year-end 


fiyures show a decrease of 5% for 1955 compared to the 


1955, sales to 


decrease of 4% 


first six months ot 


over 


the similar period in 1954 


retail movement of tea was off 


year 1954, a significant decrease, it 15 true, but a remark 


able gain from the position at the end of nine months 


Import figures tell much the same story For the six 
months period through June imports were off 250. The 
month of June alone showed imports off a startling 58% 
from June, 1954. From that po:nt on, however, the situ 


ation improved and at year's end, imports were off 8.8% 
It is, perhaps, worthy of note that the 12-month period 
ending January 31st, 1956, was slightly ahe ad of the com 
parable preceding period 

Another indication of teas 1955 performance was 
vealed throughout the year in the index of sales by pack 
Through the first 
three months sales were even Ky the end of 
September, they were 3.5% behind and 4.6% off through 
The index for December shows sales up 5% 


Pea Council 
1954 


ers who contribute to the 
with 


November 
over December, 1954, which is interpreted as a definite sign 


that tea has come through the year in a strong position to 


move forward once again, Final year end figures show a 
1.5% decrease for 1955 over 1954 
It is difficult to ese ape these conclusions from our ex 


penence in 1955 


| Sharply fluctuating tea prices in any work a 


year 
hardship on producer and distributor alike 

to the pressures of competition the level of prices and the 
merchandising 


fogtune any one year 1s extremely SCTISIEIVE 


effectiveness of consumer advertising and 


efforts 


3. Our industry campaign n eds to be sharpened ind 


strengthened in the future to pr xnluce a new period of 
dynamic growth for tea in the USA 
See threat to Tanganyika tea 

Unchecked cutting and burning of forests in the tea 


growing areas of Tanganyika is causing deep concern among 


yrowers there 
The Tanganyika Tea Board 
from the Tanganyika Tea Growers 


as a result of representations 
Association, has Ap 
proached the government with an urgent request to appoint 
a commission to act on the matter 

The ouput of tea from Tanganyika tea factories last year 
was approximately 4,500,000 Ibs. a figure considerably in 


excess of that for the previous yeat 


It is felt by the Board that the value of this croy hould 
be protected 
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More tea drinking to prevent tooth decay 
recommended by Philadelphia scientist 


A Philadelphia scientist recommended more tea drink 
ing beginning on a small scale as early as one year of age 
as 4 possible aid in preventing tooth decay, according to 
Frank Carey, Associated Press science reporter 

But the tea should be unsweetened—and children should 
be sure to drink just as much milk as ever, he said 

Declaring tea has a relatively high content of Fluorine, 
the chemical that delays tooth decay, Dr. J. F. McClendon 
said new experiments with rats on a tea-containing dict 
have shown a significant protective effect 

He said the rat tests indicate tea drinking might be of 

some help” in humans as an auxiliary source of fluorine 
but he stressed that the tea, to be of any help on this score 
should be drunk “like the Chinese drink it—-unswectened 
because sugar 1s definitely decay- producing.’ 

He cautioned that if mothers give tea to their children 
they should also make sure that they give them their usual 
amount of milk “including plenty of milk in tea.” 

Also, he said, mothers should prevent the children from 
drinking so much that the stimulatory effect “interferes with 
their taking naps.” 

Dr. McClendon, who is with the Albert Einstein Medical 
Center, made the comments in Atlantic City, N. J., in an 
interview amplifying a technical report he presented to the 
annual meeting of the Federation of American Societies for 
Experimental Biology 

He said fluorine from any source has its best effect in help 
ing prevent tooth decay if intake begins at an carly age, 


Tea Midyear Meeting report 
in next issue of C&T 


The report on the 1956 Midyear Meeting of the Tea 
Association of the U.S.A., Inc., will appear im the next 
of Correr & Tea INDUSTRIES, formerly The Spice 
Mil. 

Held at the Hotel Biltmore, New York City, the meet- 
ing was underway as this issue went to press. 

A special section on the Midyear Meeting appeared m 
the May ,1956, issue of Correr & TEA INDUSTRIES. The 
section has been made available as a 24-page reprint. 

It covers im detail, as a basic trade supplement, the 
three mam phases of the Midyear Meeting: 

The 

2. The industry's new way to advertise tea in 1956. 

3. The mdustry'’s 1956 program on iced tea publicity 


new automatic teamaker for 


but he said even adults could benefit from fluoridated water 
and other sources of fluorine, such as tea. 

Asked why Britons who are notorious tea drinkers also 
have rather poor teeth, Dr McClendon said, “Perhaps it's 
because they may not start drinking tea early enough—or 
they put too much sugar in it.” 

Dr. McClendon said that so far as he knew, no specifi 
studies have been made but “'It's very probable that the teeth 
of the Chinese are better for drinking tea.” 
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Boston, Mass. 


HENRY P. THOMSON, INC. 
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120 Wall Street 
New York 5, N. Y. 


Member: Tea Association of the U.S.A. 
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the examination 
and tasting 
of tea 


This basic summary of one of the tea trade's most essen 
Wal procedures is from the newsletter of the Vocklai Experi 
mental Station, Indian Tea Association, Part 3 


Feel 


Feel merely informs the expert whether and to what de 
xree a tea is spongy, 1.¢., lacking density. It also ensures 
that a tea is not damp. If properly fired and preserved, 
a tea should be crisp to the touch when containing ap 
proximately 4% moisture. Teas with a high moisture 
content deteriorate rapidly and are avoided by most buy 


ers. 
Infused leaf 


Two things require careful attention during the ex 


amination of the infused leaf. These are as follows 
1. Color and 
2. Nose 

Color and appearance. The perfect color of infused leaf 


is that of bright copper, as seen on a new penny, or red 


appearance 


Color should be an even shade throughout and all the 
Although copper 
and red are the perfect colors they are by no means a 


leaves of approximately the same size 


common feature but are generally reserved for tea pro 
duced during the quality period on estates in districts 
renowned for producing quality tea. It is therefore 
reasonably safe to assume that bright coppery or red in 
fused leaf denotes a quality liquor and with redness flavor 
may also be present 

Let us for a moment consider other degrees of bright 
ness and color which are commonly seen. The following 
are terms used by tasters to distinguish between degrees 
of variation: 

(a) Bright greenish; (b) mixed; (c) dull; (d) dark 

(a) Bright greentsh 
under-fermented 


This unusually implies that a tea 
has been Greenness is caused by leaf 
which has failed to ferment fully 


a bright greenish infused leaf are generally quite brisk, but 


Liquors obtained from 


to the point of possessing an unpleasant astringency or 


greenness. Color and strength in the cup may be lacking, 
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and quality will not be at its maximum; flavor, on the 
other hand, may not have been harmed 

During the autumnal period hard green leat may result 
in bright green infused leaf but in this case it is unavord 
able and is to be expected 

(b) Mixed 


between individual pieces of leaf ts very marked 


This term is used when vartation in color 
The term 
is usually coupled with another such as dull, and more 
especially green. Pieces of green leaf in infused leaf ar 
simply portions which have fatled to ferment and are usually 
caused by coarse plucking, low withers or inadequate rolling 
Both coarse plucking and low withering affect rolling; in 
stead of the leaves being twisted they are merely cracked and 
broken. In this way leaf cells are not ruptured and con 
sequently fermentation does not begin. Daily variations 
in manufacture will also produce mixed infused leaf in the 
bulk. Liquor characters will depend on the adjectives a 
companying the description “mixed,” and may vary between 
extremes. 

(c) Dull. 
the monsoon period are often dull to extremes of heat and 
ideal conditions for bacterial development 
tation is also responsible for this dull appearance 
are generally colory but are plain to the palate and com 
pletely devoid of quality. A little briskness may be present 


Common plains teas manufactured during 


Over-termen 
Liquors 


but never pungency 

(d) Dark. Dark infused leaf is brought about by badly 
burning the tea in the firmy machines or by severe bacterial 
infection. In both cases the effect on the liquor is most 
unpleasant 

Some tasters prefer to use the term “dull” to cover both 
the meanings of “dull” and “dark.” 

Nose. This is the aroma obtained on smelling the wet 
infused leaf and is best tested when the leaf is fairly hot 
Delicate aromas as found in Darjeelings and high grown 
Ceylons are clearly perceptible at this stage. Faulty manu 
facture causing fruity, burnt, smoky, sour liquors, ete 
ilso be detected from the nose of the infused leaf together 


can 


with any taints which are foreign to tea 


(Continued on page 
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New Nestea introduced, 
timed for iced tea season; 
solubility is improved 


A new Nestea, with solubility improved so that it 1s said 
to dissolve instantly in cold water, has been introduced 


by The Nestlé Co., Inc., 


in time for the iced tea season 


Making iced tea without boiling water eliminates the 


necessity for stepping up the strength of the tea to com 
pensate for dilution by rapidly melting ice cubes, and at the 
same time increases flavor with a fresher, more fragrant 
glass of tea, according to Nestlé's experts 

ihe new Nestea was developed after a long period of 
exhaustive research in the firm's laboratories, and extensive 
consumer tests as well 

Store displays and newspaper mats will be used to pro 
mote sales of the new Nestea, which is used for hot as well 
AS iced tea 

Sales of Nestea will be increased enormously through the 
improved solubility, revolutionary in a tea product, says 
Nestlé, which expects successful competition not only with 
other instant teas but with tea bays and loose tea, all of 
which require boiling water 

The market potential was shown in a recent survey dis 
closing that at least two of every three adults and teenagers 
across the nation drink iced tea, Nestlé disclosed 


Tanganyika drops controls on tea planting 


The recommendation by the African Tea Board that 
control over tea planting is no longer nec essary in Tan 


IRWIN-HARRISONS-WHITNEY, 
TEA IMPORTERS 
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ganyika has been accepted by the government there 
The Legislative Council has approved the bill amend 

ing the Tea Ordinance of 1950, thus removing the obli 

gation on planters to get permission from the Director 


All planters must, how 
purposes 


of Agriculture for planting tea 


ever, still make returns for registration 


Ceylon’s new Prime Minister 
allays fears on expropriation 


S. W. R. D. Bandaranaike, Ceylon’s new Prime Min- 
ister, said last month that he was opposed to “any form 
of expropriation of foreign or Ceylonese capital ven- 
tures.” 

He said, however, that his government would nation- 
alize or enforce state control of services where such 
action was obviously in the best interests of the country 
He added that such action would be in stages and “just 
and fair compensation” would be paid. 

Mr. Bandaranaike’s statement apparently was in 
tended to allay fears of foreign interests in Ceylon, 
particularly those of the British, who have large tea 


plantations there. 


This is tea? 

Orrie Donahoo, of Sebree, Ky., who digs and sells sassa 
fras roots, is negotiating with a mill to grind up the roots 
for marketing as "powdered fea,” according to an Associated 
Press report 


He would call the product “instant sassafras.’ 
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The tea potential of Afrwa ws outlined m this article by 
the founder and first director of the Tea Research Insti 
tute of East Africa. It Ap peare din The Tea and Rubber 
Mail, London, with other articles designed to attract capital 


lo Kenya. 


The dominant position of Asia as the tea-producing con 
tinent, and of India, Ceylon and Indonesia as exporting 
countries, have tended to obscure the progress and potential 
ities of Africa as a tea-producing area 

Yet Nyasaland has produced tea for two generations and 
Kenya for half that period, and there now exists in the 
eastern territories of Africa a well-established tea industry 
which, not being a party to the International Agreement, 
19 steadily expanding 
At the end of World War II 


of tea in the eastern region, and with the return to a peace 


there were 62,000 acres 
time economy this has now increased to over 100,000 acres, 
an increase of more than 60%. Production is in the region 
of 60,000,000 Ibs., but this figure does not provide a truc 
reflection of the potentialities of this enterprise, since so 
large a portion is still immature 

What are the potentialities for expansion and what are 
the conditions that govern the problem of whether these 
potentialities can be translated into successful achievement? 

Africa has certain distinct advantages as a tea-growing 
continent. Chief among these ts the superior fertility of 
much of its soil when compared with that of the traditional 
tea countries. Particularly in the volcanic regions, the soils 
are young, being derived from rocks of a late geological 
era. They have not been subjected for so long to the de 
trimental activity of soil erosion and impoverishment, nor, 
the population density being low, have they been contin 
uously exploited. Illustrative of this is the fact that, over 
large areas, the relative high yields that have been attained 
have been produced without the use of fertilizers 

The developing work of the newly established Tea Re 
search Institute of East Africa at Kericho and that of the 
Nyasaland Tea Experimental Station shows that still higher 
levels of production can be maintained by improved cultural 
techniques, including manuring 

A second favorable factor is relative freedom from disease 
Blister blight 1s unknown, and given attention to simpli 
precautions, Africa may well escape its ravages 

On the other hand, though there are extensive areas with 
soils suitable for tea, the continental climate of Africa ts not 
so favorable for tea as that of typical monsoon areas. Rain 
fall 1s, on the whole, poorer in both distribution and amount 
and the basic limiting factor in the expansion of tea areas 1s 


In the highlands, not too far re 


undoubtedly climati 


moved from the climatic influence of the Indian Ocean or 


of the inland lakes, satisfactory conditions are found 
A rainfall of 100 inches per annum 15 exceptional in 
East Africa, but with good management crops of 1,000 Ibs 


ser acre can be raised at high elevation with raintall betwee: 
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Africa’s tea growing potential 


BY DR. T. EDEN 


Plucking tea on a plantation in Tanganyika. 


nm extra 


50 and 60 inches, and much heavier ones where 
10 inches falls 

The steady expansion since the war, at an average rate 
of 4,000 acres per annum, has been achieved, particularly 
in British East and Central Africa, by development of land 
that was already alienated, and was in some instances already 


in possession of existing tea Companies 


As regards future enlargement of the industry, a deciding 


factor of prime will be land policy Even 
within the British territories there is a variety of aims. In 


Uganda, which is a protectorate, alienation of further land 


importance 


for European agricultural enterprise 1s unlikely, while land 
transfers between African and non-African are prohibited 
The East Africa Royal 


except with the governors Consent 
African 


Commission has advocated the development of 
schemes of tea growing under competent guidance, and this 
scems to be the only possible avenue of extension in Uganda 
The Uganda Development Corporation already has tea 
estates under its control 


In Kenya, land for tea ts limited to what ts under the 


administration of the Highlands Board, insofar as European 
enterprise is concerned. 1 he areas of the Highlands that 
receive a rainfall sufficient for tea are strictly limited. As 
in Uganda, the Royal Commission advocated African co 
operative schemes and a start has been made in a locality 
admirable for tea in the Mount Kenya area. The Mau Mau 


hindered its 


disturbances have development 


In Tanganyika, a Trust Territory, the control of land 15 


vested in the governor. Concessions are on 99 years lease 


but recent alienations have not been of large extent The 


limitations of rainfall are more severe in Tanganyika than tn 


Kenya. The Kilimbero Valley escarpment might provide a 
new area if its Communications were opened uf 
In Nyasaland the established districts have pr ibabl 
ihed saturation, but there the pe bility of ood tea 


(¢ pa ) 
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Tetley accepts FTC ruling 
on promotional allowances 


The Federal Trade Commission announced approval of a 
consent order prohibiting the Tetley Tea Co., Inc., from 
“ranting promotional allowances to customers except on a 
proportionately equal basis.” 

I he igrcement is for settlement purposes only and does 
hot constitute an admission by the company that it has 
violated the law 

Equal treatment of customers 1s a requirement Of Se 


2(D) of the Robinson-Patman Act 


food suppliers charged in complaints issued November 21st, 


Tetley was one of 11 


1955, with violating this law 

The consent action represents the commission's adoption 
of an initial decision by Hearing Examiner Frank Hier ap 
proving an order agreed to by Tetley and counsel supporting 
the complaint 

In the complaint, Tetley was charged with giving the 
Giant Food Shopping Center, Inc., and Food Fair Stores, 
Inc., special allowances for promotion of anniversary sales 
The two food chains were charged with law violations, along 
with the suppliers 

The complaints against the chains and the other ten 
suppliers are still in litigation 

The consent order requires that if Tetley grants a pro 
motional allowance to one customer, it must “offer affirm 
atively or otherwise make available allowances to all com 
peting customers on proportionally equal terms.” 


Coorey of Ceylon in U. $., Canada 
for meetings of Tea Council boards 


Clarence O. Coorey, secretary and director of the Ceylon 
Tea Board, was in the United States and Canada last 
month to attend meetings of the boards of directors of 
the Tea Councils in the two countries. 

Mr. Coorey traveled by ship from Ceylon to England, 
and flew from there to the United States 

He is one of the directors representing Ceylon on the 
Tea Council of the U.S.A., Inc. 

Mr. Coorey was one of the participants in the Inter- 
national Tea Conference in New York City in 1953, 
which resulted in the formation of the Tea Council in 
this country 

Mr. Coorey returned to England by plane. He ts 
expected to remain in that top tea consuming market 
for more than a month before going back to Ceylon. 


Starnes on visit to U. S. 

Kenneth B. Starnes, of James Finlay & Co., Ltd., Cal 
cutta, visited the offices of Henry P. Thomson, Inc., New 
York City tea importers, and other members of the tea 
industry during his two week stay in that city. The 
Thomson firm is the U, S. representative of Finlay & Co. 

Mr. Starnes was on his way to London, where he will 
become a partner in McMeekin & Co., Ltd., an afhliate 
of Finlay. 

On his trip across the U. S., Mr. Starnes also visited 
the Thomson offices in San Francisco, New Orleans and 


Boston. 


MANUFACTURERS OF 
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SPECIALTY PAPERS FOR INDUSTRY 


... made from natural, synthetic and glass fibers. 


C. H. DEXTER & SONS, INC., Windsor Locks, Connecticut 
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We now have ADDITIONAL MODERN FACILITIES a 


Members of the Tea Association witnessing the re-enactment of the 
Boston Tea Party at the Hotel Somerset during the Boston convention 


of the American Women in Radio and Television. From left: Robert 
Smallwood, president Thomas J. Lipton, Inc.; Fern Sharp commen- 
tator on WBNS and WBNS-TV Columbus, Ohio, and columnist on 
the Ohio State Journal; Oliver Conway, Hayes G. Shimp, Inc.; Lea 
Kates, director of consumer services, Tea Council of the U.S.A., 
Inc.; Jack Halloran and Harry Neale, Salada Tea Co 


“Tax-free tea is here to stay” 
radio, television women hear 
at 1956 Boston Tea Party 


More than American Women in 
Radio and Television recently witnessed a re-enactment of 
the Boston Tea Party at the Hotel Somserset, in Boston 

Sponsored by the Tea Council of the U S.A., Inc., the 
1956 version of the Boston Tea Party was a high spot in 


600 members of the 


the convention of the radio and television women 

Members of the Tea Association were also on hand for 
the event 

It took place in the Regency Room, which had been given 
the atmosphere of an old colonial kitchen for the occasion 
The tables were covered with the red and white checkered 
tablecloths of the period 

Backdrops on the walls pictured scenes from locale of 
the original Boston Tea Party, including Griffin's Whart 

Scroll menus reminiscent of colonial days listed hot rum 
tea toddy and “tax free tea from India, Ceylon, Indonesia 

The 
fischus and poke bonnets, the men with tri-cornered hats 

A film, “Eve of 


movement reversed on the tea dumping sequenc 


women attending were provided with mobcaps 


with the 


This 


Revolution” was shown, but 
time the tea rose out of the water and onto the ships 
The women attending were provided with sample tins 
of tea and with copies of “Ye Boston Tea Party procla 
mation, for quoting on their stations 
The proclamation read 
In ye Olde Meeting House m Olde Boston Town 
Many an Elder did wear a frown 
For the Gou'n'v 'd proclaimed a tax on led 
As long as from England we were not free 


Because of the Stamp Act in 
Three hundred and forty-two chests of tea 
Were cast mto the harbor at Griffin’ W hor fe 


While Colonial Dames stood by and scoff'd 


“In our homes we'll never brew tea! 

Stamp-Act indeed! Just take tea and see! 

‘Tis a woman's prerogative to change her mind, 
And im the annals of history, we will find, 
That a Revolution came and went, 

Because these Dames were deadly hent 
On restoring this hot and hearty breu 

And so their sentiment grew and greu 
For no substitute did they ever find 

That could relax the bod 
But here at last, we're glad to say 
That tax free lea i here to thay! 


as well as the mind 


Says Hu-Kwa tea is now grown on Formosa 


Hu-Kwa tea, 
grown for years on the mainland of China, had been off 


described as a rare Lapsaang Soochong 
world market since the Communists took over the mainland 
years ago, according to Mark T. Wendell, Boston tea im 
porter. Now, as the result of careful breeding and cult 
vation, the same Hu-Kwa teas smuggled from the mainland 
have been successfully cultivated in Formosa. It now grows 
high on the mountains of Taiwan, and is being exported 
to the U.S 

The first of Hu-Kwa 
Horn to Boston aboard a China clipper in the 1850's 
It has been imported by the same family ever since, and 
now 1s again available from Mark T. Wendell, it was ex 


consignment came ‘round the 


plained 


Scott named by Vaculator 


Leonard A. Scott, of St 
sales manager of the south central division of Vaculator 
coffee brewing equipment for the Hill Shaw Co 

Mr. Scott, formerly with Union Electric Co. as an 
engineering specialist, will bring closer cooperation be 
tween customers and factory by acquainting customers 
with up-to-the-minute sales and merchandising programs 
coffee brewers, as well as 


Louis, has been appointed 


on Vaculator’s two automat 
their coffee making stoves and glass brewers 


One of the display items 
to boost iced tea sales 
this season. It's a full 
color iced tea glass in 
paper form 32" high 
strip qummed on reverse 
side. It's also available 
mounted, with an easel-— 
sturdily built to last 
several seasons 


» 
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Africa’s tea growing potential 


(Continued from page 79) 


land west of the lake. Here again communications and land 


olicy are the crux of the matter 


‘The opening up of tea in Mozambique has been more 
spectacular than in the British zone 

It would ippear that in East Africa generally there are 
possibilities for steady expansion, but not for the type of 
development that tool place in Ceylon after the coffee 


disaster, when, in the course of 15 years, close on 300,000 


res. were opened 
Predictions are made only to be falsified, but East Africa 


would do well in the opinion of the writer if it attained 


n acreage of 200,000 in the next generation, assuming that 


increases in Consumption of tea justified an expansion of this 
ordet 


East Africa is not the only possible location in the conti 
nent for further tea expansion. The Germans planted tea 
experimentally on the Cameroon Mountain on the coast of 
Nigeria, and this is being extended by the Cameroons De 
velopment Corp. Adjoiming the mountain 1s the large tract 
of the South Cameroon Highlands, part of which ts British 
Trust Territory. This area has still to be explored to de 
termine its potentialities for tea, but its rainfall is in excess 
Cameroon 


Furthermore, the government 


of 100° inches 
has announced that it would welcome foreign enterprise, and 
particularly overseas plantation interests. This region may 


significant part in the extension of African 


possibly play ‘ 


tea 


Tea probably makes heavier demands on labor than any 
other agricukural crop. African labor has naturally less 
skill than have the estate populations in Ceylon and India, 
but the situation shows signs of improving. In East Africa 
the estate laborer has not yet become a landless peasant and 
he keeps one foot in his reserve on his own land. Conse- 
quently he is very mobile and turnover is sometimes as 
high as 100%. On the other hand the plateau structure 
of central Africa provides land of relatively easy contour 
and mechanization of cultivation for initial planting is gen- 
erally practicable. 

Most estates in East Africa work with about 75% or bess 
of the labor strength regarded as adequate in Ceylon. 

Substantial expansion of tea in Africa will depend upon 
the labor situation, at any rate until mechanization is sensibly 
advanced. The difficulties of maintaining a good labor 
force, though of a different kind, are not likely to be less 
than in Ceylon and India. Wages will undoubtedly rise, 
but costs of production are likely to remain substantially 
lower than in the Asian areas. Capital costs on the other 
hand are of a comparable order. 

If trends in policy, either agricultural, political or both 
give rise to a decline in productivity in Asiatic tea areas, 
Africa should be well able to meet the need. 

The most probable role for Africa to play in the tea 
industry is that of partner rather than that of competitor 


“Iced Tea Jubilee” events 


Special events will highlight the “Iced Tea Jubilee” this 
summer, all with a common purpose: to keep the press 
and its readers aware of the pleasures of iced tea drinking 
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General Foods revamps institutional division 


The formation of two new deperaments and two ad 
ditional promotions in the institutional products division 
of the General Foods Corp. have been announced by 
Russell Kramer, division general manager. 

Linwood F. Brown, formerly national sales manager, 
was promoted to the newly created position of marketing 
In the other new post, Walter F. Volckmann, 


former sales promotion and advertising manager, has 


manager 


been named manager of new products and market re 


search. 

John F. Lorch, central region sales manager in Chi 
cago, will succeed Mr. Brown as national sales man 
ager. David J. Hopwood, merchandising manager, has 


been promoted to succeed Mr. Volckmann. 
“The creation of these new departments round out the 
basic marketing and merchandising team we have been 
developing in the institutional products division,’ Mr 
Kramer said. 
We have designed our marketing team to provide 
more intensive sales and service work in this expanding 


Hints for route sales executives 
outlined in down-to-earth handbook 


A volume which should be helpful to coffee and tea 
home service people is “Handbook 
tives,” by Fred De Armond 

Published by Mycroft Press, Springfield, Mo., the book 


covers every phase of handling route salesmen 


for Route Sales Execu 


Typical of the 18 chapter headings in this 288-page 
volume are “The How of Better Sales Supervision,” “Sales 
Planning and Budgeting,’ ‘Measuring Routemen's Per 
formance,’ “Compensation Methods,’ “What About Sales 
Contests “Stimulating Morale,’ “Market Studies,” “Re 
cruiting Route Salesmen.” 

Fred DeArmond is the author of ‘Selling Sense for the 
Route Salesmen,” “Ten Trails to Sales’ and several other 
books on related subjects 

In the new volume he comes to grips with such prob 
lems as what to do in the all-too-common circumstance 
of a route that has reached the volume point where the 
route salesman is doing nothing but driving and deliver 
ing 

A variety of incentive methods to spur increased sales 
are outlined 

A list of questions and problem cases follows each 
chapter, with 104 answers in the Appendix. The book 
is of particular interest to house-to-house tea and coffee 
distributors. 


the examination and tasting of tea 


(Continued from page 77) 


Liquors 


The appreciation of a tea liquor is determined by 


tasting. This is done by sucking tn a quantity of liquid 


and air from a spoon, or straight from the tasting cup 


82-1 KITABAN-CHO 
SHIZUOKA, JAPAN 


Japan Tea Exporters Association 


Ask Your Importer for 


UNCOLORED 


JAPAN 
GREEN TEA 
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Carefully selected 
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Feb. Mar. April May June July Aug. 

Black 1955 1955 1955 1955 1955 1955 1955 
Ceylon >901 5,055 3.348 2,958 1,925 3.219 4,156 
Iudia 5,067 7,203 3,162 3,333 955 1,416 
lormosa 62 227 13 79 71 

Africa 199 119 69 942 297 462 
Indonesia 816 1,280 1,561 812 1,150 1,006 845 
Japan 217 160 25 14 20 ] 7 
Misc. 653 871 1,502 561 186 245 391 


Green 
Japan 27 1 


Misc 5 


14 59 70 106 


Oolong 

hormosa 9 10 52 12 
(anton 5 6 6 9 
sentd Cntn 2 7 11 10 4 4 


Mise 


Mixed 6 10 12 5 13 1 q 
lOTALS 9,591 14,977 9,860 8,717 4,902 5,797 


Kigures cover teas exammed and passed, do 


The liquid is allowed to roll on the palate while the 
air taken in with the tea is allowed to pass out slowly 
through the nose If necessary, further quantities of air 
may be taken in through the mouth and ejected via the 
nose. In this way flavors of the tea become perceptible, 
as well as tastes; tea tasting is as much a matter of smell 
as ol taste 

The liquid should be tasted at a comfortable tempera 
ture, and with as much noise as will insure the sucking of 
the tea well up on the palate 

After a few seconds the liquid ts ejected into a mobile 
spittoon. During those seconds the tea has been tasted 
and most of the liquoring properties have been examined 


Color 


Depth of color will vary between all grades from the 
same estate, Generally the smaller the grade the more 
colory the liquor, in this way leaf grades are expected to 
have a lighter liquor than the Brokens, Brokens a lighter 


liquor than the Fannings, et Geographical location 


Sep. 
1955 


2.015 


7,685 8,052 11,995 6,910 8,557105,48110,154 


not wclude retections 


tuck, 


Brightness is a very important factor. 
should never be dull to the eye and degree of brightness 
often corresponds closely to degree of quality. 
teas, although possessing good depth of color, are some- 
times dull in appearance 
often light in color, are generally very bright, and when 
milk has been added produce a bright orange appearance. 
Milk added to dull liquors produces a grey and slaty 
This dullness is generally linked up with 
bacterial infection during manufacture, although damp 
and old teas will produce the same fault. 


color effect 


Tea in the green leaf stage as well as made tea ts subject 
to picking up taints from any odoriferous source 


Oct. 
1955 


4,819 


3,192 


391 


1,555 


19 
ont) 


181 


121 


56 


92 
19 


Nov. 
1955 
2,003 


29] 


200 


005 


‘ 


Tea Movement into the United States 
(Figures in 1,000 pounds) 


Dec. 
1955 


2,153 


4,166 
571 


365 


Based on reports from U. S 


Year Jar Fel Marc April 
1955 1956 1956 1956 1956 
58,564 3,906 3,008 5,036 4,954 
$6,561 3,537 3,259 3,937 4,204 
4,575 308 345 378 5 
13,264 1,499 970 689 1,279 
1,580 145 M4 108 4 
4,855 196 12 167 
1,722 240 11h 
150 11 20 5 


8,104 10,580 11,253 


Tea Examiner 


also plays an important part. 
Gun-powder, etc., are pale in cup, while certain 
teas from Northeast India, such as those from the Dooars 
and Cachar, have a dark coloring. 


China teas, such as Kin- 


Tea liquors 


Common 


High grown Ceylons, although 


Taints 


< 


for taste... 
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the lively tea with that famous brisk flavor 
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Eliminating the need for time-consuming 


Meade Jar checks of vacuum packed cotfee cans in cotfec 


frequent, 
packer plants, the new 5-C Flip Tester 1s expected to 
figure importantly as a labor saving device 

The Flip Tester, developed by the Continental Can Co 
checks cans for vacuum retention at line speeds and de 
tects and rejects gross leakers automatically, as well as 
cans which have been undervacuumized 

The maximum effective speed has not yet been de 
termined, but the unit has been operated efficiently at 175 
cans per minute with higher speed a definite possibility 
The machine is a six-spindle type, placed in line after 


The 


speed, since 


the vacuum closing machine and before the caser 
location can best be determined by the line 
it 18 important that approximately 11) minutes elapse 
after the can ts sealed before it 1s flip tested 

The Flip Tester operates in this manner: the Fuiton 
Sylphon Regulator is set to the reyect vacuum point, As 
an example, the reyect vacuum might be 23 inches on a 
coffee line. In this case, any cans of 23 inches or less of 
Cans with 


A hand vacuum gauge 1s 


would be set aside a higher vacuum 


vacuum 
would pass through to the caser 


used to set the desired reject and accept range 


Line operation 


When the closed coffee cans pass through, the ends of 
cans with insufficient vacuum flip up, tripping a pin 
An electrical actuate the (which 
operates the reject guide) is made by the pin when it 
The trigger trip is automatically reset 


contact to solenoid 
moves outward 
as the Flip Tester revolves 

Cans handled by the Flip Tester range from 202 
(2 2/16") mintmum 502 3/16") 
mum diameter, and from 200 (2) minimum height to 
700 as the maximum height. Included with the 
unit is a motor bracket, timing device and change parts 
Other height change parts are also 


diameter to maxi 


(7”) 


for one can size 
available 


The Fulton Sylphon Regulator can also be 
separately from Continental Can Co 


ured 


Under careful commercial evaluation for the past year 
in a prominent coffee roaster’s plant, the equipment has 
been so successful in vacuum testing at high speeds that 
a second unit was recently installed 

The Flip Tester can be adapted for testing any product 
that requires 4 minimum of vacuum inasmuch as it can be 
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flip tester checks vacuum 
retention in coffee cans 


The flipped lid of 


At the right, cans are entering the Flip Tester 
any under-vacuumized can closes an electrical contact, and a reject 


guide shunts off containers. All other cans proceed along the con 
veyor, at the left, to the shipping cases 


set for any specified vacuum 

The unit is offered for sale only and ts not avatlable for 
rental. The 5-C Flip Tester can be delivered in approxi 
mately eight weeks from the receipt of the order, it was ex 


plained 


Walsh named Canco general sales manager 


Edward K Walsh, formerly assistant yeneral manager © 
sales, has been appointed general manager in charge of the 


William ( Stoll 


American Can Co.'s sales department 
president, has announced 

Mr. Walsh began his career with the can company in 1929 
in the firm's Hudson plant in Jersey City, No J. A’ year 
later he was transferred to Atlantic division sales In 
subsequent years he held a number of sales posts in New 
York, later serving: as local sales and district sales manaper 
He was appointed manaper of iles for the 


1950 and 


in Baltimore 
Atlantic 
manager of sales later that year 

He rose to the rank of lieutenant commander in the Navy 
in World War Il and at the end of the was officer in 
charve of the container section of the container and materials 
handling section of the Bureau of Supplies and Accounts in 


Washington 


division in became assistant yveneral 


War 
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Greenway elected president of boxmakers 


Norman F, Greenway, vice president of the Robert Gair 
Co., New York City, was reelected president of the Fold 
ing Paper Box Association of America at the annual con 
vention held in San Francisco 

The Folding Paper Box Association comprises 184 com 
panies whose annual volume totals over half of the $900 
million industry 

Elected directors were: Wm J Alford, Ill, Alford 
Cartons, Ridgefield Park, N. J.; James N. Andrews, The 
Ohio Boxboard Co., Rittman, Ohio; A. G. Ballenger, 
Morris Paper Mills, Chicago; Kramer Barnes, Oakland 
Paper and Box Sales Co., Emeryville, Calif.; R. F. Bur 
roughs, Sr., Trenton Folding Box Co., Trenton, N. J.; 
D. W. Dehoney, Jr., Gaylord Container Corp., St. Louis; 
W. W. Fitzhugh, Jr, William W. Fitzhugh, Inc., New 
York City 

Also Colin Gardner, Gardner Board and Carton Co., 
Middletown, Ohio; W. Leonard Johnston, Brown & 
Bailey Co., Philadelphia; Byron Lengsfield, Jr., Lengsfield 
Bros., Inc., New Orleans; John P. Madden, Green Bay Box 
Co., Green Bay, Wis.; Arthur N. Morris, Newth-Morris 
Box Corp., Jacksonville, Fla.; Ralph A. Powers, Robert- 
son Paper Box Co., Inc., Montville, Conn.; Charles Ruble, 
Sr., Standard Paper Box Corp., Los Angeles; Paul A. 
Schilling, Waldorf Paper Products Co., St. Paul, Minn.; 
Leo H. Schoenhofen, Container Corp, of America, Chi 
cago 

Also Walter F. Daley, New Haven Board & Carton 
Co., New York City; Leonard Dalsemer, The Lord Balti 
more Press, Inc., Baltimore, Md.; Edward §. Dillard, Old 
Dominion Box Co., Inc., Charlotte, N.C.; Norman F. 
Greenway, Robert Gair Co., Inc., New York City, Wil- 
liam B. Leavens, Jr, The Wilkata Folding Box Co., 
Kearney, N.J.; Edward J. Mulholland, Chicago Carton 
Co., Chicago; W. C. Palmer, National Folding Box Co., 
Inc., New York City; Bayle M. Richardson, The Richard 
son-Taylor-Globe Corp., Cincinnati, Ohio; Ralph Schnit 
zer, Magnolia Paper Co., Houston, Texas; William H 
Walters, U.S. Printing & Lithograph Co., New York 
City 

Also Randall A. Ross, Cornell Paperboard Products Co., 
Milwaukee, Wis.; Herbert C. Bernard, Shuttleworth Car 
ton Co,, New York City; Dan Int Hout, Michigan Carton 
Co., Chicago and Battle Creek, Mich.; William S. Stuhr, 
United Board & Carton Corp., New York City and 
Syracuse; Robert D. James, American Box Board Co., 
Grand Rapids, Mich.; William Race, Sutherland Paper 
Co., Kalamazoo, Mich 


‘round the world with soluble coffee 
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flavor, and the less water will have to be evaporated in the 
spray dryer, This means higher efficiency, greater fuel 
saving, increased capacity of the dryer and, above all, better 
quality of the finished product 

Some plants try to obtain high density concentrate by pre 
evaporation under vacuum before spray drying. This ts 
wrong. Pre-evaporation drives off volatile flavors with the 
water, and these volatile flavors can be retained in the 
spray dryer if it is designed properly, If a strong aroma of 
coffee is apparent surrounding the outlet of the spray dryer 


during operation, then you may be sure that the spray dryer 
is not properly designed 

The knowledge of cellulosic and starch conversion into 
soluble sugars is essential to the recovery of the greatest 
amount of soluble coffee solids, and this means economic 
success in the operation of any soluble coffee factory 

Without a high yield, costs are high and it is impossible 
to compete in the market. This is especially true when the 
costs of green coffee are high. Efficiency is of the greatest 
importance 

There has been much discussion and many opinions about 
the quality of the flavor when yields are high. It has 
been said that the higher the yield the lower the quality 
of the flavor. But if the plant is operated to retain the 
rich aroma and flavor, these volatile substances supply the 
lack of flavor and aroma which the inert soluble solids re 
quire to produce good cup quality. Therefore a knowledge 
of the character of the substances which constitute the flavor 
and aroma of coffee is of the greatest importance 

During the Arbuckle days, Mr. Scott, the superintendent 
of the plant, directed the gases from the roasting plant into 
the spray dryer to enhance the flavor and aroma of the 
roasted coffee. This idea ts entirely feasible and it worked. 
I utilized this idea for an experiment at the Minneapolis 
plant of the Barrington Hall Coffee Co. With some 
mechanical refinements to prevent accumulation of chaff, 


the idea is a good one 


Soluble coffee essentials 


From an economic standpoint, there are other essential 
factors which are just as important as the scientific aspects, 
as for example: 

1. Particles of the soluble coffee powder must be dis- 
crete and large. Dust tends to agglomerate and clump when 
hot water 1s added 

2. Two ounces by weight must fill an eight ounce jar 
by volume 

3. The color of the finished product must be a rich 
brown 

i. Selection of good quality low cost green coffee is a 
must 

5. If possible, buy green coffee when prices are low 

The machinery for the Manila plant had been designed, 
built and shipped. I was advised that it had all been in 
stalled and that I should come. We therefore prepared to 
leave on May 27th, 1955. On my trip to Manila I was 
to be accompanied by M. C. De Witt Dyckman, an inter 
nationally known green coffee expert 

Mr. Dyckman had been in charge of green coffee buying 
for the U. S, Quartermaster Corps during the late world 
war. He is well known in green coffee circles in New York, 
and it was he who had gone to Manila some three years 
before to start the factory for roasted coffee for Common 
wealth Foods, Inc., of Makati, Rizal, a suburb of Manila 

This firm had been so successful under his guidance that 
they had captured more than 609% of the roasted coffee 
market of the Philippines in the three years which had 
elapsed. They were now ready to build the soluble coffee 
and place that, too, on the market 

Mr. Dyckman was familiar with all of the details of 
travel to Asia and his advice and counsel were very wel- 
come, indeed, for I had never before been to that part of 
the world 

(Continued on page 90) 
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THE FLAVOR FIELD 
Section of Coffee and Tea Industries, formerly The Spice Mill 


ow does your vanilla flavoring rate? 


The pomt this article makes is of utmost importance, the 
Flavoring Extract Manufacturers’ Association recently told 
ts members. That point 1s that the difference in cost be 
tween pure vanilla extract or flavor m iwe cream and poor 
extract 15 less than one cent per gallon of finished product 


Recently I undertook the task of analyzing the flavor 
criticisms applied to over 2090 vanilla ice cream samples sub 
mitted to Educational Ice Cream Exhibits at the University 
of Minnesota, It was somewhat surprising to find that 
approximately 50% of the flavor criticisms were related to 
either the type or extent of vanilla flavoring 

Among those samples in which flavoring defects were 
noted, approximately 10% were criticized for possessing 
either too little or too much flavoring. The remainder, or 
about 90%, were criticized for either “unnatural flavoring 
or ‘lacking fine flavor. 

In view of this high incidence of flavoring criticisms, tt 
is apparent that ice cream manufacturers need to exercise 
considerably more care in the selection and use of vanilla 
flavoring 

The problem of selecting the most suitable type of vanilla 
flavoring is not an Casy one Being entirely a matter of 
individual taste, one will always find a wide variation with 
respect to consumer preference. Nevertheless, available evi 
dence on the subject leads one to conclude that the vast 
majority of consumers prefer a pleasing, true vanilla flavor 
rather than one which ts coarse and harsh or unnatural, 

Much has been written on the subject of vanilla os 
vanilla-type flavorings. From the literature on the subject, 
and through practical observations, the following facts re 
garding vanilla extracts appear to be well established 

1. The majority of pure vanilla extracts or preparations 
are prepared from one or a combination of the following 
types of beans: Mexican, Bourbon, or Tahiti. The quality 
of an extract is influenced by both the type and grade of 
bean used 

2. The finest extracts and preparations are those mad 
with Bourbon and Mexican beans of good quality The 
flavor of the Tahiti bean ts considered inferior to that of the 
Mexican or Bourbon. In fact, many ice cream judges will 
criticize ice cream flavored with extract made from Tahiti 


beans as possessing an unnatural flavor 
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By E. L. THOMAS, Associate Professor in Dairy Industry 
University of Minnesota 


3 The addition of one to two ounces of syntheti 
vanillin to a gallon of standard vanilla extract has become 
practice. In most instances, this 1s done for the sake 
of economy In ice cream mixes containing a high per 


otf serum solids or certain types of corm sugar 


products, there appears to be a distinct advantage in for 


tification with vanillin. The use of an excessive amount 
of vanillin results in a harsh flavor, and in many instances 
investigated, the criticism lacking fine flavor was 


ROYAI 


VANILLA 


Vanilla and lemon extracts have been added to its expanding Royal 
Cup line of food products by the Batterton Coffee Co., Birmingham 
Alabama, packers of Royal Cup Coffee and Tea. The new extracts 
are being packaged in amber bottles in three sizes: four-ounce, one 
and one half ounce, and one-half ounce. William E. Smith, Batterton 
president, said the company is planning to add a complete line of 
spices and extracts following surveys throughout the South to de 
termine the need for this expansion program. The bottles shown are 
supplied by the Owens-Illinois Glass Co.; white screw cap closures 
by Crown Cork & Seal; labels by Wurzburg Bros.; and folding 
cartons by the Milprint Co. 
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traced to this practice of using an excessive amount. 

i). Since the use of coumarin has been prohibited, the 
imcidence of unnatural flavor in ice cream has declined 
Nevertheless, other synthetic flavoring materials have ap 
peared on the market. Some have been advertised as 
substitutes for coumarin and others as substitutes for 
vanillin. Caution must be exercised in using these syn 
thetu compounds since many are extremely potent and 
will impart a chemical taste to the ice cream if used in 


amounts exceeding the manufacturer's recommendations 


How to select 


In selecting the proper type of flavoring for vanilla ice 
cream, the following suggestions are offered for consider 
ation 

In order to be assured of a fine-flavored vanilla ice 
cream, only true vanilla extracts prepared from high 
quality Mexican and/or Bourbon beans should be used 

In buying standard strength natural extract, insist on 
having the kind of beans used indicated on the label and 

When buying vanilla concentrates and fortified extracts, 
the buyer should have the degree of concentration and 
the amount of added vanillin or other fortifier indicated 
on the labels and invoice 

Buying from a reputable, well-established company ts 
good assurance that specifications will be met satisfactor 
ily In some instances, it may prove helpful to have 
extracts analyzed occasionally by a competent chemist 
It should be kept in mind, however, that chemical analysis 
will show the composition, but not the quality of flavor 
and aroma of an extract. The presence of Tahiti beans or 
coumarin can be readily detected in the laboratory by 
relatively simple color tests 


Taste panels 

Since reliable consumer tests are extremely difficult to 
perform, it 1s suggested that experimental batches of ice 
cream containing various selected extracts and concen- 
trations be submitted to a panel of experienced judges 
for assistance in making a final selection. 

Although the cost of an extract is important from a 
competitive standpoint, it should be recognized that the 
difference in cost between the use of a good and a poor 
extract may be less than one cent per gallon of ice cream 

The fact should never be forgotten that the final a 
ceptance of your ice cream rests with the consumer 


Flavor field mourns passing of Leonhardt 


Frederick H. Leonhardt, 83, dean of the Amevican essen 
tial oil industry, chairman of the Board of Fritzsche Brothers, 
Inc., New York City, and its affiliate, Dodge & Olcott, Inc., 
died recently at his home in Douglaston, L. L., N. Y 

Mr. Leonhardt had been associated with his firm for 
over 60 years. He was born near Leipzig, Germany. In 
his early twenties, following an apprenticeship in chemistry 
with a local drug house and later a leading chemical manu 
facturer, he came to the United States to join the latter's 
New York € ity branch, Fritzsche, Schimmel & Co 

As a practical chemist he soon became aware of the in 
dustry's need for authentic chemical and physical standards 
for a proper evaluation of the hundreds of essential oils 
then being received in this country from producing regions 
throughout the world, Years later, as vice president and 
then president of Fritzsche Brothers, Inc., he was able to 
initiate and carry out a long range, worldwide program of 
on-the-spot surveys by which the industry gained the a 
curate scientific data it so needed 

Surviving Mr. Leonhardt are his wife, Anna H., a 
daughter, Mrs. Dorothea Cassullo, his son, Frederick H 
Leonhardt, Jr., and four grandchildren 

Yet the likelihood of surpluses seems to be real, and 
this is the compelling force which can be expected to 
press the producing countries into coming to grips with 
their differences 

Right now many roasters are planning to take ad 
vantage of the iced coffee promotion—and this ts all 
to the good. Other roasters, still undecided or waiting 
for warm weather, may find themselves outdistanced 
this summer by their competition 


New types of cardamom offer bigger yields 


Cardamom growers have now better chances of getting 
a higher yield by growing new types of cardomom which 
have recently been evolved 

The new types are the result of cardamom research 
sponsored by the Indian Council of Agricultural Research. 

The new types, selected and tried at the Cardamom Re 
search Station, Singempatti, are giving two to five times the 
yield of the ordinary varieties India’s farmers grow. 

Among these, two varieties—S. 71 and S$. 81—have shown 
the best results. S.81 ts suitable for growing in heavy 
rainfall areas, while S$. 71 is good for low rainfall regions 
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This article 1 from the report of the Forward Markets 
Commission in India, which recommends a futures market 
for pepper m Indta 


In the absence of a well organized pepper futures market 
in India, exporters of pepper are not in a position to cover 
their export risks and they have to limit their forward ex 
port deals, 

Some of the exporters who have their own offices in 
New York are reported to be holding their export sales in 
the New York market, has 
buyers market due to competition from Indonesia and Sara 
wak 

The resumption of a futures market in India will also help 
the the 
growers and exporters, to buy and store pepper during the 
A regulated market will also dis 


which, however, become a 


wholesalers, who act as intermediaries between 
crop movements season. 
courage illegal trading 

The Forward Markets Commission carefully considered 
the position and has examined the suitability of pepper as 
a commodity for trading in the futures market and the 
need for permitting such trading in any part of the country 

The requirements for a successful futures market are 
xenerally met by pepper 

Firstly, pepper 1s homogeneous in character and lends 
itself to easy gradation and does not suffer from the ex 
istence of complicated varieties. Secondly, it can be sold tor 
Thirdly, the supply in the country ts 


adequate to support the functioning of a futures market 


fairly long periods 


Fourthly, the demand for it is wide 

The Commission, after considering all these factors and 
ascertaining the views of the state governments, has recom 
mended to permit futures trading in pepper under the pro 
visions of the forward Contracts Act, 1952 

In response to a press note issued by the Commission in 
viting applications from associations desirous of 
nition for regulating forward trading of pepper, the Com 
mission received four applications from Travancore-Cochin 


recov 


and one from Bombay 

In Travancore-Cochin, production of pepper in 1954/55 
is estimated at 16,700 75.2% of all 
India production and 91% of all-India exports 

The production of pepper in Madras for the year 1954/55 
is 8,900 tons and forms 34% of all-India production, but 
contributes only 2.59% to all-India exports 

It should be noted that no association has applied for 


tons, which forms 


recognition for regulating forward trading in pepper trom 
Madras 

Coorg, which produced 100 tons in 1954/55 and forms 
only .4% of all-India production, contributes nothing to 
all-India exports 

Bombay, from where one association has applied for 
recognition, produced 100 tons in 1954/55, 0.4% of all 
India production, contributes 6.5% to all-India exports. 

The state of Travancore-Cochin is the largest pepper pro 
ducing state in the country. The important pepper pro 
ducing districts in the State are Kottayam, Trivandrum, 
Quilon and Trichur, In the year 1954/55, Kottayam pro 
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pepper futures in India 


427 
700 


duced 8,360 Trivandrum 4,170 tons, Quilon 3, 


tons and Trichur 743 tons, thus making a total of 16, 


tons, 


tons 

The important assembling markets in the state are Palas, 
Kottayam, Thodupuzha, and Moovattupuzha and the prin 
cipal forward trading and export centers are Alleppey and 
Cochin 

The Commission has now received applications trom the 
Alleppey Chamber of Commerce, the Alleppey Produce Mar 
kets Association, the Cochin Hill Produce Markets Associ 
ation, and the India Pepper Trade Assocation, Cochin 

Though futures trading in pepper has been free trom 
nine 


for about 


that it 


any restrictions 1a 
been a 


feels that it 


cannot be said has 


years, it CONSPICUOUS 


success even here. The Commission would 
not be prudent to permit futures trading in other parts ol 
the country, where it has been banned tor over a decade, 
unless the methods of its regulations were first carefully 
evolved over a period of time in Travancore Cochin ttse If 
The Commission therefore considers that the ban should 
continue in force for the present in Bombay, as in other 
parts of the country 
It is recommended that a tutures market tor 


pepper 


should be established at Cochin 


McCormick's spice and seasoning line in glass jars 


Four new “all in one” 
spices introduced 
to press by McCormick 


An entirely new concept in spices 
was introduced recently by Me 
Baltimore, spice 
a cocktail 


four new ‘combined 
or ‘all-in-one’ spices 
Cormick & Co., 

tract firm, to food editors at 


Club” in New York City 
The new spices are Barbecue, Season-All, Herb Sea 


and flavoring ex 


party at the 21 


soning and Italian seasoning 
Guest chef at the reception was Robert Q. Lewis, CBS 
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television and radio star and a gourmet in his own right 
Robert Q. Barbecue 


these combined spices can make cooking an exciting ad 


who concocted the and showed how 
venture 

Each of these new spices is packed in a glass jar, with a 
removable metal screw top and an sinner plastic shaker-top 
The back label of the 


which the spice is appropriate and tells how to use it 


fitment each jar lists foods with 


The new seasonings are in addition to the glassed M« 


Cormick deluxe gourmet line, which includes coarse-ground 
pepper, crushed red pepper, anise seed, basil leaves, oregano 
leaves, poppy seed, rosemary leaves, cinnamon sugar and 


meat tenderizer 


Glass continers are supplied by the Owens Iinois Glass 
Co 


metal closures by Phoenix Metal Cap Co. ; 


San Francisco, and the Maryland Glass Co., Baltimore 
plastic fitments 
by Owens-Illinois; and labels by the Lord Baltimore Press 

Company officials announced that the complete line has 


national distribution 


Pepper futures market starts again in Holland 


Pepper futures markets were re opened in Amsterdam and 
Rotterdam recently after a 16 years suspension, 


Vor the first time since 1940, prices were fixed for white 
and black pepper but 


contrary to pre-war—trading was not 
in the Lampong Indonesian commodity, but in special 
Sarawak pepper. Black Lampong pepper is much scarcer, 


as pepper cultivation was cut under the Japanese occupation 
With currency obstacles removed by The Netherlands 
Bank, the trade has welcomed reopening of the futures mar 
kets which, in principle, are also open to foreign operators 
The markets may also have great importance in transit 
and triangle trade 
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Polak Trading merged with George Uhe Co.; 
to operate as a division of parent firm 


The Polak Trading Co. has been merged with the 
George Uhe Co. Inc., where it is being operated as a 
division 

The entire staff of Polak Trading has been retained and 
business is being conducted under the same policies as 
before, supervised by Edward B. Polak and Gilbert H. 
Schuster as vice presidents of the George Uhe Co., Inc. 

The George Uhe organization, active in spices, essential 
oils and chemicals since 1921, has handled spices in which 
Polak Trading has been limited, it was indicated. The 
combination should allow the division to offer “complete 
facilities in the various commodities,” it was stated. 

Both Mr. Polak and Mr. Schuster have been in the spice 
field for more than 35 years. Mr. Schuster was manager 
of the spice department of George Uhe for 18 years. 

The Polak Trading Co. was founded 28 years ago. 


Gampert retires as head of Felton 


The Co., Inc., that 
Louis Gampert, vice president and chairman for the past 
23 years, is retiring from active business for reasons of 
health. 

Mr. Gampert has disposed of his financial interest in 
Felton to the company, but his services will be available 
to the company in the future in a consulting capacity. 


announced 


Felton Chemical has 


‘round the world with soluble coffee 
(Continued from page 86) 


With our passports snugly tucked in our pockets, we 
boarded a TWA plane at Idlewild Airport on May 27th 
In Los Angeles the next morning we caught the Clipper 
Polynesia Stratocruiser via the Pan American Airlines for 
Hawai. For the first time I learned you could quench 
your thirst with champagne instead of water. 
when we landed 


I was sorry 


After three delightful days in Hawai we caught our 
plane for Japan. 

I passed though customs in Tokyo without any difficulty 
and then changed $50.00 American into Japanese currency. 
I received 17,037 yen, or 358 yen for a dollar. Now I was 
rich 

We were in a country whose people were as strange to 
We saw a mag- 
nificent city filled with people scurrying to and fro like 
ants 


us as any people on this earth could be 


We arrived at the hotel finally without killing anyone. 
The Japanese are known for their agility, and everyone we 
passed dodged our tax: successfully; no fault of the driver. 
I didn't know what to expect, but nothing I had ever 
dreamed of could reach the splendor and modernity of the 
block-long and many-storied hotel 

For three days there was nothing to do but go sight- 
seeing. We hired a car with a personal guide who spoke 
On the second 
day, Mr. Dyckman flew to Osaka on business, and I went 
with my guide into the inter or, by train and ricksha, to 
see the famed Kamikura Buddha. We visited Yokohama 
harbor and many other places of interest to me, including a 


excellent English to take us around the city 


geisha house, where we were entertained by dancing girls 


(Continued on page 95) 
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@®@BAs of the time of this writing 
which is a necessary introduction in any 
kind of market news—Colombians — are 
strong and touching a high of 714% cents, 
up from a low of 6814 the week before 

\ green man explains it this way 
“The Colombians are getting wise to the 
buying habits of the American roasters, 
who hold out just long enough to make 
the market very sensitive and vulnerable.” 
He said further that Centrals are a minor 
factor in the market today, and there ts 
increased buying of these crops by the 
kuropeans, which makes the Central 
American producers less dependent on the 
United States for their market 

It is not felt that there will be enough 
mild coffees to last until the new crop, 
even though an early flowering should 
make crops begin to come in by Septem 
ber or October. Brazils are stronger, and 
according to this green man are “the sal 
vation of the roastet 
Santos 4s were ex-dock San 
Francisco \floats were at about the 
same price, and seemed to be doing better 
relatively than spots 

The last six months of the year should 
see strong coffee prices here Most 
coffees in Brazil are not so desirable 
There is a question of the extent to which 
slackened summer buying and con 
sumption will balance the strength of the 
market 

Roasters say business is picking up. A 
terrific pace during the first quarter was 
followed by the usual slowdown. The 
peak of list wholesale prices was $1.02 
February 20th, and in March they were 
down to 99¢. With the present strength 
of Colombians, the level may go up again 
There are signs of consumer resistance, 
but with the weekend cut prices it 1s be 
ing allayed. All this is not to the lking 


of roasters 


Western States Tea Association 
luncheon last month had as its guest Fd 
ward J. Vinnmicombe, member of the 
semor board of directors of MeCormick 
& Co, and president ot the lea 
Association of the U.S.A. He gave the 
group an outstanding talk on the tea situ 
ation and on the tea-producing countries 
Eugene Lynch introduced Mr. Vinn 
combe, who welcomed the opportunity of 
meeting the group 

Mr. Vinnicombe was very generous in 
lus attitude toward competitors; in tact 
he said, his company welcomed compe 
tition. He paid tribute to the Suffolk, 
Virgima plant of Lipton’s, which is fully 
automatic and fantastic im its imgenuity 
He welcomed such developments as in 
dicative of the importance of the in 
dustry. The gains that have been made 
in tea consumption he attributes to. the 
Fea Council, and this year he expects 
there will be an increase of about 8% 

While Lipton’s is getting 42% of the 
business, he indicated, Schillings has 
doubled their business in tea since the 
plant was acquired seven years ago. His 
company 1s increasing the equipment ot 
the local plant. While purchases of tea 
are made in the East, the local boys will 
have the chance to sell the company its 
spots 

Ceylon produces from 350,000,000 to 
400,000,000) pounds of tea as compared 
with India’s 450,000,000) to 500,000,000 
pounds. Despite some propaganda to take 
over the tea estates of foreigners, he be 
lieved the prime minister was 
friendly toward the West. Ceylon is a 
Buddhist country, its people are peace 
fully inclined, and it 1s considered a con 
servative influence in the East. The new 
minister of commerce will follow a neu 
tral policy, and leave ownership pretty 
much as it 1S at present. It is believed 
that Ceylon will act politically very mucl 
like India and adopt a neutral polices 


toward the world They teel that they 


are too young a sountry in independence 


to take sides. There is a tinge of pink 


among the intelligentsia and especially 


with university students, Mr. Vinmeomb 


incheated Phe tendency of these men ts 
to seek employment with the government 
rather than work on the tea estates 
Their attitude is not favorable to private 


industry, but thought them leaning 


toward government ownership might em 
with the railroads and other such general 


SET VICE \t least, antipathy toward Ru 
sa and China ts not so pronounced a 


formerly 


In the long run itis expected that India 


will remain friendly toward the United 


States, Mr. Vinmicombe said) Her dem 
ocratic system ois patterned after this 
count They are bent on tollowing 


neutral policy, just as United States did 
in its early history, and on building up 


the resource the country The tir 
five years was planned to raise the pre 


duction of food, and they have just ac 


complished it) The next five years wall be 


centered on the building up of industry 


It is expected that these countries wall 
work out an mternational tea agreement 
will continue to support the promotion of 
tea, and might eventuall pull out ot 


London and act independently im the sale 


of their teas, Mr. Vinmieombe 


@ 8 There has been a lot said, written 


and photographed about the openmng o 
the new S. & W. Fine Food headquarter 
which of particular interest to the 


in the coffee trace This is because 


the removal of the coffee roasting plant 


to the new headquartes 


lo one not a roaster, it would just 
seem that the old plant had to be torn 
down and then re-constructed very much 


as before After all they are just roast 
ing coffee But it was not as simple a 
that. New conditions had to be met, and 


plans for double the capacity yet to come 


had to be thought out and considered in 


all designs and arrangements of facility 

Much credit) fo 
Bill Rowe and 
uch problems as how to roll the empt 


(Continued op page 94) 


r tl noes to two men 


alph Wiisor They met 
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Turner & Co 
The \ went down on the Moore Me 
ew or ews Cormack liner Brazil. The first part ot 
the trip was a pleasure cruise to Argen 
tina. On the way back, they stopped off 
in Santos to call on friends in the cot 
@elt was almost like a coffee con In second place was Hard & Kand’s f¢ aoe 
vention of the Northeast, the reception with 50'% won, 33 Os 
east, the reception cam, with 5042 won, 341% lost The Ludwig Mueller Co., Inc., has 
tendered by the board of directors of Phe Bendiks bowlers were third, with J 
he P ; . , been elected to membership in the New 
the Pan-American Coffee Bureau in honor 10 won, 34 lost 
f “isting York City Green Coffee Association 
of “distinguished guests representing cof Other winner and yames won. and ’ 
fee prod 8 8 To improve schedule information on 
producers and consumers in the bast lost, were: Kast Asiatic, 48, 36; Khrhard : 
ert 1 W ’ ant ‘ vessels carrying coffee from East Africa, 
ane estern Hemisphere 36%; Southern Cross, 47, 37 inf hi | ted re 
The guests were delegates to PACK’s Neugass, 46, 38: Slover. 43. 41: Byrne four steamship lines have designated rep 
resentatives to be responsible for furnish 
annual meeting, held here in the city, Delay, 41, 43; Savarin, 39, 45; Schaefer 
ad beer 4 inv the latest possible data 
and observers at a special open session Klaussmann, 3744, 401% The | 1 their r t re 
Just about evervom who is anyone iw Net high team games were scored bee : i¢ lines and their repre senta ives are 
gathered ‘ Farrell, Edward J. Chick; Nedlloyd, 
yathered at the Perrace Koom of Neuwgass with GOP Hard & Rand 
the L.. Johnson or G. Trainor; Robin, 
aza for the reception Jendiks $57 
| 1). G. Price; Sagus Marine, J. D. Bene 
[ was an opportunity to meet again High team scores for the season were 
detto or \ltilio 
ome of the top men in coffee in the pro chalked up by Neugass with 2483, Hard , 
Phe representatives were named fol 
ducing countries, meluding Paulo Guzzo & Rand, 2437, Bendiks 2407 
‘ ansportation pro 
and Vito Sa, of Brazil, and Manuel Mejia Individual high scores for single games 
lems on coffee from Kast Atrica—ar 
of Colombia were Monett, who racked up a 268 
, ranved by the New York City Green 
In addition to guests from Latin J. Morgan with 241 and W. Seavers with Cofte Association 
ottee ssociatlo 
\merica, representatives of Ethiopia were The annual golf tournament and 
also on hand For the series, W. Seavers came out | Ne k ¢ Excel 
Rar Mal dinner of the New ork Cocoa Exchange 
8 8 Soon after you get this issue, you'll tops with 595, | alone with 580° and will be held Tuesday, June 19th, at the 
be heading out to the Sleepy Hollow W. Cardiff’ with 57s Tamarack Country nd lub Greenwich 
Country Club, Scarborough, N. Y.. for 8 @ Arriving in New York recently on rye j , 
the annual outing of the coffee trade in the Moore-McCormack liner Brazil were Rov T. Dickerson heads the committee 
the New York area several coffee people from the country assisted by Charles H. Butcher, F H. 
In addition to the golf course, facilities ship was named Dengel, S. Golde and Joseph 
on the premises melude tennis courts and mong were Eduardo Muller 
a field for softball, These activities will of \merican Jim-Jak Industries, Inc. and S. & L 
he covered by the all-day ticket dl aA “aie Ri —" with Mrs, Camps ; Sales, Inc. teamed up to display thei 
and Rober t preside 
Use of the swimming pool will be ident of automatic coffee vending machines at the 
‘ won Israel & Cia, Santos, who was a H TY 
permitted, but at an extra charge of $2.00 companied by Mrs. Ritchie otel Lexington ie two firms are 
per person Ps manufacturers of pre- brewed ground 
set. Zucchi, formerly manager of coffee vending machines, according to 
Luncheon will be served buffet style at the Rio de Janeiro otfice of the American 
tse rom 11:45 am. to 2:30 Coffee 1s now associated with the lin Tak and Richard LeBron 
ak, arn Aichare ebron, oO 
pm. Dinner will be served at 7:30 p.m Pan American Coffee House, Inc., which S 6) 
in the main Club House s he arters 
, , ; ha headquartes at 104 Front Street On display were five, ten and 20 gallon 
licket prices are $18 for the entire Mr. Zucehi plans an extended visit units, capable of serving up to 450 cups 
day, $10 for dinner only here 
' of coffee Phe larger units, used mostly 
s usual, with the golf outing Pan-American Coffee House imports in industrial plants, give the consumer a 
coming near, the bowling tournament has various types of Brazil coffees Acting choice of black coffee, coffee with sugar 
run its course as brokers for them is Reamer, Turner only, coffee with cream only or coffee 
The Aroneo team emerged as winners & Co with sugar and cream 
from one of the hottest, closest races 8 8 Sailing to South American recently The two. firms distribute their ma 
the coffee bowlers have seen in’ many on a combined pleasure and business chines nationally, from their home offices 
year The Aroneo keglers won 53! trip were Mr. and Mrs. Edward J lim-Jak operates out of Minneapolis, 
vames, and lost 30% Surke He's the president of Reamer, S & L. Sales from Omaha, Neb 
UFININDO Wm. Hosmer Bennett & Son 
INTERNATIONAL Coflee Agents and Brokers 
CORPORATION 100 Front St EW YORK. 5 
NEW YORK. 5 
nion Financiere D'Extreme Orient) 
82 Beaver St. New York 5, N. Y. 
SAME J ‘ 
REAMER, TURNER & CO. 
all African Coffees a & 
rokers and Import Agents 
Cable Address: UFINCAFE 
104 FRONT ST. NEW YORK 
S. A. GLASBERG CO | 
ABYSSINIANS —- ANGOLAS — BELGIAN CONGOS | Reaud-Geek Corporation 
Mexican —Santo Domingo — Ecuador 
WORY COAST —- MADAGASCARS — UGANDAS Guatemalan— Venezuelan 
Cables: Cafruki, New York Cuban — Africa 
67 Wall Street New York 5, N. Y. 59 PEARL STREET Coffees NEW YORK 
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Get your COLOMBIANS 


BALZACBRO 


Shortest Route from Growers 


| 


| Balzac Bros. & Company, Inc. | 


One Jones Lane 


Edward P. McCauley & Co. 
COFFEE 


New York 5, N. Y. | 


Cable Address: CAU LCAFE 


GEORGE P. BOTT & CO. 
| COFFEE BROKERS AND AGENTS 
| 90-96 Wall St., New York, Tel. BOwling Green 9-1497 | 


Agents for 


SOC. RIO PRETO DE CAFE, LTDA. 
SANTOS — PARANAGUA 


ABREU FILHOS EXP. E IMP. S.A. 
RIO DE JANEIRO 


JAMES W. PHYFE & CO., INC. 


Coffee Brokers and Agents 


Representing leading shippers of 
Africans—Ethiopians—Belgian Congos 


98 Front St., New York 5, N. Y. 
Cable Address: Phyfe, N. Y. 


104 FRONT STREET, NEW YORK 5 


| Green Coffees | | 


Tel. HAnover 2-1566 


| 


WALTER B. CARSWELL || A. L. RANSOHOFF Co., INC. 


NEW YORK 


| 


INDUSSA CORPORATION | | F. Stover & Co, INC. 


GREEN COFFEES | | 
Agents for | | 


| CAFE KIVU (Arabicas) 
CAFE CONGO (Robustas) 


Coffee 


NEW YORK 


511 Fifth Avenue Cable Address: TEL: WHITEHALL 4-182 109 FRONT STREET | 
| New York INDUSSACOM 
| WESSEL, DUVAL & CO.,bne. 
W. H. LEE COMPANY | Catablished 18?5 
EXPORT IMPORT 
COFFEE 
COMMISSION BROKERAGE | | 
|| Cottee and Cocoa 


| NEW YORK rront sr. 


MEMBERS NEW YORK COFFEE & SUGAR EXCHANGE, INC 


CAGLE A00RF SS 
HEMENWAY NEW YORK 


67 BROAD STREET, NEW YORK 4,N.Y. 
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eans Tides 


By W. McKENNON 8 @ james S. Levy has returned to his 


office after a business trip in the interests 


8 8 Tony MeLean, of HL. ©. Bendib of his firm, J. Aron & Co., Ine 
Ine., recently entertained Mr. and Mr 8 8 George Drew, formerly of Edmund 
Paul Zimmerman, of the Carl Borchsen Schluter & Co., LItd., London, England, 
4 ius Co, Ine, at dinner in the Blue Room and now in business for himself, spent 
j of the Roosevelt’ Hotel Included in the several days in New Orleans, recently 
part were Karl West, of Standard @ @ Larry Guerin, head of publicity for 
brands, Webster Marks, of Borchsenius, Lykes Brothers here, has been appointed 
: and Mrs. Marioneau» yeneral chairman for National Maritime 
8 8 The annual softball game and after Day on May 22. T. J. Smith has been 
noon outing of the New Orleans Green selected to serve as general vice chairman 
i (Coffee Association was held at City Park Harry X. Kelly, of Mississipy Shipping, 
\ good turn-out of members and their will be chairman of the reception com 
: families took place, in spite of spring mittee; George Griswold of Gulf and 
‘ hower The showers did not dampen South American, chairman of arrange 
6 the ability or the appetite of the group ments committee 
The Dupuy Storage and Forwarding 
Corp. furnished refreshments quan h Calif H 
tit a u ual 4 television scl Wa pro out. ern an ornia 
vided, so the Kentucky Derby would not By VICTOR J. CAIN 
he missed 
\ few of the prize winners were Mrs ® 8 Andrew S. Moseley, president ot 
aul Zimmerman, sack race; and Tom treakfast Club Coffee, Inc., has an 
Buckley and Bill Morgan, egg-throwing nounced the appointment of the W. B 
contest Numerous prizes were contri Massie Brokerage Co. as exclusive sales 
P buted by local firms for the event representative for their grocery vacuum 
eel |’ Jartlett, of the American and bag coffee 
Coffee Co., has returned from a two-week This move was made to afford greater 
busine trip sales coverage and efficiency, in keeping 
@ @ Albert Schaff, of Stewart Carnal with the trend throughout the grocery im 
& Co, Ltd, has returned from a business dustry Ralph Loe kwood, grocery divi 
; trip sion sales manager, will act as liaison 
ee Fnglishee of Ruffner, Me between Breakfast Club Coffee, inc., and 
Dowell and Bureh, has returned from the brokerage firm 
an extended stay in the Chicago offic @@ Karl Lingle, of the Lingle Bros 
eekM. Nash has moved his firm, Coffee Co., made a hurried trip to San 
the RK. M. Nash Co., Inc., to 421 Natchez Francisco to attend a directors meeting 
5 street Phe telephone number remains of the Pacific Coast Coffee Association 
the sare ® 8 Ralph Cole, of the Sunset Coffee 
® ® Kicardo Larach, of Larach and Cia, Co, has been laid up with a very badly 
: San Pedro Sua, Honduras, was a recent infected foot Ralph hopes to be able 
visitor at the offices of David A. Kattan to return to his duties in the near future, 
@ 8 Myron S. Smith has hecome an as @ ® David C. Chambers has been ap 
ociate member of the New Orleans 
; pointed general manager of — the Los 
foard of Trade He is with Overseas Angeles branch of Monarch Finer Foods, 
Prading, Incorporated division of Consolidated Foods Corp 
8 8 Thomas S. Buckley, Ir, and A. J This d 
nus recent appomtment was announce 
Forstall, of Buekley and Forstall, have by V. P. Van Natta, division president 
transferred from associate membership Mi Chambers was general sales man 
; - full member hip in the New Orleans aver for the Chicago branch. He suc 
joard of Trade ceeds Arthur Lutz, who recently re 
ee Lake Breeze Coffee Co held a signed 
coffee making demonstration at — the 
Rosenwald Memorial Gsymnasium during @ © Bill White, of the Huggins - Young 
the recent fate fair oon progress there Coffee Co., was on to Lake \rrowhead, 
An excellent response was noted, Another all loaded up with his fishing gear, for the 
uch demonstration was held at the same opening of the trout season 
location during the home show there, ® @ Les Belger, acting manager of Cof 
- with excellent response fee Industries, Inc., recently made a trip 
8 @ A new Probat four-bag roaster has to Arizona to call on grocery trade in that 
been delivered to David A. Kattan. The area 
fully automatic roaster, which he says ts ee\r & Mrs. Fred Lingle, of the 
the fastest in the country, will be in oper Lingle Bros. Coffee Co, recently spent 
fe ation at an early date several days in Las Vegas, Nevada, en 


joying the fine entertainment provided by 
the luxurious hotels and also trying 
their luck at some of the games of chance 
8 8 Bill Dildine, former president of 
Coffee Industries, Inc., has taken on a 
new challenge. He has accepted the job 
of campaign manager for Jim Walsh, who 
is running for assemblyman in our local 
districts. After this small job is through, 
Bill intends taking a trip by auto through 
the Southwestern states 

8 @ Herb Knecht, of H. O. Knecht & 
Co., recently made a trip to San Francisco 
for a directors meeting of the Pacific 
Coast Coffee Association 

@ @ Harvey Haves, of the Java Pacifl 
Line, has again taken up his duties as a 
coffee solicitor. The Java Pacific Line 
represents the Dido Line, which will have 
a sailing out of Brazil every three months 
Walter Dunn, of Otis MeAllister, 
recently took a week's vacation at Santa 
Fe Springs and Palm Springs, both places 
located in the lovely desert area of Sou 

thern California 

8 8 The Youngs Market Co., large Los 
Angeles food wholesaling house, has been 
appointed to represent the Ming Tea Co 
in the Southern California, Arizona and 
Southwest Nevada territories. It is ex 

pected that widespread consumer adver 

tising campaign will be launched in this 
area 

@ Andrew Moseley recently returned 
from spending three weeks at his desert 
home, Andy looked very hale and hearty 
and his health is A-1 

eeMr. & Mrs. Joaquin Guisman, a 
coffee exporter from Mexico, recently 
passed through Los Angeles enroute to 
europe Mr. Guisman, spent a day in 
Los Angeles prior to his take-off aboard 
an SAS Airlines plane for Copenhagen 

They will travel in Europe for several 
months 


San Francisco 
(Continued from page 91) 


cans into the plant, control fire in the 
roaster, provide standby cans to fill the 
gap when cans run short on the line, ar 
range floor room design for doubling the 
plant, and many other long term teatures 
In fact, Bill and Ralph, in their minds, 
must have been rolling with cans and 
dreaming of push-button controls, as 
embly lines and short-cuts months be 
fore the new plant was built It is a 
fair conclusion that running a roasting 
plant is just a little more than buying 
or tasting coffee 

@ @ Ray Bradt, head of the coffee de 
partment of the southern division of M« 
Cormick & Co., Inc., Los Angeles, re 
ently suffered a heart attack, but is now 
doing very nicely at Mt. Sinai Hospital 


Equipment to buy? ll H. 
Equipment to sell? 


| Let the classified column of COFFEE 


D'ANTONIO & CO. 


BROKERS ° AGENTS 
AND TEA INDUSTRIES help you. 203 Board of Trade Annex, New Orleans, La. 


Coffee 


COFFEE & TEA 


INDUSTRIES and The Flavos Field 


; 


back on pallet lifting 


cans out ot 


in that city He expects to he new 
the job before too long 
8 ® Bob Nice, the number one tea buvet ol 


for Balmer Lawrie, Ltd practice 


empty 
rolling on a 


Calcutta, 


track, 


machine to handle kd Spillane was appointed chairman by 
freight car, mstead the WOSJT.A. and worked out an exhibit 
as is the present for the Tea’ Association with Marton 


Sanders assisting 


stopped over to see Ed Spillane of the es kd Johnson, Sr. and Mrs. Johnson ® @ Miller Riddle is out of the hospital 
G. S. Haley Co., whose company repre left last month on the Liberté for Europe and recovering at his home from a heart 
sents them in this area Bob's visit ts where they will stay until August. One attack he suffcred recently Nothing 
by way of London and New York might think that going to Kurope with would tesiore that familias smile oa! 
8 John Stein, top freight man at Pope only mean a pleasure Millers more quickly than to hear from 
S USINESS “urope AS 
Washington where he eloquently pleaded m Europe end he 8 8 Congratulations to Marion Sanders 
the case of } ‘ 3 | he ed a number of agents there for whom they ” 
we Case © us company before the er ha havwn. a steads for his 25 vears of service with Standard 
cottee ope has sho a stes 
eral Maritime joard, to be allowed the ff Brands He is now a member ot the 
ase . ns on ¢ offe 
installation of three ships for the inter Quarter Century Club of the company 
with West Germany outstanding im this 
coastal service venteci and was duly presented with a gold wateh 
Bransten and Mrs sranste to honor the occasion 
: Mr Bransten are @ Frank Feliz, general manager of the 
traveling through Europe this summer World Center, Port of Sen Francis @ @ Some men have a talent for being 
@ 8 Lous Ozar, of the Tempo-Vane yave a very interesting talk before a choosen as chairman, and that happen 
Manufacturing Co., attended the Hanover number of tea men under the auspices of whether a man is showing his talents in 
Fair in Germany last April. While there WSTA. The Harbor Board of the State his avoeation or vocation. bd Spillane 
he visited Holland and Berlin He was of Calhiforma has put about $2,500,000 was the chairman of the Horse Show 
given by the Mounted Patrol ot San 


particularly interested in the exhibit) of into the project 


Mateo County, he is chairman of the ex 


the Von Gimborm Co., one of the very The old Ferry Building north wing has : 
large coffee roasting machinery manu heen converted into an ultra modern of captain's committee, and as just reported, 
facturers in the world, which he repre fice, display and service headquarters he was made tea chairman of something 
sents in the United States. Walter Arn for foreign traders and their merchan or other His biography wall bear thi 
old, of the Stewart Private Blend Co., lise, consular services, information out and lis future will prove it 
accompanied him on the trip bureaus, restaurant and group meeting John Siegfried, of Irwin- Harrison 
Tempo-Vane, besides doing coffee-roll halls It is the ambition of the Center Whitney, informs us that William lun 
grinding and = engineering new coffee to have everything pertaining to foreign ean, director of Harrisons & Crosteld oft 


bag, pack 


plants, manufactures coffe 
ing machine of 


their own design, and a participated 


‘round the world with soluble coffee 


(Continued from page 90) 


who danced to the tune of the two-stringed instrument, the 


Mr, Dyckman joined in the dancing and drank 


Yamosen. 


the saké with great glee. (Take note, Front Street!) We 
visited all of the art galleries and many shrines. We took 
pictures of the Emporor's Palace and the Diet. We took 


pictures of little mothers at work with their babies on thets 
backs, fast asleep. We saw little shops 
lighted at night by Japanese lanterns, where junk of every 
description could be found 

While we were in Japan we found coffee was available 
There 


thousands of 


on order, but as we knew, tea was the national drink 
15 some slight progress in the use of coffee, and we saw a 
few outdoor signs advertising it. But there did not seem to 
be enough interest in coffee to warrant my contacting any 
one in the coffee industry. We found no jars of soluble 
coffee for sale. 

The coffee served at the hotel was fairly good 
okayed by Mr. Dyckman, and that means that it was good 
Even the 


It was 


But we found no coffee available anywhere else 
geisha houses served beer, saké and bottled orange soda, 
with the main drink strong tea served with great reverence 
I asked my guide if I could observ: 
The answer was a blunt 


in tiny little tea cups 
the “tea ceremony” at his home 
“No 

Finally, on June 4th, we left via Northwestern Airlines 
for Manila 

When we disembarked there a little after 4 a.m 
morning we were met by reporters and photographers who 
asked innumerable We were 
the airport terminal, which was like a little railroad station 
in a backwoods 
people, many of whom were waving to Mr. Dyckman, greet 


the next 


questions conducted into 


community But it was crowded with 


JUNE, 1956 


trade under one roof 


Some 20 countries London was a recent visitor in San bran 


Cisce 


ing him as if he were the president of the Philippines in 
stead of a green coffee man from Front Street. It was all 
a jumble of amazement to me 

Here in the wee hours of the morning were people to 
greet us, hordes of them. Here indeed was a reception I 
had never expected These people had waited up all night 
until 4:30 in the morning, to greet Mr. Dyckman and, tn 
cidentally, myself. What kind of a place was this, anyway? 

Mr. Dyckman, the president manager and I were driven 
immediately to see the soluble coffee plant. The engineer 
I was to be pe rsonally conducted at 
5 o'clock in the morning! through the plant I had spent so 
many hours disigning and planning. As tired as I was I put 
and when | saw how beautifully 


and others followed 


on an air of intense interest 
they had built and how well they had installed machinery, my 
sleepy interest changed to intense amazement 

Here was my dream plant come to reality 
best equipped and most scientifically 


Here, I felt 
was the de 
soluble coffee plant in the world, and the first one in all of 


Asia 


Coffee improvement program underway 


A comprehensive educational program on coffee in 


Haiti, including demonstrations of methods, distribution 


of seeds and plants from nurseries, supervision and 
technical assistance through extension worker: ind 
government organized Cooperatives to provide funds and 


marketing facilities, 1s now in effect 
It is a program of considerable promise but one which 


will require continuing application for a minimum of 


ten years. The results-—in higher yields, lower produ 


tion costs and better and wider acceptance of an im 


proved product will provide a market for annual ex 


ports of 1.000.000 bays of coftee at cOmy iritively better 


pre cs 


i 
— 
= 
i 
y 
ms 


JUST SECURED 


Modern Coffee Roasting Equipment 
Located in New York 


Must he Sold and Moved Immediately 


Available At Fraction Of Actual Value 
Inspection invited 


2——Burns Thermalo Model 23R Gas-Fired 
Batch Coffee Roasters. With Automatic 
Stoners, Stirflex Cooling Trucks and 
Blowers, Fully Automatically controlled. 


3—Burns Standard Cooling Trucks. 
2—Burns #£12 Grinders. 

|—Burns ##2G Granulator. 

|—Scott and | Ferguson Filler. 

I—4 Section Stee! Storage Bin. 
|-—Stee! motor driven Blender. 
4—Metal housed Bucket Elevators. 
Burns |, 2, 3 and 5 bag Roasters, 
Fred Goat Coffee Bag Filling and Sew- 


ing Machine, suitable for fine and 
powdered coffee 


Blowers, Cooling Trucks, Filling Scales, 
Weighing Scales and other miscellaneous 
equipment. 


Write, Wire, Phone Collect 
For Full Details and Prices 


UNION-STANDARD EQUIPMENT CO 
318-322 tofayette St, New York 12, N.Y 


BETTER COFFEE 


can be made in 
Clean Equipment 


Write for a sample 
package of 


COFFEE URN 
CLEANER 


WALTER R. HANSEN 
P.O. Box 91, Elgin, Mlinois 


Spices: by JOS. K. JANK 


Their Botanical Origin 
Their Chemical Composition 
Their Commercial Use 
Price $3.00 
Write to The Spice Mill Book Department | 


New York 5, N. Y. | 


106 Water Street 


Abidjan Chamber of Commerce 


American Can Co 
American Coffee Corp 
American Duplex 

American President Lines 
Argentine Siate Line 
Arkell & Smiths 

Aron & Co., Inc., J 

Atlantic Coffee Bag Co., Inc 


Badgley Mfg. Co 

Balzac Bros. & Co., In 
Bendiks, Inc., H. L. € 

Bennett & Son, Wm. Hosmer 
Bickford & Co ( F 

Bott & Co., George P 

Bradley Time Corp 
Brookhattan Trucking Co., Inc 
Burns & Sons, Jabez 


Campbell Co., W. E 
Carswell, Walter B 
Cattaraugus Cutlery Co 
Coffee Instants, Inc 

Cohen Co., Inc., Paul 
Continental Can Co 
Cosmopolitan Shipping Co., Inc 


Dammann & Co., Inc 
D'Antoni & Co., C,H 
Dexter & Sons, C. H 
Diapin Co., The 
Dobbeleer Co 

Douglas & Co., Inc., David 
Dreyfus Lines, Louis 


Edwards & Sons, Frederick 
Emenee Industries 
Emigh Co., Inc,, Weldon H 


Fairchild & Bolte 
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Federacion Cafetalera de America 52 


Gilbert Co., The A. C 
Glasberg, S. A 

Goodyear Tire & Rubber Co., 
Grace & Co, 

Grace Line 

Griscer Industries, Inc 

Gump Co., B. I 


Hall & Loudon 
Hammond & C. § 
Hansen, Walter R 
Hart-Carter Co 

Hooper Jr. Co., Joseph G 


Indussa Corp 

International Freighting Corp 
Ireland, Inc., B. C 
Irwin-Harrisons- Whitney, Inc 
Israel & Bros., Leon 


Japan Tea 

Johnson & Co, EL A 

Junta de Exportacao do Cafe 
Colonial 
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Moore-McCormack Lines 
Morgan Cotton Mills, Inc 


National Federation Coffee 
Growers of Colombia 

National Food Slicing Machine 
Co., Inc 

National Stamping & Electric 
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Neugass & Co., Inc., L 

Nopal Line 

Norsid Manufacturing Co.. The 


Old Slip Warehouse 
Otis McAllister 


Patt Manufacturing Co 
Phyfe & Co., Inc., James W 
Pope & Talbot Lines 


Ransohoff Co., Inc., A. L 
Reamer, Turner & Co 
Reaud-Geck Corp 

Reed & Co., Inc., Geo 
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Sagus Marine Corp 

Schaefer Klaussmann Co., Inc 
Schonbrunn & Co, S. A 
Schrader Co. J 

Scientific Silver Service Corp 
Sharples Corp., The 

Slover & Co., Inc., Charles 
Sol Cafe Manufacturing Corp 
Standard Brands Inc 

Sterwin Chemicals 

Stetson China Co 

Stockard Steamship Corp 


Tea Council 
Thomson, Inc., Henry P 
Thurston & Braidich 


Transportadora Grancolombia, Ltd. 66 


Ufinindo International Corp 
United Fruit Co 

United Plastic Corp 
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what’s in a name 
... like coffee? 


The semantic-minded lover of coffee learns 
the Arabians called it ‘‘Kawah” or 
‘‘Kaweh.’’ The Turks later called it 
“Kaveh.” Through a further change of 
pronunciation and spelling it became 
“Kaffee” — from which it was but a step 
to “Coffee.” 


Coffee by any other name would taste 
just as good—but for a dependable 
source of quality coffee, roasters every- 
where have long learned to rely on Otis 
McAllister. Otis has been in business 
over 60 years ... has 18 affiliated offices 
in the coffee-producing countries of Cen- 
tral and South America staffed with cof- 
fee experts ... and today the organiza- 
tion is the largest distributor of green 
coffee in the world. 


Among the more than 100 types of coffee 
imported by Otis McAllister, you are 
always sure to find exactly the coffee 
you need to meet your specific require- 
ments. 


Producers of DON CARLOS MEDELLINS 
OTIS ARMENIAS CARMENCITA 
MANIZALES * ROLLO BUCKS 
OTIS MEXICANS * CENTRAi AMERICANS 
VENEZUELANS « AFRICANS 
and those Team-Mates of Quality 
\ GENUINE CUSTOM-BUILT VINTAGE BOURBONS 

\ 


— 


OTIS MSALLISTER 


Established 1892 
SAN FRANCISCO 4 
310 Sansome St. 
NEW YORK 5 MEMBER OF 
129 Front St 
NEW ORLEANS 12 
322 Magazine St. 
CHICAGO 10 
510 N. Dearborn St. 
HOUSTON 
1 Main St 
LOS ANGELES 13 
837 Traction Ave. 


ST. LOUIS 2 
216 S. 7th St 


TORONTO 2 
228 King St., East 
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